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WHY THEY COME TO US 


Let’s get it straight. You writers as yet unknown to real success hope for 
sales and don’t get them. Perhaps you receive notes from editors, but they 
are usually too vague and general to put you on the right track. Your friends 
try to help, but they don’t know as much about it as you. What to do? 
Our answer is this: Write to us. You are entitled to our reasons. Here 








they are. 

1. QUALIFIED. By our editorial experience, our own adventures in 
authorship, our grasp of literary techniques, and our knowledge of writer 
psychology, we are qualified for what we do professionally. We understand 
the markets, all of them, know the best agents, and can tell you how to sell. 

2. SUCCESSFUL. In the pages of American magazines and in bookstore 
windows you'll find the work of writers we have helped. You'll find the 
stories of some of them and their advice in our pamphlet, “Literary Services,” 
which is yours free for the asking. Writers are sent to us by leading editors, 
authors, college authorities, and agents. 

3. CONSTRUCTIVE. Nothing is easier than to palaver about a manu- 
script with an air of profundity and achieve a zero of value to the author of 
that script. To be constructive, maturity, a rich literary background, in- 
genuity, enthusiasm are needed. We have them; we tell you specifically what 
to do next and why. 

4. TRUTHFUL. Honesty in our verticts is the best policy because we’re 
sure of ourselves and know that honesty in our business has little competition. 
How many letters we receive, saying, “I want the truth about my work; have 
I got what it takes or not?” Such requests involve important life crises; we 
take them seriously. 

If you have as yet not had your work on our desk, we have a place for 
it there now. Our fees are moderate: For manuscript criticism, $5 for an 
editorial appraisal (opinion of salability or not, why and what to do about 
it). This fee applies to manuscripts, fact or fiction, not over 5,000 words; 
for each additional thousand or fragment, $1. Fee for our course in Funda- 
mentals of Fiction: $75 (installments, if desired). 


And remember—if you wish to know more about us and about how we 
work with writers, send for our free “Literary Services” booklet. 


THOMAS H. UZZELL 
STILLWATER CAMELIA W. UZZELL OKLAHOMA 
BRENT ASHABRANNER 
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Editorial Correction 
Sir: 

I recently received a circular from Vantage 
Press containing a reprint of an article by Dunbar 
Hinrichs, which appeared in a back copy of 
WriTErR’s DIGEsT. 

I buy the Dicest spasmodically on the news- 
stands, and must have missed this issue. En- 
closed is 25c for a copy of the issue which con- 
tained this article. 

ME Brisk, 

1020 Ardmore, 

Chicago 45, II. 
e We are glad to send you a copy of our Feb- 
ruary, 1955, issue, Mel, and the material to which 
you refer is on pages 33 and 34. However, we 
would like to emphasize that this was not part of 
our editorial content, but a paid advertisement. 
Several readers have drawn our attention to the 
same material, and seem to be under the impres- 
sion that Mr. Hinrichs’s message was an article. 

Vantage Press reprinted this advertisement in 
the form of an article without our permission, 
and a retraction will be found on page 42.—Ed. 


Thanks for Gags 
Sir: 

I would like to express my appreciation for 
having included my name and address amongst 
a list of cartoonists recently. Good gags are the 
life-blood of a cartoonist. I was badly in need 
of gags and I have received excellent gags from 
various parts of the U. S. A. Would also like to 
express my thanks to the various gag writers. 

Cecit E. Lowen, 
116-17 148th Street, 
Jamaica 36, N. Y. 


A World Without Cynicism 
Sir: 

Your feature, “The Teen-Age Novel,” in the 
March WritTer’s Dicest, is one of the best 
articles in a long time. It points up the most 
challenging market for writers today. 

It is a market in which the writer can spurn 
cynicism, and, instead of looking down at the 
muck in every gutter, be able to see the vastness 
of all space about him. It’s fitting that this first 
issue for spring should feature the springtime of 
novel readers, and their markets. 

Mr. Summers’s feature was particularly impor- 
tant to me, for it backed up all I’d learned in 
some twelve years of writing, and what editors 
really are searching for and want to buy. I might 
sum this up by saying they want stories of quality 
tempered with sincerity, to paraphrase Mr. 
Shakespeare. And in a field of literature such as 
writing for young readers, it’s happily possible— 
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Now 
PADDY CHAYEFSKY 
tells how he plans and 

writes those famous 
television plays 


ADDY CHAYEFSKY has been called 

“TV's finest dramatic writer” (Tele- 
vision Magazine) “one of TV’s most hon- 
est and distinctive writers” (John Crosby, 
New York Herald Tribune). His book 
(just published) contains six brilliant 
plays which were seen on the Television 
Playhouse: Holiday Song, Printer’s Meas- 
ure, The Big Deal, Marty, The Mother, 
and The Bachelor Party. 


ga Each play is printed with full cam- 
era, acting, and production directions, 
exactly as in the working scripts. 


ga Each is followed by a detailed com- 
mentary in which the author analyzes the 
writing problem that was involved and 
explains how he handled it. 


@aF He discusses the material that is 
best suited to television and the material 
you should avoid. 


@™F~ He describes his own methods of 
constructing a play, plotting, characteri- 
zation, and adapting novels and stories 
to TV. 


QF He also has some valuable words 
on the subject of working with producers, 
directors, and advertising agencies. 


Send no money 


This book, in which the most admired 
of all TV playwrights reveals his tech- 
niques, is a virtual must for anyone who 
writes or wants to write for television. 
Examine a copy at home. If you are not 
entirely satisfied that it offers invaluable 
information and insights, return it within 
three weeks and owe nothing. Otherwise, 
we will bill you at $3.75 per copy, plus 
few cents postage. To get your copy of 
TELEVISION PLAYS by Paddy Chay- 
efsky, clip out this advertisement and 
mail it with your name and address to 
Simon and Schuster, Dept. PC, 630 Fifth 
Avenue, New York 20, N. Y. (If you en- 
close remittance with order, publishers 
pay postage. Same refund guarantee.) 














in fact mandatory—that the writer spurn the 
dimness of cynicism and all the “tough” school 
stands for. Having always fostered my own hopes 
and aspirations, and believed in them, it’s not at 
all difficult for me to write for, to understand 
and believe in, those hopes and aspirations held 
by the young. In a time such as now, with its 
“adult” deceit, hypocrisy and phoniness (and I 
live near its cultural center), the young reader 
can be proud of his hopes and dreams: It’s one 
of the few decent things to be found in a world 
being overrun with secret police in ballet slippers, 
and assorted villains, none of which, to my 
knowledge, are teen-agers. There is nothing 
wrong with young people, in my opinion, that 
can’t be fixed by straightening out the older 
people. “Juvenile delinquency” is only a con- 
venient, popular term, a substitute for “adult 
delinquency”—most often used by adults who 
employ a sitter instead of doing the sitting, 

It might seem at first glance that I feel strongly 
about the supposed faults of young people. I do. 
And perhaps that’s why I’m happy to be writing 
for those same young people, and for their hopes 
and aspirations, for, frankly, I believe in them, 
too. And perhaps that’s why one of the most dis- 
tinguished old houses in the field of literature is 
publishing my first novel in early September. The 
Macmillan Company believes in those same 
young readers too. 


ATLANTIS HALLAM, 
Beverly Hills, Calif. 


With or Without Blonde? 


The article on low cost farm homes in the 
Writers Year Book for 1955 was very interesting 
However, you left one vital question unanswered. 
The picture on the back cover page intrigues 
me greatly. But does the farmer furnish the 
blonde or do I have to bring my own? 

Frep Carey 
1166 Perkins Terrace, 
Memphis, Tenn. 


© We suggest Mr. Carey query the farmer.—Ed. 
Hard Working Western 


Not often do I get carried away over a piece 
in the Writer’s Dicest or in the Writer’s Year 
Book, but there has to be a time, and an excep- 
tion—even to me. The time is now and the 
exception is the current edition of Year Book 
with the piece “The Basic Western Plots’ by 
Mr. Frank Gruber. He doesn’t stumble through a 
mass of intricate words in defining a “Plot”— 
he tells you straight-out “that’s it’. 

When you read his Westerns you will see 
that the “Plots” are laid flat-out before your 
eyes. 

Some readers of his Year Book piece might 
find reason to criticize the fact that Mr. Gruber 
talked more on what he sold, and has sold, than 
the long hours of trial and tribulation in his 
earlier start in writing. But let’s be honest with 
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includes the late Earnest Haycox who graduated 
from “Pulps”) had a long row to hoe before 
he hit “pay dirt”. 

If a person intends to write; he’ll write. Come 
H—or High Water, he’ll still write, tossing a 
million words into the kettle and then will try 
and unscramble them into a semblance of a 
“story”. He'll sweat, cry, pull his hair, curse 
himself and his typewriter, and threaten to jump 
from the highest cliff. (But when he reaches that 
cliff he'll find it basis for a story and won't 
jump. ) 

Morais L. Biccs, 
319 North Belmont Avenue, 
Los Angeles 26, California 


Help for Mildred Reid 
Sir: 

For the past 18 years I have used two writers 
at my Writers’ Colony in Contoocook, N. H., 
who were given either free, or half off, their 
tuition in exchange for work. 


Since I am busy teaching, I need someone to 
round up the students at meal times and see that 
everything is on the table, etc. The help I need 
is not teaching help, but help in running the 
place. 


It works like this: Tuition is $40 a week, in- 
cluding a private room, meals, and private in- 
struction every other morning and class once a 
week. If the person wishes to work eight hours, 
he pays no tuition; if he only wants to work 
four, he pays half tuition. 


I could use a woman for inside work and a 
man for yard work and painting and such things. 
It makes an ideal vacation, with constant writing 
guidance; private lessons, class lessons and “shop 
talk” at each meal. 


The colony is just 70 miles from Boston, up 
in the mountains and in a pine grove. School 
runs from July 8 to August 22. I could use one 
hostess for the entire six weeks, or two different 
ones for three weeks each. I much prefer one 
for the entire six weeks. Anyone in the West 
could ride east free with me, from Chicago. 

Mixprep I, Rew, 
Literary Critic, 
49 Salem Lane, 
Evanston, III. 


Florida Picnic 
Sir: 

Writers in and near Leesburg, Fla., are plan- 
ning an outdoor picnic for all interested writers 
who will be in Leesburg on Saturday, May 14. 

If anyone reading this is interested in details, 
please write to: 

Avery MEANs, 
The Leesburg Commercial. 
Leesburg, Fila. 
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Look in the lily—you will see the beginning of a new world for many ALF 
clients. When am I going to help you start your new career as a successful writer? 


It isn’t luck——it’s intelligent planning that put these writers, whose checks you see featured above, 
in the magazines and book lists where they appear regularly. Some had made a few scattered sales. 
Most had no sales at all when they came to me—all realized that their haphazard method was not the 
way to build a permanent literary career. So they combined their talent with our story knowledge 
and editorial contacts. All told me about themselves—as I want you to do when you send me your 
material. Tell me about yourself—the information will pay out. 

Beginner or professional, you need a leading agency to promote your sales, or to get you into 
print for the first time. Behind me are over 20 years of “know how” in developing and selling professional 
writers. If you’re a professional, or a writer who has recently started selling to national magazines, let 
me prove that I can multiply your sales, better your markets and increase your writing income. 


IF YOU HAVE A BOOK: I shall be glad to work with you as I have done with the 


many book authors who have become successful under my guidance. On the basis of my sales and 
experience in the book field my charge for an editorial evaluation of your book, fiction or non-fiction, 
is $10. You will receive detailed initial comment, and where possible, submission to editors. Your evalu- 
ation fee will be refunded from my 10% sales commission. 


SELLING WRITERS: 1 will work with you on straight commission of 10% on American and 
Canadian sales, and 20% on foreign sales, if you have sold $500 worth of fiction or articles to national 
magazines or a book to a legitimate publisher within the last year. If you have sold $250 worth, I 
will work with you at ¥% reading fee char, beginners. Submit sample manuscript, not over 10,000 
words together with a letter about yourself and list of sales made. 


IF YOU ARE A BEGINNER: 1 must charge fees until I make two sales for you. My charges are 
$1 per thousand words, with a minimum of $5 on any script. You will receive an honest professional 
appraisal of your work. If your script is not salable, but can be made so, you will receive revision and 
replot suggestions. If a particular script you send is unsalable—actually not worth your further effort— 
we shall tell you so, and why, so that you may avoid those mistakes in your future work. Suitable scripts 
will be recommended to editors immediately, and in any case, whether your script is unsalable, can be 
repaired, or is salable as it is, we shall endeavor to build you up as a writer with suggestions for new 
copy in line with your talents. 


A. L. FIERST, Literary Agent 


545 Fifth Avenuz, New York 17, New York 

















(2th SOUTHWEST 
WRITERS CONFERENCE 
June 4-7, 1955 


$1,000 cash prizes . . . Entries returned 
with comment . . . Winning scripts have sold 
to Reader’s Digest, Ranch Romances, Satur- 
day Review, Southwest Review, Quicksilver 
and on and on... 


Consult with, talk shop to editors, critics, 
agents, publishers, TV script writers, journa- 
lists, poets including HARRISON SMITH, 
J. FRANK DOBIE, ANNIE LAURIE WIL- 
LIAMS, KATHLEEN SPROUL, ALLEN 
LUDDEN, MARGARET PAGE, LORING 
WILLIAMS, MODY BOATRIGHT, CHAR- 
LOTTE BAKER, DR. E. P. CONKLE, 
GRANT WHEATON, DR. C. E. CAS- 
TENADA, JOE SMALL, PATRICK J. GAL- 
VIN, FRANK WARDLAW, RUEL Mc- 
DANIEL, J. MEREDITH TATTON, VAN 
CHANDLER, LEWIS NORDYKE, M. K. 
MCELROY, MILDRED MINSHALL and 
others. 


DIRECTOR DEE WOODS 
406 S. Carancahua ¢ Corpus Christi, Texas 











CASH PRIZES 


even for rejects! 


$ Find out today about MODERN ROMANCES $ 

$ new and continuous "Cash Prize Point System" $ 
... drop a card to Henry Malmgreen, Editor, 

$ Modern Romances, 26! Fifth Ave., New York 16 z 





NEW 
YORK 
UNIVERSITY 


Summer Writing Conference 

JUNE 20— JULY 29 
WORKSHOP IN FICTION: Frederick Buechner 
STUDY OF POETRY: Oscar Williams 


Weekly discussions led by distin- 
guished editors, publishers, and 
literary agents. 


For Information Write for Bulletin B to 
Admissions Office 
WASHINGTON SQUARE COLLEGE 


100 Washington Square East 
New York 3, N. Y. 











Resignation At Universal Books 
Sir: 


Several months ago you printed a letter from 
Mr. Paul M. Hart concerning Universal Books, 
of Miami, Florida, in which reference was made 
to me as Editor. 

I wish to inform you that I severed my con- 
nection as partner in Universal Books on Novem- 
ber 13, and am in no way associated with that 
company any longer. 

MINN RADNER, 
42 S.W. 30th Ave., 
Miami 34, Fla. 


Fund For the Republic Contest 
Sir: 

I hope you have read the booklet on the con- 
test for TV scripts held by the Fund for the Re- 
public. 

If you will read the rules of the contest, you 
will find that there were several features repre- 
hensible to a writer: “Mss. cannot be returned” 
and “all entries become the property of the 
Fund.” These features are contrary to the very 
thing for which the Fund for the Republic stands 
—Liberty. 

Just imagine what the life of a writer would be 
if editors said: “All mss, submitted to this office 
become the property of this magazine.” 

It’s true, the Fund will give releases after much 
correspondence but what rights they will release 
they do not state. Whoever submits a ms. not 
only loses the rights to his ms. but also whatever 
he might have paid for having the ms. typed, I 
do believe that managers of Soap contests must 
have advised them on this feature. 

This is a grave matter for writers as it may set 
a precedent for future contests. 


HELEN SCHNEIDER, 
1228 Hayden Ave., 
East Cleveland, Ohio. 


e We published the Fund’s TV contest infor- 
mation in March Radio and TV column before 
we received this letter. We subsequently wrote 
the Fund and their answer is printed below.—Ed. 


Sir: 

Thank you for your letter of inquiry about our 
TV script competition. We stated that manu- 
scripts could not be returned simply because our 
staff is so small that we felt we were unable to 
undertake a mass mailing of this kind. We had 
no desire to retain the property otherwise. I may 
say that we will still not undertake to return 
manuscripts unaccompanied by postage; how- 
ever, we will try our best to return all scripts 
that do come with postage, This did not seem to 
us such an arbitrary ruling inasmuch as we felt 
that all writers would keep copies of their scripts 
and would not object as strenuously as you say 
they have to one copy being unreturned. 
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We are glad to know that your readers are 
sufficiently interested in the competition to ques- 
tion such procedures. I hope they may provide 
us with some fine material. 


Epwarp REED, 

The Fund for the Republic, Inc., 
1 East 54th St., 

New York 22, N. Y 


Gulf Island Paradise 
Sir: 

I have been following, through the medium of 
your excellent “Forum,” the search by some of 
your readers for a place to squat. 


We believe that the Gulf Islands off British 
Columbia supply an almost perfect medium. 
Living costs are extremely low and can be cut 
to a bare minimum if a person is willing to 
spend a small amount of energy gathering the 
sea’s generous bounty. Fish of many types abound 
in this area, also oysters, clams and other edible 
shellfish. Deer, ducks and other fowl are also in 
quantity and are easily found. 

I would be pleased to supply any informa- 
tion to those of your readers who may care to 
write me. 

D. W. Pat SamvueEL, 
Random Acres, Saturna Island, 
British Columbia, Canada. 


15-Line Sonnet 
Sir: 
Gee whiz. 
You don’t know what a sonnet is! 
My trusty book on form defines 
A sonnet, pal, as fourteen lines. 
The one you say is perfect, thus, 
Is faulty to the rest of us. 
Strike out the line which ends with “since’’. 
It has no rhyme; this makes me wince. 
(A sonneteer can’t innovate. 
Each line must, somewhere, have a mate.) 
The rules are strict—it’s cause for mayhem 
If Nellie Mayham won’t obey ’em. 


Mapam X, 
Bay City, Mich. 


¢ Our ears are very red. We had a cold and 
made assumptions.—Ed. 


Comedy Workshop 
Sir: 

Our Comedy Workshop meets each week to 
read material and discuss the field of comedy 
writing. The material varies all the way from one- 
liners to fifteen-minute sketches. 


Several night club comedians are using mate- 
rial by our members. Civic and fraternal organi- 
zations are calling on us for sketches and comedy 
material—so much so that at present we are short 
of material. 


SELLS ARTICLE BEFORE 
COMPLETING COURSE 


"Before completing the N.1.A. Course, 
I sold a feature to Screenland Maga- 
zine for $50. | am now working into 
the fiction field. Previous to enrolling, 
| had never written a line for publi- 
cation.""— Gene E. Levant, 116 West 
Ave., Los Angeles 28, Calif. 


What Makes 
WRITING ability GROW? 


For a number of years, the Newspaper Institute of Amer- 
ica has been giving FREE Writing Aptitude Tests to men 
and women with literary ambitions. 

Sometimes it seems half of the people in America who are 
fired with the desire to write have taken advantage of this 
offer to measure their ability. 


What the tests show 


Up to date, no one who could be called a “‘born writer”’ 
has filled out our Writing Aptitude Test. We have not yet 
discovered a single individual miraculously endowed by na- 
ture with all the qualities that go to sabe up a successful 
author. 

One aspirant has interesting ideas—and a dull, uninterest- 
ing style. Another has great creative imagination, but is 
woefully weak on structure and technique. A third has a 
natural writing knack—yet lacks judgment and knowledge 
of human behavior. In each case, success can come only 
after the missing links have been forged in. 

Here, then is the principal reason why so many prom- 
ising writers fail to go ahead. Their talent is one-sided— 
incomplete. It needs rounding out. 


Learn to write by writing 


EWSPAPER Institute training is based on journalism— 

—continuous writing—the sort of training that turns out 
more successful writers than any other experience. Many of 
the authors of today’s ‘“‘best sellers’’ are newspaper-trained 
men and women. 

One advantage of our New York Copy Desk Method is that 
it starts you writing and keeps you writing in your own home, 
on your own time. Week by week, you receive actual assign- 
ments just as if you were right at work on a great metro- 
— daily. 

All your writing is individually corrected and criticized by 
veteran writers with years of experience “‘breaking im’ new 
authors. They will point out those faults of style, structure 
or viewpoint that keep you from progressing. At the same 
time, they will give you constructive suggestions for building 
up and developing peer natural aptitudes. 

In tact, so stimulating is this association that student mem- 
bers often begin to sell their work fore they finish the 
course. We do not mean to insinuate that they skyrocket 
into the “‘big money” or become prominent overnight. Most 
beginnings are made with earnings of $25, » $100 or more, 
for material that takes little time to write—stories, articles on 
business, hobbies, sports, travel, homemaking, local, club and 
church activities, etc.—-things that can easily be turned out in 
leisure hours, and often on the impulse of the moment. 


For those who want to know 
Free writing aptitude test 


If you really want to know the truth about your writing am- 
bitions, send for our interesting Writing Aptitude Test. This 
searching test of your —e abilities is F mtirely with- 
- obligation. Fill in and send the coupon. Newapener Ine —_. 

ute of America, One Park Ave., New York 16, N 
1928. ) (Licensed by State of N. Y.) 








Newspaper institute of America 
One Park Ave., New York 16, N. Y. 
Send me without cost or obligation, 
your Writing Aptitude Test and fur- 
ther information about writing for profit as 
promised in Writer’s Dicest, May. 


See eet. ee 


C) Check here if veteram...........ccccceecces 7-E-435 
(All fidential. No sal will call on you.) 








Copyright 1955, Newspaper Institute of America 

















If any writer outside Chicago wishes to submit 
material to us we will be glad to try to have it 
performed. Most of our material is supplied free 
of charge. We try to open avenues for writers 
who then move away from us into paying posi- 
tions, 

We plan a small publication in the near fu- 
ture and will accept comedy material for it. 
There is no fee but the material will be shown to 
comics who purchase material and any sales or 
benefits derived from this will be passed on to the 
writer. 

Joun E. Quinian, Jr., 
Comedy Workshop, 
8221 S. Throop St., 
Chicago 20, Ill. 


Poetry Is Color 
Sir: 

It was about six months ago that I first saw 
or heard of a Writer’s Dicest Magazine. Found 
one at a newsstand, and have read about every 
word in them since and feel that I need them 
from now on, though I am only a beginning 
writer. 

Have just read a Forum letter by Florence A. 
Dietz in regard to poetry, so must add my bit. I 
definitely feel that good poetry is a need in every 
age. Poetry is to description and expression what 
color is to landscape.. 


Most people do not get the real goodness from 
reading poetry. One has to be almost in another 
world that is a little above the everyday things 
and thoughts to best appreciate poetry. 

ALBerT H. WESTFALL, 
60 Manhattan St., 
Rochester, N. Y. 


TJ Market 
Sir: 


Boot and Shoe Recorder, a Chilton Company 
publication, has openings for news correspond- 
ents in a number of territories in various sections 
of the country. 

Although it is slanted to the interests of opera- 
tors of retail shoe stores, B & S R prints news of 
shoe manufacturing activities, financial stories of 
shoe producers and the activities of retail shoe 
chains, stories of retail shoe salesmen, shoe trav- 
elers, that is, representatives of shoe manufactur- 
ing concerns, and the activities of suppliers to the 
shoe industry. 

The best approach for free-lancers is not to 
restrict themselves to just one type of story, but 
rather to send as great a variety—covering all 
news categories—as they can. 


Particularly welcome are little news features 
based on any of the following appeals: humor, 
odd facts, human interest, examples of clever 
promotion and merchandising, and, generally, the 
same kind of angle that prompts daily news- 
papers to single out stories for “box” treatment. 
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The bulk of retail stories desired are those with 
a promotional or merchandising angle. Obituaries 
are also used, 


Clippings may also be sent if they are attached 
to a sheet of manuscript paper with the cor- 
respondent’s name, address, and date of mailing. 
A word of advice in this respect: Clipping stories 
are published to interest a broad section of the 
news-reading public. If the correspondent will 
use the clipping as a point of departure and add 
data based on what he feels would be of par- 
ticular interest to people in the shoe field, a 
much better story will often result. 


Such stories will be paid for at the same rate 
as straight news—two cents per word. 


Correspondents are cautioned not to be 
tempted by the unethical practice of sending the 
same story to competing publications. The enter- 
prising free-lance will often find opportunities 
for milking a good story for, say, five publica- 
tions in dissimilar fields, but the same story 
should not be sent to two publications in the 
same field—shoes in this instance. 


DANIEL SHIFREN, 

Boot and Shoe Recorder, 
100 E. 42nd Street, 

New York 17, N. Y. 


To Friends of Charles Taylor 
Sir: 


Thank you so much for publishing the letter 
about Charles Taylor. Four days after I mailed 
the letter Mr. Taylor passed away. Though he 
was elderly, it was a terrible shock to those who 
knew, loved and respected him. He was a great 
man. 

Lorna BAKER, 
Los Angeles, Calif. 


e We published Miss Baker’s letter on Mr. 
Taylor in April Forum.—Ed. 


Comedians On Parade At Capital 
Sir: 

The Gagwriters Protective Association, a di- 
vision of the National Association of Gagwriters, 
are sponsoring a Forum on “Can We Protect the 
Joke-Writer from Gag Thieves?” at the Comedy 
Workshop at Malin Studios, 225 W. 46th St., New 
York City, on Wednesdays night, May 11, 8 to 
11 p.m. The Forum will feature comedians and 
gag-writers—and comedy-minded individuals are 
invited to attend to give the View of John Q. 


It may well develop into a protest meeting 
since the GPA (a division of the NAG) are advo- 
cating that Congress extend the Copyright Law 
to give more protectiou ‘o the gagwriters. 


Senator Harley Kilgore and Representative 
Emanuel Celler, Chairmen of their respective Ju- 
diciary Committees in the Senate and the House, 
have been requested to hold a joint hearing into 
the situation. 
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WHICH COURSE GIVES ME 
THE MOST FOR MY MONEY? 


In a Writing Course...as ina Car 
. « « You Look for Two Things: 
Proved Performance & Economy 


NYS gives you both! For 20 years we have been 
proving that beginners can be taught to write 
and to sell through a non-academic course 
designed for sales. We will be glad to give you 
the stories of many many NYS students who 
became successful writers through following these 
assignments inspired by and based upon the best 
known of all books for writers—and written by 
the author of that book. And NYS saves you 
money! You will be amazed at what you receive: 
at a price which will save you up to $40 or $50. 


AS TIMELY AS TOMORROW'S NEWSPAPER! 


But the book and the assignments are only the 
beginning of what you receive. 


1. You work with active writers and editors— 
with editors who buy for months ahead, and 
who have their eyes on tomorrow’s require- 
ments! 

2. You work with writers who, through their 
personal contact with editors, also work with 
tomorrow’s requirements in mind! 

3. You work with a leading nationally recog- 
nized literary agent whose business is today’s 
sales—but tomorrow’s market requirements 
and tomorrow’s sales too! 

4, Remember, you invest money to make money. 
You enroll in a course in order to sell your 
material and to make money. 


WE TEACH YOU TO WRITE STORIES 
AND THEN WE HELP YOU SELL THEM! 


Your salable NYS stories will be marketed 
for you on a professional (10%) basis by a 
nationally known literary agent who works 
closely with NYS students. 


You Can Earn While You Learn! 
1. A $750 sale to the Saturday 





Evening Post (when the Valuable 
author was only half through Instruction 
the work). Book Free 


2. Over 700 sales to leading 
markets including Cosmo- | WRITING FoR « 
politan (we started selling | CAREER will be 
for her before she was fin- | S6"°9? Yin" be 
ished with the course.) i gy 

3. Atlantic, Holiday, Saturday tion en your part 
Evening Post, two books— | tabtisned and suc- 
and a major book club 
choice — all for one NYS 


The free booklet 
WRITING FOR A 











Famous Authors and Editors 
To Help Your Writing Career 
Through NYS! 


Our staff of instructors includes: 


Henry Kane 


For 3 years writer of Martin 
Kane, Private Eye, TV series; 
author of 13 books, creator of 

k and radio character Peter 
Chambers; author of motion 
pictures—(latest, New York 
Confidential). Author of stories 
in the Saturday Evening Post, 
Cosmopolitan and Esquire. 
(Esquire devoted a feature ar- 
ticle to him.) 





Stanley Ellin 


Winner of First Prize in the 
latest Ellery Queen Contest and 
seven major prizes in previous 
contests. Author of books, The 
Dreadful Summit, The Key To 
Nicholas Street. Author pe be 
terial in Cosmopolitan, and 
{cCall’s, writer of motion 
picture, The Big Night. Fea- 
tured on three major television 
programs. 





James O'Mara 
Author of many books, short stories and recent 
$15,000 serial in Saturday Evening Post. His books 
in all editions, orginal and reprint, have sold well 
over a million copies. 


Author of three books and over 200 stories, Samuel 
Mines, as editor of many ines, has discovered 
and develo; scores of promising writers. His latest 
book is his eathalogs The Best From Startling 
Stories published by Henry Holt. He is one of the 
——, - authorities in the expanding science 
iction field. 


Edwin Fadiman, Jr. 
Author, editor, book reviewer, TV editor and writer. 
Now Senior Editor at Julian Messner (book pub- 
lishers). His background includes as editor 
with Knopf, Rinehart, Doubleday, Po Library 
and Fell ‘where he discovered and developed the 
famous be:t seller I'll Cry Tomorrow). 


And other editors and writers. 





goecessesese SEND THIS COUPON TODAY ceceeesnses. 





cessful course 

which SELLS 

FOR LESS THAN 
THREE FIGURES. 

graduate. 

These are examples; NYS graduates sell to all 

lucrative publishing markets including the top 

magazines and book publishers. 


THE NEW YORK SCHOOL OF WRITING 
2 East 45th Street New York 17, N. Y. 


Dept. 128 

THE NEW YORK SCHOOL OF WRITING 

2 East 45th Street, New York 17, N.Y. 

Send me, at no obligation, your FREE booklet WRIT- 
ING FOR A WELL-PAYING CAREER. 


Licensed by the State of New York 
(This inquiry is confidential. No salesman will call.) 











Copyright, 1955, New York School of Writing. 








KATHRN BEMIS WILSON 


Criticism: Fiction or non-fiction 
$1 per 1,000 words 
Minimum fee, $3.00 


Revision, editing, ghostwriting 
Prompt Service 
Free Information 
Novel appraisal, $5.00 


(Phone SU 13458) 
5010 Laurel Canyon Bivd. 
North Hollywood, California 








RIGHT NOW! 


Send your manuscript to 
50 Fairmount Avenue Hampstead, Maryland 


for a neat typing job. Only 45c per 1000 words. 








HAVE A PROFITABLE VACATION 


With the Author of a Prize-Winning Novel 
Live at my Writers’ Colony in N. H. from 1 day to 
6 weeks. Tuition includes story, Fe novel, Siey, 
gf instr.; room, meals, (18th yr.). aetilenes 

S$ WHO IN THE MID WEST. 8 Lothocktn, 1500 
lectures. Or I'll also help you sell by mail coach- 
ing. $1 M. words. $10 per month. 

MILDRED |. REID 
49 Salem Lane Evanston, Illinois 











Eleventh Annual 


University of Denver 
WRITER'S WORKSHOP 


June 21—July 8 


Study sessions will be held in the following groups: 
general session (concerned with problems common to 
all writers), popular short story, quality short story, 
novel, poetry, non-fiction, juvenile writing. 

For further information write to: 

Dr. John Williams, Director 

Workshop for Writers, Dept. WD-2 

UNIVERSITY OF DENVER, Denver 10, Colo. 











Kilgore and Celler have been requested to in- 
vite top comedians such as “confessed” gag-thief 
Milton Berle, Bob Hope, Jackie Gleason, 
Groucho Marx and Jack Bennie, and gagwriters 
such as Goodman Ace, Mac Benoff, Carroll Car- 
roll, et al., and other leading authorities on 
humor, to testify. 


The National Association of Gagwriters feels 
that such a joint hearing under these high 
auspices would do much for the morale of the 
country. The impact of television on the youth 
of the nation has created a situation in which the 
gag-thief runs rampant, and is glorified. 


Too many people have said nothing can be 
done—but something can be done, and should 
be done Now! 


GrorcE Q. Lewis, 
360 First Ave., 
New York City. 


Cartoonist For The Navy 
Sir: 

We need an artist who is interested in a 
modest but steady income from a twice monthly 
cartoon-adventure strip for Our Navy magazine. 


The person we accept will be given a guar- 
anteed year’s work as a minimum. He must be 
able to create a specialized set of characters and 
to sustain them through a series of adventures, 
with a little humor thrown in. 


The readership of Our Navy is almost totally 
the enlisted personnel of the Navy. Therefore, 
the artist we seek must be thoroughly conversant 
with the Navy, its men and equipment, and be 
willing to keep up with current developments. 


What we have in mind is a sort of Terry and 
the Pirates type strip. Good art work is a must, 
but the story line is important also. I would 
like the artist to send along some examples of 
his work, giving us his background, minimum 
fees expected, etc. 


Ros E. Hurst, 
Editor, Our Navy, 
One Hanson Place, 
Brooklyn 17, N. Y. 








STORIES 
NOVELS 
BOOKS 


WHAT WE'VE DONE FOR OTHERS: 


$1,230 for a magazine story! 
$750.00 Advance for a book idea! 
$300 Advance for 60 pp. of books! 
“Discovery” in ESQUIRE MAGAZINE! 
Book-of-the-month Recommendation! 
BEST SELLER BOOK PUBLICATION 








if you want results: 


Professional fiction 
handled on 10%, and 
we help you sell 
highest-rate markets. 








*t market haphazardly 
ce ee sending your manuscript. yo sell we 
can help you. Comprehensive sales and editorial aid for dnestablished writers. 


PUBLISHER’S AGENCY 


Manuscript Placement for Authors 
33 WEST 42nd STREET, NEW YORK (36) 


and write blindly. 





Write for our Lng a citcular 
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Kentucky Poetry Contest 


The Eastern Kentucky Writers League is 
sponsoring a poetry contest for residents in 
Kentucky. Anyone who is only temporarily 
outside Kentucky may also enter. 


The rules of the contest are as follows: 


There will be only one entry accepted from 
each contestant. The poem submitted must con- 
cern some historical phase of Kentuckiana and 
limited to twenty lines or under. Contestant’s 
name must not appear on the entry, but in a 
signed and sealed envelope, along with title 
of poem. 

The contest is now open. It will close August 
24, 1955, and any entry postmarked after that 
date will not be considered. Prizes are: $15.00 
first; $10.00 second and $5.00 third. Mail entries 
to: Miss Sylvia Trent Auxier, Box 503, Pike- 
ville, Kentucky. 


Help! 
Sir: 

Dear writers: James Robert Woodward has 
stopped attempting to write after 10 years. 
Would you write him a letter of encouragement? 
His address is 1302 North Mariposa Avenue, Los 
Angeles 27, Calif. 


Bos Woopwarp, 
1302 No. Mariposa Ave., 
Los Angeles 27, Calif. 


Letter In Verse 


Sir: 
John E. Hagerty and I are in complete agree- 
ment... there is truly no place found for 


poetical achievement .. . 
my individual style and hidden talent 
through a training course awhile . . . but the 
thing in me it brought to light . . . could just 
as well remain from sight . . . They promised 
me from the start . . . if I would work and do 


I sought to discover 


my part my hidden talent they would 
mold .. . to greatest length they would un- 
fold .. . And someday I would smile to see . . 


in print the very best in me . . . I now must 
bow to my sad plight . . . on such as me there 
is a blight . . . my talent, altho I didn’t know 
it... had to be—that of a poet .. . Serene I 
take my pen and rhyme .. . knowing full well 
tis a waste of time ... For it is plain there is 
no space ... no time to grant a poet grace... 
no checks to come and pay his bills . . . no fairy 
Ed. to ease his ills . . . The only pay his rhyming 
soul receives Editor’s note: No poems, 
please. ... 

Geneva B. FINNEY, 

Idabel, Okla. 





If you want to WRITE AND SELL 
COMEDY MATERIAL for TV and Radio, 
this book can help you earn BIG PAY! 


How To 
Write Jokes 


ier Reznick, top-flight comedy writer for such famous 
as Milton Berle, Jimmy Durante, Martin & Lewis, 
Jackie Gleason, Garry Moore ynn, Alan Young, Phil 
Silvers, Sam Levenson, Herb Shriner, Jan Murray, Joey 
Adams, Steve Allen and many —, gives you the low- 
down on how to write gags that pay off 
He covers everything from creating an joke to mar- 
ket! your work and getting ae youreat a ortiehly x? job or 
free lance assignment in Radio or ives you the clear, 
simple formulas on which most jokes are based—with scores 
of illustrations that show how to “‘switch’”’ one eld joke into 
practically 100 new ones! How to. write monologue, dialogue, 
situation comedy jokes. How to “shape” a gag so it fits a 
comedian’s personality. And many other features! 
“For the apprentice comedy writer Dr. Reznick has pre- 
pared a worthwhile clinical report. Dr. Reznick has placed 
the joke on the operating table and dissected. As he pro- 
en will see the various parts that makes up the joke 
and the spark that brings the joke to life.’”,-—FRED ALLEN 


“A practical guide to successful comedy writing.”’—GOOD- 
MAN ACE 


“ , . . for any writer wanting to break into the comed 
writing business, this book is invaluable as a guide and hand- 
holder along the comedy path. ”*_BiILLY FR EDBERG (head 
writer for Max Liebman’s ““SPECTACULARS’”’) 
ppd. 2.00 (Available Through Mail Order Only) 
lf Not Completely Satisfied, Return Book Within 5 Days 
For Complete Refund 
Send Check or Money Order. No C.O.D.’s Please. 
TOWNLEY COMPANY, PUBLISHERS 

520 5th Ave. Dept. 303 N. Y. C. 36, N. Y. 
Lh S~SEFESFSS======= 








AUTHORS 4 
YOUR MANUSCRIPT IS WORTHY 
OF THE BEST PRESENTATION 


Call or write SARA K. STILLMAN for 
Quailty Typing at Reasonable Rates 
Rafalgar 9-9177 
1278 Third Avenue (ct 73rd St.) New York 21 














FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory service; world- 
wide clientele. Modern methods. Editing, revising, rewriting, 
ghosting. instruction; books, stories, speeches, articles, poems, 

fiction, non-fiction, text-books. Each properly typed when ready. 
Free carbon on white eo. $1.25 to $1.75 a thousand word 
average. Minimum $6.5 


A A. GWIN-BUCHANAN 


in Francisco 1918 to 1943) 
Dept. 7, dito Empire St., Stockton 5, California 


22nd Writers’ Conference 
in the Rocky Mountains 


JULY 25—AUGUST 12, 1955 


Workshops in novel, short story, poetry, non-fiction, 
juvenile fiction, drama, serial novel, television plays, and 
writing and marketing problems. 

Staff includes May Sarton, Hal Borland, eG 
Richard Holmes, Nora Kramer, Ward Morehouse, © E. 
Scoggins, Edwin Balmer, Wm. E. Barrett, J. P. Miller. 


For information write Don pend 
Conference Director 


UNIVERSITY OF COLORADO 


Boulder, Colorado 
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AUTHORS 


OF BOOKS 


We are established General Book Publishers for over thirty years, who offer you 
friendly editors and MS readers; able artists: punctual printers: general publicity 
work and newspaper reviews: cataloguing and distribution: circulars to the 
Author’s personal mailing list. 









If you have a typewritten MS on any subject—(30,000 words and up) you are 
cordially invited to submit it. with the complete certainty on your part that it will 
be read without delay, and of course, free. New and unknown authors welcome. 







We offer straight royalty when possible. Many titles are published on some form 
of cooperative basis, with higher royalty. If accepted, your book will be published 
promptly and adequately, otherwise your MS will be returned prompltly. 
Write first if you prefer. 
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DEPT. W.D. 131 NORTH 20TH STREET 

PHILADELPHIA 3, PENNSYLVANIA 
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Change of Address 
Sir: 

After May 1, all manuscripts and photographs 
for 7th Avenue Publications should be sent to 
our new offices at: 1225 Broadway, New York 
1, New York. 

There has been no change in our editorial 
requirements. We buy two or three 1200 word 
features each month. These should be either 
personality profiles of garment manafacturers, or 
descriptive articles of manufacturing firms. Sub- 
jects should be connected with the ladies’ dress, 
coat, blouse or sportswear trades. At present, 
our coverage of the New York market is fairly 
complete, but we are wide open for material 
originating in other cities across the country. 

Payment for all material is made at the rate 
of lc per word, and $5.00 per photograph on 
acceptance. Reports are made within two weeks. 


Van Karoiscn, Editor, 

7th Avenue Publications, Inc. 
1225 Broadway, 

New York 1, N. Y., 


Texas Award 
Sir: 

Jim Maverick of San Antonio, president of The 
Sons of the Republic of Texas, has announced 
that the organization will sponsor the Summer- 
field G. Roberts Award in literature again this 
year. 

The award is presented each year to the 
author of the manuscript which best portrays 
the spirit of the men and women who founded 
the Republic of Texas and which is written or 
published between January 1 and December 31 
of the year for which the award is given. 

There is no word limit on the material sub- 
mitted for the award, which is for $1,000. The 
manuscript may be either fiction or non-fiction, 
poems, essays, short stories, novels, biography. 
The authors do not have to be Texas residents, 
nor the publishers in Texas. 

For further information write: The Sons of 
the Republic of Texas, 2412 Colcord Avenue, 
Waco, Texas. 


WD Back Copy 
Sir: 

If any Forum reader has an October, 1954, 
issue of WD that he doesn’t want, please drop 
me a card and I will send cost of magazine and 
postage. 

Grecory R. Powers, 
1662 James, 
St. Paul 5, Minn. 








IF 


You had enrolled for this course three or four months 
ago, you too might now be writing us a letter like this: 

“I took your chart for Lesson No. III and reworked two 
old rejected stori One landed within 10 days. The other 
was bought its first a out. The oom is due you for 
both these sales. You can see how thrilled I am. Thank 
you, Miss Bloom, for those two booster-uppers.” 


Nita Daniel, Bluffton, Ark. 


BUT IT'S NOT TOO LATE 


ENROLL NOW AND PREPARE FOR TOMORROW’S 
SALES. ONE SALE EVEN TO A SECONDARY MAR- 
KET CAN PAY FOR THE COURSE AND START YOU 
ON YOUR WAY AS A WRITER. 


CRITICISM SERVICE 


Have you a problem story? Miss Bloom can tell you 
not only what’s wrong. but what to do to make it right. 
$1.00 per thousand words, $5.00 minimum per ms. 75c per 
thousand words for scripts of 25,000 words or more 
Payment and stamped self-addressed envelope should a-- 
company each ms. 


PERSONAL CONSULTATION BY ARRANGEMENT 


PAULINE BLOOM WORKSHOP FOR WRITERS 
58 Willow S*.-D, Brooklyn 1, N.Y 


(Licensed by New York State) 














“The future belongs to those who prepare for it now.” 


MAREN ELWOOD 


Author's representative. literary collaborator. Author 
of CHARACTERS MAKE YOUR STORY (Houghton 
Mifflin), Book-of-the-Month Club recommendation; 
WRITE THE SHORT SHORT (The Writer, Inc.); 
and 111 DON’TS FOR WRITERS. 


Fiction 
PROFESSIONAL Juvenile 
Humor and Gag 
TRAINING Radio and TV 
Mystery and Detective 
FOR Article and Feature 
WRITERS Advertising and Publicity 


Screen 
Established 1923 


Study by mail, Studio lectures, Individual manuscript 
criticism . .. Personal, directed writing. For infor- 
mation write: 


MAREN ELWOOD, Agent 
4949 Hollywood Bivd. Hollywood 27, Calif. 











1954 Anthology of Best mt Ovinjod Short-Shorts edited by Robert Oberfirst 


This new volume of 39 short-shorts is TW! 
sell short-shorts to Collier’s, This Week, Ar, New 
OBERFIRST PUBLICATIONS, Publishers, 


'O BOOKS IN Dang pasaics oditec 17 chapters on how to write 330 
x mire, etc. 320 pages..................-5- 
P'S. Box 539, Ocean City, New Jersey 
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Let's Look at the Coverage... 


From time to time, potential clients write and ask us if we sell to a magazine which happens 
to be their favorite, or to a book firm they’d most like to have as their own publishers, or to a 
television dramatic show they particularly enjoy, or some such. In virtually every case, we’re able 
to answer Yes—since, in the course of making over 6,000 sales yearly, we sell to just about every 
market in the field. 

For the record, now, we're listing below some of the markets at which SMLA has placed 

material for its clients. Space, naturally, only permits the listing of a representative sampling, but 
we'll get in as many types as possible: 
Typical magazines: The Saturday Evening Post, Collier’s, The American Magazine, Cosmopolitan, 
McCall’s, Redbook, Ladies’ Home Journal, Companion, Esquire, Coronet, This Week, Country 
Gentleman, Reader’s Digest, Harper’s, Holiday, Life, The New Yorker, Pageant, Parade, Toronto 
Star Weekly, Town & Country, Look, Argosy, Bluebook, Adventure, Cavalier, Elks, Real, Saga, 
True, Charm, Everywoman’s, Woman’s Day, Family Circle, Ellery Queen’s Mystery Magazine, 
Manhunt, The Saint, Seventeen, Justice, American Legion, American Mercury, American Weekly, 
Brief, Buick, Extension, Eye, Field and Stream, Journal of Living, Kiwanis, Sport, Sports Tlus- 
trated, Sports Afield, The Lion Magazine, Eagle, Maclean’s, New Liberty, Mechanix Illustrated, 
Nation’s Business, Pen, Popular Mechanics, Popular Science, Railroad, Rotarian, St. Anthony 
Messenger, Science & Mechanics, Science Digest, See, Town Journal-Pathfinder, Tracks, Travel, 
Weekend, Why, You, Your Health, Your Life, Your Personality, Chicago, Family Weekly, Maga- 
zine Digest, Natural History, Whisper, Yankee, Male, Man’s Life, Man’s, Men, Man to Man, Mr., 
Sir, Stag, American Home, Better Homes and Gardens, Canadian Home Journal, Holland’s, Parent's, 
Western Family, Short Stories, Jungle Stories, Weird Tales, True Story, True Confessions, Secrets, 
Real Story, Modern Romances, Confidential Confessions, Personal Romances, Real Romances, Re- 
vealing Romances, True Experience, Tan, Romance Time, Daring Romances, Intimate Romances, 
Astounding Science-Fiction, Galaxy, Amazing, If, The Magazine of Fantasy, Startling Stories, 
Thrilling Wonder Stories, Fate, Fantastic Universe, Imagination, Planet Stories, Future Fiction, 
Science Stories, Science Fiction Adventures, Universe, Other Worlds, Luke Short’s Western, all 
pulps of Popular Publications, Standard-Thrilling-Better, Columbia, Fiction House, and Stadium- 
Skyline groups, The Sign, Boys Life, Motion Picture, Our Navy, Profitable Hobbies, Child Life, 
Humpty Dumpty, Compact, Young Catholic Messenger, Pursuit, Hunted. Typical book pub- 
lishers: Simon and Schuster, Doubleday, Harper’s, Dutton, Bobbs-Merrill, Crown, Dodd Mead, 
Duell Sloan and Pierce, Farrar Straus, Knopf, Lippincott, Little Brown, Macmillan, McGraw-Hill, 
William Morrow, Random House, Rinehart, Funk & Wagnalls, Gnome, Macrae Smith, Abelard- 
Schuman, Arcadia House, Ives Washburn, Winston, Wyn, Cornell, A. S. Barnes, Bouregy & Curl, 
Crowell, McBride, Whittlesey House, Ballantine, Gold Medal Books, Avon, Pocket Books Inc., 
Bantam, Popular Library, Signet-New American Library, Graphic, Lion, Pyramid, Berkley, Ace 
Books, Mercury, Dell. Typical motion picture, radio, and t.v. markets: MGM, Twentieth Century- 
Fox, Columbia Pictures, United Artists, Universal-International, Paramount, Sol Lesser Productions, 
Victor Saville Productions, Warner Brothers, Robert Montgomery Presents, Philco-Goodyear Play- 
house, Studio One, Suspense, Danger, Fireside Theatre, Ford Theatre, Douglas Fairbanks Presents, 
City Detective, Revue Productions, Romance, Pepsi-Cola Playhouse, Four Star Playhouse. 


We'll be happy to see—and sell—some of your material. 


If your material is salable, we'll sell it to the best possible markets at best possible rates, and 
cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional 
charge, return it to us for sale. And if your material is completely unsalable, we'll tell you why, and give 
you specific advice on how to avoid those errors in future material. We report within two weeks. 


PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on British 
and other foreign sales. 

NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up 
to 5,000 words, one dollar per thousand words for additional thousands and final fraction (for example, 
seven dollars for a script of 6,895 words). $25 for books of all lengths up to 150,000 words, $50 for 
books over 150,000 words, information on t.v., radio, stage, syndicate, and other types of material on 
request. We drop all fees after we make several sales for new clients. A stamped, self-addressed en- 
velope, please, with all manuscripts. 


SCOTT MEREDITH LITERARY AGENCY 


580 FIFTH AVENUE, NEW YORK 36,N./Y. 








































































PLOTTING 





from 
BACKGROUND 


The thrill of reading detective fiction lies in 
following the detective’s line of reasoning 
toward a solution. Here’s a writer who figures 
out his plots the way his heroes think from clue 


to clue. 


By Lawrence G. Blochman 


VERY PROFESSIONAL writer has his fa- 
E vorite source of story ideas—the news- 
Papers, variations on a standard theme, or 
(heaven help him!) an incident from some- 
one else’s life. Personally, I have had con- 
siderable success in digging plot ideas out 
of background. 


What Background Is 


Before giving you directions for digging, 
let me first toss out a few definitions for 





Lawrence Blochman has written a dozen 
mystery novels, and sold several hundred 
short stories and novelettes. He served time 
in Hollywood adapting his first book—Bom- 
bay Mail. Early in his career he was a police 
reporter in San Diego, night editor in Tokyo, 
roving reporter in Hong Kong, the Philip- 
pines, and other places in the Far East, as 
well as “general journalistic roustabout” in 
Paris. “In 1926 I got married, toured Bur- 
gundy on a bicycle and started writing fic- 
tion.”” He’s been free lancing since 1927, and 
is a past president of the Mystery Writers of 
America. 





purposes of clarification. What is the dif- 
ference between setting and background, 
local color and atmosphere? Every story 
must have a setting, even though the author 
may only name it or dispose of it in a 
phrase or two—a street corner, a trans- 
Atlantic plane, or a clearing in the jungle. 
When the author, for the sake of clothing 
his story in authenticity and plausibility, 
elaborates the details of the setting, he 
creates what used to be called “local color.” 
When the setting is so completely inte- 
grated into plot that the particular story 
could not possibly take place anywhere else, 
I like to call it background. And when the 
setting affects the actions and emotions of 
the protagonist (and thereby the emotions 
and mood of the reader), it should be 
called atmosphere. In an atmosphere story, 
in fact, the setting actually becomes a 
character. (Remember Poe’s “The House 
of Usher?” That was atmosphere. ) 

In checking back over my fictional out- 
put during the twenty-eight years since I 
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sold my first story, I find that forty short 
stories, half-a-dozen novelettes, and eight of 
my novels have sprung full bloom—plot, 
characters, and all—from the fertile soil of 
background. Let me illustrate how the 
process works in each category, beginning 
with the shorter form. 


Burma Became A Short Story 


Shortly before Pearl Harbor, the British 
closed the Burma Road, because the Japa- 
nese were knocking it out almost as fast as 
the gangs of Chinese coolies could keep it 
repaired by hand. I had never been over 
the Burma road, but I had been in Burma 
and China. And I had once come down 
the Yangtsze with an elderly missionary 
who had been traveling among the road 
coolies of Honan with a cornet, teaching 
them to sing hymns which he had trans- 
lated into Chinese. On the same boat there 
was a drunken doctor who fascinated me. 

Why not give the doctor a harmonica 
and a guilt complex and send him along 
with the missionary to work among the 
road coolies, not of Honan, but of Yunnan, 
on the Burma border? And strand them in 
Rangoon, so they would have an objective: 
to reach the Burma Road. 

It occurred to me, since I was aiming 
the story at the Saturday Evening Post, 
that perhaps the urgency of the pair might 
not seem vital enough—not nearly as much 
to the Post reader, say, as that of a go- 

tter American salesman delivering a ship- 
ment of bulldozers and other road-building 
equipment to the Chinese to replace the 
coolie gangs. So I must send the missionary 
and the drunken doctor over the Burma 
Road in the same convoy as the mechan- 
ized road builders. But how? Rangoon is 
some 600 miles from the nearest terminus 
of the road? 

Why not start at the beginning with the 
arrival in Rangoon of my road equipment 
salesman, Joe Dozier, and give the mis- 
sionary some reason for meeting him. 

I remember my own vivid first impres- 
sion of Burma. I had just finished a roving 
assignment in Malaya for the Far Eastern 
Review of Shanghai and I was on my way 
to Calcutta, where I hoped to get another 
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newspaper job. I had a few days in Ran- 
goon between steamers. 

As I had made copious notes back in 
those pre-historic days of 1922, why not 
tell the story in the first person from the 
point of view of Joe Dozier’s assistant? 
Here’s how it looked on paper: 


Since daybreak the mail steamer had been 
creeping up the swift brown river toward 
Rangoon. By midmorning the low flat banks 
that stretched away in green monotony on 
each side began to show signs of life. At first 
there was only a brown hut or the slender 
bottleneck of a pagoda ti; then came the 
docks and the red-and-black-circled stacks 
of the Irrawaddy Flotilla Co.’s sidewheelers, 
the elephants in the teak yards, and the tall 
chimneys of the rice and teak mills spewing 
murk into the warm morning calm. When 
the anchor plunked into the muddy water, 
we could already see the golden dagoba of 
the Shwe Degon pagoda gleaming through 
the opalescent haze, a great bell of gold 
pushing a gilded spire hundreds of feet into 
the sky... 


You don’t have to go to Burma to create 
a background which is authentic and com- 
pelling to the reader, but you do have to 
have some firsthand experience of your 
background to describe it in terms that 
create a real picture for the reader. 

My story continued like this: 


I had just finished my passport inspection 
and was standing at the rail when I caught 
my first glimpse of the Reverend Dr. Green- 
field . . . He was a tall, gaunt man, and as 
he looked up I could see his long white hair, 
brushed back of his ears, showing below the 
brim of his somewhat battered sun helmet. 


At this point I decided that Dr. Green- 
field was Dozier’s Uncle Chris who hadn’t 
seen his nephew for fifteen years, who had 
been run out of China by the Japanese, 
and who wanted desperately to get back 
where he was needed. 


“T see,” said Joe pleasantly. “So you’re on 
your way back to the States now, Uncle 
Chris?” 

“No,” said the Reverend Greenfield. “I’m 
on my way back to China with you... 
They told me you were going over the 
Burma Road.” 


Joe Dozier must refuse flatly, of course, 
so that our missionary will turn to Dr. 
Batford, the drunken doctor, who begins 
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to look like our key character—because he 
must have been around the Orient a long 
time to have fallen into his present low 
state, and besides he is a man who believes 
the end justifies the means. He would know 
his way around the riverfront dives of Ran- 
goon, and know exactly how to trade in- 
formation to a Japanese agent for enough 
mioney to get himself and the missionary 
to Lashio, with enough left over for a 
little gin. 

Everyone in Burma knows about the 
Gokteik railway trestle, built in sections in 
America and installed in a gorge 900 feet 
above the river. So it would be no trick 
for my drunken doctor to sell the fiction 
of a miraculous bridge which the Ameri- 
cans were taking north, a bridge which 
would be invisible from the air. 

As a result the convoy is bombed, and 
half the road equipment sinks to the bot- 
tom of the Salween River. 

Fine. We are now stymied, and good. 
The surviving trucks are unable to tow 
the bulldozers out of the mud. How do we 
get the show on the road again? It should, 
of course, be through the instrumentality 
of the drunken doctor, who is originally 
responsible for the mess. But how? 


A Bell Turns The Trick 


At this point the Blochman method 
again turns to background, but I must ad- 
mit that I stared disconsolately at my type- 
writer for two days, wishing I had never 
started the story, before I remembered a 
hot afternoon in Rangoon, when I stood 
on the platform of the great Shwe 
Dagon Pagoda, not listening to the 
temple bells, but staring at a mas- 
sive 42-ton hunk of metal known as 
King Tharrawaddy’s bell. 

Of course: This was it! But I 
would have to plant it earlier in 
the story, so I went back to page 6, 
on which I was using a touch of 
color to tide over the usual customs clear- 
ance, transport delays, etc., to insert the 
following passage: 


I had a grand time doing all the usual 
tourist things—the Soulay Pagoda and the 
sacred fish, and taking off my shoes to climb 
the terraces of the Shwe Dagon Pagoda. The 





place was cluttered with flowers, little 
shrines, prayer flags, and bells—all kinds 
of bells, little ones that tinkled in the wind, 
glass bells, big bass bells, and flat triangu- 
lar gongs that priests struck when anyone 
contributed a copper to their particular 
shrine. At one corner of the terrace, under 
a gaudy shed, was the biggest bell I had 
ever seen. There would have been room for 
six or seven men to stand up inside it. 


That was Tharrawaddy’s bell. My 
drunken doctor would have known the 
story of Tharrawaddy’s bell, which was 
part of the British loot after the second 
Burmese War in 1852. When the British 
tried to carry the bell off to Calcutta, they 
dropped it between dock and ship and it 
sank to the bottom of the Irrawaddy river. 
There it remained for several years, be- 
cause British engineers were unable to raise 
it. The priests of the pagoda asked per- 
mission to keep the bell if they could raise 
it; permission granted. Scores of naked 
Burmese divers went down to lash lengths of 
giant bamboo to the bell. The air-tight, bouy- 
ant bamboo eventually floated the bell— 
some seventy years before I saw it. So my 
drunken doctor had only to mobilize the 
road coolies (with the aid of the mission- 
ary) set them to cutting bamboo, and solve 
by primitive means a problem which baffled 
my mechanized moderns. 

Step by step the story evolved through 
background information I had gathered 
during my stay in Burma. It was published 
under the title “The Invisible Bridge” in 
the Post, January, 1941. 


Murder In The Library 

The same method works for nov- 
elets. When Henry LaCossitt was 
fiction editor of American Maga- 
zine, he liked the idea of assigning 
20,000-word one-shots on the basis 
of locale. One day he asked me if 
I would like to commit murder in 
the New York public library. I told 
him I should be delighted. And 
that was all I had to start the story—except 
the admonition that action was not to go 
outside the library walls. 

I spent nearly a week in the library. For 
a few days I wandered around alone, mak- 
ing sketches, getting the feel of the place 
under various conditions. Then I tackled 
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the public relations man and spent another 
few days learning the routine and special 
problems of the various branches of the 
library. I was on a very definite quest. I 
wanted all factors of my murder mystery 
to originate from within the library. Char- 
acters, motive for murder, red herrings, 
false suspects, murder weapon, conceal- 
ment of clues, actual clues. 

I wish I still had some of the notebooks 
I filled during that week. I was very proud 
of the maps, plans, and perspective sketches 
showing the branchings of the four-way 
marble staircases in the northern wing of 
the library. 


There were notations such as: 


Catalogue drawer spindles in the music 
library are fastened by tap-and-die screw 
threads. In other catalogue drawers they are 
held in place by clips . . . The photostat 
desk is located at a corner of the north 
reading room, . . The duplicate books be- 
ing sent out to branch libraries are placed 
in a special truck with a distinctive tag 
which may leave them in a special cage for 
weeks ... The mid-wall gallery of both 
main reading rooms are reached by a series 
of spiral staircases, the lower access to which 
is hidden behind a breast-high wall of refer- 
ence books hidden, that is, to all but some- 
one perched on the catwalk which bisects 
the two main reading rooms. 


My notes became fiction as follows: The 
geography of the library gave me a sock 
presentation of the actual crime. The vic- 
tim (a library trustee) toppled off the 
mid-wall balcony that runs around the 
south reading room—so he could be seen 
only by the girl—who is later murdered— 
who was on the catwalk at the time. Geog- 
raphy also furnishes other points: The 
disposal of the murder weapon and the 
clue to motivation, both contained in the 
notes above. Another clue to motivation— 
the concealment of plagiarism—grew out 
of an attack at the photostat desk (see 
above) which was an attempt to conceal 
the fact that some unpublished musical 
manuscript by a famous composer(donated 
to the library by the first victim) had been 
stolen by the murderer. 

The red herrings and the likely suspects 
also grow out of background, including the 
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hero-detective, the library’s publicity man 
who, when the story opens, is 


suffering from the Deep-blue Willies (Mel- 
ancholia Bibliothecalis), an occupational dis- 
ease afflicting the staff of the public library 
on dark winter days. Even on the sunniest 
mornings of spring there was a certain sepul- 
chral chill about the marble grandeur of the 
library, and when the weather went into 
somber mourning for the dying year, the 
building was a positive mausoleum. 


Then there is the poor little rich girl who 
wants to be a ballet dancer and choreog- 
rapher, who has been haunting the library 
for research purposes, and who gets herself 
into a suspense sequence in the stacks (a 
natural setting for a heroine-in-peril chase) 
which gives the amateur detective the right 
answers because of what he knows about 
library routine. 

It all fitted together very well. Result: 
An American Magazine one-shot entitled 
“Death Walks In Marble Halls” (reprinted 
in Ellery Queen’s, and as a Dell vest-pocket 
book) and a 20th Century Fox picture 
under the title of “Quiet Please, Murder!” 
All from the background of the library. In 
fact, the library was about the only story 
factor left in the film adaptation. 


Directory Into Full Blown Novel 


Of my eight books which have grown 
out of background, perhaps the most 
typical is See You at the Morgue. This 
came after a long string of stories with 
exotic settings. Here I was determined to 
write a book which would smell of New 
York, but which would have none of the 
standard New York clichés of the time: 
the hat-check girl who wants to be an 
opera singer; the luxurious penthouse 
apartment; the gossip columnist, the gang- 
ster with a heart of gold, the crooked cop, 
the gun moll, the powerful politico. I cast 
about for something as typical of New York 
as the smell of the subway. 

I found it in the Red Book—the classi- 
fied telephone directory, whose yellow pages 
proclaim one of New York’s most obvious 
characteristics: the multiplicity of trades 
and professions by which the ten million 
make a living! 

My first set of work sheets was practic- 
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ally a rewrite of the yellow pages. I dis- 
covered, to my surprise, that there were 
half a dozen New York firms manufactur- 
ing artificial eyes for animals—for stuffed 
owls, and other museum pieces, for toy 
dogs and teddy bears, for tiger rugs and 
fur neck-pieces. Fur neck-pieces! Here was 
a gimmick that would make my glass-eyes- 
for-animals the very core of my plot. 


Watch How He Does It 


Platinum-fox furs had been in the news 
about the time I started plotting the story. 
The true “Platina” fox was being raised 
exclusively in Norway, and Norway had 
just been overrun by the Nazis. This 
jumped prices in New York, and I read 








in the newspapers that platinum foxes were 
bringing from $1,500 to $10,000 a pelt at 
auction. One hundred platinum fox skins 
would be enough to motivate murder. And 
if they were smuggled to boot... .! 

So my plot was under way. I next de- 
cided that my heroine should be a “phan- 
tom secretary”—a girl who answered other 
people’s phones when they weren’t home— 
which would make her privy to their secrets 
but not to their guilty import. Then I 
threw in a biochemist as amateur detective 
and love interest, a contract bridge teacher, 
a man who arranged parties to publicize a 
firm of distillers (vice-president in charge 
of hangovers), a fur importer, naturally; 

(Continued on page 78) 
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TRAVEL -- straigh 





or off-tral 


By Pearl Anoe and Leslie G. Kennon 


HIS IS THE TIME of year when the road 

beckons—people start planning their 
summer vacations or buying swimming suits, 
and some already have their bags packed. 
Writers indulge in this activity along with 
everyone else, but being people who are 
always on the job, they take their notebook 
along for all those wonderful articles they 
will write about fiestas in Mexico, some 
past-evoking islands off the Carolina coast 
or the 17-mile drive at Carmel. 

What you, as a writer, may find on your 
travels, may be an off-trail story about peo- 
ple’s customs, like one in August, 1954, 
Florida Outdoors — “Chokoloskee — The 
Place That Time Forgot,” which concerned 
a tiny, remote island off Florida’s West 
Coast, where people live much as they did 
a hundred years ago. There is a wide 
variety of markets for such off-trail ma- 


terial which can only be written by a com- 
petent writer-traveler who can give the 
authentic touch. And there is still a ready 
market for the standard travel piece, telling 
tourists about a vacation area, accommoda- 
tions, places of interest, things to do, and 
sports facilities. Our market list will em- 
brace both these aspects of the travel fea- 
ture. 


Major Guideposts 


Pearl Anoe, who now lives in Colorado, 
and Leslie Kennon, whose main base is in 
Kansas, have both sold either straight or 
off-trail travel features to many different 
markets. Leslie Kennon writes: 

“From American, which uses the more 
personalized touch, to Trailer Topics, travel 
articles offer a host of possibilities—many 
as yet untouched by the competent writer. 








Pearl Anoe left her home town Chicago 12 
years ago to travel on a shoestring and write, 
after selling life insurance for several years 
and working for the railroads. Along the way 
she also brought up three boys on her own, 
being widowed when she was still very young. 
She has sold 1200 articles on Colorado alone, 
where she is now living and working as Travel 
Editor of Colorado Travel Guide. In addition 
she has sold 1,800 more articles and fiction. 
The markets she has sold range from Made- 
moiselle, Holiday, Ford Times, Successful 
Farming, and many others, to daily news- 
papers. In June she plans to go back to Chi- 
cago, and on another shoestring trail for 
more travel stories. 
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Leslie Kennon, who lives in Kansas City, Mis- 
souri, writes together with his wife Nita. “It’s 
amazing how much ‘glop’ she can cut from 
my pieces.” He’s been stepping on the gas 
writing-wise during the last few years, and 
since May, 1953, has sold 70 articles on a 
great variety of topics, including many travel 
pieces. He’s sold to Buick, Motor News, High- 
way Traveler, Dodge News, Travel, and many 
others. Recently he has been working on a 
series entitled “America’s Most Interesting 
Cities” for Dodge News. “My loves?” he says 
“(1) my wife; (2) writing; (3) fishing. Why 
did I take up writing? Money, of course. 
(Seriously, there’s a little more to it than 
that.)” 
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Two writers, living miles apart, working in very different ways, 
tell you how they have turned their travels into salable articles. 


The market list is on page 23. 





While ‘off-trail’ pieces such as a recent 
sale of mine ‘Kansas City—Gourmet’s De- 
light, (Dodge News) are in great demand, 
there is also a good market for the straight 
travel piece. The future of the travel writer 
seems at present to be very secure since 
American tourists spend billions of dollars 
a year on their vacations.” 

Both Pearl Anoe and Leslie Kennon ad- 
mit that the competition is great in this 
field and the standards high. They have 
found that editors stress, above all, accura- 
cy and authenticity. In most instances they 
suggest that you query the editor about 
your article idea, and that good photos will 
increase your chances of selling. 

Pearl Anoe says: 

“Kodachromes are used by some maga- 
zines, but black and white photos are in 
general demand. Articles are accepted with- 
out pictures if they please the editor. Some- 
times he will request that you find photos 
or send him the name of a good photog- 
rapher who can get them, or he may even 
send one out if your story warrants it.” 

Pearl Anoe’s shoestring trail has taken 
her all over the country. Leslie Kennon has 
also traveled widely, but he has written 
many articles with the help of information 
he attained from various state agencies. 

“But,” he says, “it’s better if you can 
travel to these places, because you get 
many ‘sidelights’ you just can’t pick up 
from information you’ll receive from state 
officials. On the other hand, you also miss 





a lot, because you don’t have time to 
visit all the sights. State-furnished informa- 
tion is always accurate, up-to-date and 
thorough.” 

Some information, however, you can only 
find on the spot, and so a writer might 
do well to combine the experience gained 
from his own traveling with some litera- 
ture from state offices to write a travel 
article that will sell. 


Anecdotes and the Narrative Hook 


Pearl Anoe writes: “Editors have told 
me that even in the more standard piece 
when a writer can insert old-timers anec- 
dotes that he heard when visiting any part 
of our country it will always improve the 
article and add to the interest. Interesting 
people, animals or occupations make good 
copy. 

“Wherever you go you will find people 
who are eager to tell the story of their town 
or region.” 

Such stories must come from the horse’s 
mouth. 

Pearl Anoe’s writing trail opened while 
she was working in Chicago as a life in- 
surance agent. 

“T visited an Illinois farm noted for its 
beauty and care, wrote a 1200-word story, 
and went over to see the editor of Rural 
Progress, then a slick rural magazine. He 
bought it, paid me $35, and right then I 
decided I was a writer! 

“T had to keep on trying to sell insurance 
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but I kept writing every spare minute, with 
the sad result of only one sale during the 
next year, the story of an ex-nurse I met 
in Mackinac Island, Michigan, who had 
traveled constantly for seven years in her 
“house car.” I queried the editor of Inde- 
pendent Woman, she liked the story, paid 
me ten dollars for it. 

“From my short vacations five years 
in a row up on Mackinac, plus the descrip- 
tive notes on peoples, places, and things 
there, I am still selling travel pieces, and 
February 15, this year, “The Island Smith 
and His Forge” appeared on the editorial 
page of the Christian Science Monitor. This 
last feature was written fourteen years after 
my last visit up there, where I sat in that 
old blacksmith shop, listened to the smithy 
tell of his work on this famous island where 
no automobile has ever dashed over its 
eight miles circumference. 

My first paragraph went like this: 

Before I left my island there was my 
usual farewell visit to the mountain of rusty 
horseshoes which gleamed in the sunshine 


beside the wide-flung open doors of an old 
frame blacksmith shop. 





“The Island Smith and His Forge” 


This opening illustrates what Pearl Anoe 
calls “the narrative hook.” She has found 
that most editors like this narrative, fic- 
tional approach in travel pieces. 
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“Of course,” she says, “all descriptive 
material should be factual so that visitors 
who follow the travel trail to spots de- 
scribed will be satisfied with what they 
find at journey’s end. Make a definite effort 
to arouse interest, to provide off-trail de- 
tails, so that your reader can feel that 
he knows more than the usual unguided 
traveler.” 


‘Facts for the Tourists 


Leslie Kennon, whose travel articles have 
constituted 46% out of his 60 sales in the 
past years gives this advice as to what 
readers want from a straight travel piece: 

“Tourists want to know where to go, 
what to expect to see and do when they 
get there, what their accommodations will 
be like and how much they must plan on 
spending. They want to know up-to-date 
routes, how they can preserve their time 
(since most of us are limited to two weeks 
with) and be assured that they can go back 
home with a feeling of satisfaction. 

“Tf the tourist is a fisherman, he wants to 
know what fishing is like at such-and-such 
a place. If interested in history, he wants to 
know what a state or spot has to offer in 
the way of monuments, historical interests, 
and background.” 

Here is a portion of an article, “Rhode 
Island in May,” which was published in 
the May, 1954, issue of Motor News and 
which illustrates what Leslie Kennon tries 
to give to the reader: 

Minute only in area, Rhode Island—the 
heart of ‘salt water New England’—offers a 
real sportsmen’s paradise to the vacationer 
who wants his trip spiced with action. This 
is particularly true in May. 

This tiny state— which could fit into 
Texas 200 times—offers something else. It 
is one of the most accessible vacationlands in 
the entire nation. 

For example, 31 per cent of the popula- 
tion of the U. S. live within 500 miles of the 
state. It’s so small (48 miles long and 37 
miles wide) that a vacationer can see all of 
it in short order. 


About obtaining his information for this 
article Kennon has this to say: 


Where to Get Help 


“I’m not thoroughly acquainted with 
Rhode Island and some of the material 
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came direct from the Rhode Island De- 
velopment Council. Yet the state officials 
liked the article well enough to ask the edi- 
tors of Motor News for reprints to use for 
publicity purposes. 

“Every state maintains either a State 
Publicity Bureau, a State Department of 
Resources and Development, or a state 
Chamber of Commerce. They are exceed- 
ingly cooperative since, after all, their chief 
duty is to get publicity for their state. 

“They will send you loads of research 
material and all the 8 by 10 black and 
white glossy photos (and in many cases 
loan you color transparencies) you need to 
illustrate your piece. 

“I obtained all the information and pic- 
tures free of charge. You can write any 
of the State Departments by simply ad- 
dressing your letter to Director, Division 
of Resources and Development and then 
list capital and state.” 


Leslie Kennon supplemented his personal 
experience of Rhode Island with state 
literature. No writer can expect to sell 
even this more general article without hav- 
ing personally visited the area, but such 
literature will give him the accuracy his 
personal notes might lack. 


Routes for the “Straight” Piece 


In writing up such an article Leslie Ken- 
non suggests that a writer (1) gather his 
information, (2) write the article, (3) 
check his facts very carefully with the state 
agencies before submitting it to the market 
of his choice. Here is some more advice 
from Leslie Kennon on writing the straight 
travel article which will make a reader in- 
terested in visiting an area, and also give 
him some information on what he might 
find there, and what he will have to spend: 

“Routes followed should be recorded, 
with exact location of interesting scenes, 
places, and events. Costs should be worked 
in carefully, and if possible, subtly. 

“An example would be my ‘Ozarks: 
Autumn Playground’ which was published 
in October, 1953, Travel: 


But possibly the thing which has at- 
tracted more tourists to the Ozarks in the 
past few years—and which experts believe 


will eventually make it one of the top na- 
tional resort areas—is the fact that prices 
have been held to a minimum while most 
resorts have had their prices skyrocket, Of 
the more than 500 vacation facilities in the 
playgrounds area, the majority are house- 
keeping resorts and overnight tourist courts. 


These range for the average tourist 
group—two adults and two children—from 
$5 to $8 a day. There are also some one or 
two-meals-and-lodging resorts, American 
plan, priced from $7 to $9 a day. Some even 
include boats, although most of the time this 
is extra. Usually, the courts and housekeep- 
ing cottages give you a free day when you 
rent by the week . . . Special rate conces- 
sions are offered in the spring and after 
Labor Day despite the fact that these are 
excellent times to vacation in the Ozarks 
area, and food prices are very reasonable, 
generally never over $3 for the best meals. 


“In this way, the prospective visitor to 
the Ozarks gets an idea of what type of 
accommodations are available, what he'll 
have to pay for food and lodging, and yet 
doesn’t turn the piece into a commercial 
“plug” for any certain motel, hotel or re- 
sort. 

“T would put the writing formula in this 
order for compilation of the straight travel 
piece: (1) Tell a little about the latest 
developments in the state or area or some 
unusual aspect to give it a beginning 
punchline. (2) Tell what the state or area 
has to offer the tourist in all possible varie- 
ties. (3) Mention a couple or three routes 
and tell what can be seen along the way 
(bring in conducted tours, planned tours, 
etc., here). 

But even here the writer should include 
some colorful anecdotes and avoid writing 
the piece like a Chamber of Commerce 
promotion pamphlet. 


Pearl Anoe’s Trail 

Pearl Anoe concentrates on the more off- 
trail type of story and has sold these to 
markets ranging from dailies (Chicago 
Tribune) to trade magazines (Buick) to 
top quality (Holiday). 

If you are like this gal, willing to take 
your heart into your hands, able to make 
your home where you put your tent, and if 
your senses are wide awake, you might end 
up after five years of traveling with ten 
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. an All-Day Hillbilly Singin’ 


years supply of material for salable articles 
as she has done. At the time she got down 
to the business of writing seriously she was 
out in Hollywood: 

“Hollywood was having the same de- 
pression which the nation was fighting, so a 
screen agent advised me to start writing de- 
scriptive features, due to a flair for it, and 
to find some spot far from crowded cities 
where I could hole in for that fabled dol- 
lar-a-day. Rural Progress had sent me a 
check for a fiction story, so my Royal and 
I went back home to Chicago, from there 
to Eureka Springs, Arkansas, after I read 
a letter from a writer in the W. D., about 
this haven and her offer to give house rent 
free to some one who would type her 
stories. 

“Fourteen weeks I lived in the hill coun- 
try, finding springs of health-giving waters, 
hills of rich foliage and silent people who 
finally gave me a wealth of story material, 
after I wrote what they liked about an AIll- 
Day Hillbilly Singin’ and sold it to the 
travel editor of the Chicago Tribune.. 

“T went out to sawmills lost in the hills, 
met sunbonnets, lanky hillmen, and friend- 
ly people, and for the past years have 
been weaving all this and more into my 
stories of that fascinating region, with sales 
to date totaling thirty-five, one to Holiday. 

“The point is, that I did not sell them 
while there but later—from the notes I 
wrote, kept, studied; the memories they 
brought back, which enable me to sell 
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to regular markets and to new ones—after 
this long trail of ‘learning how to write,’ 
and of patching together the shoestring 
that broke often—by typing for writers 
along the highways of the U. S. A. 

“T have sat up in chair cars all night, 
stopped off days to talk to railroad folk 
and see places I would write about some 
day. The result of the train trips—many 
stories sold and still being sold of each 
trip I take. One, due to a ride on the 
rollicking little Silverton, narrow gauge 
from Durango to Silverton, Colorado, and 
because of files clipped and kept for twelve 
years on our Rio Grande Railroad, plus the 
patience and advice of Freeman H. Hub- 
bard, Editor, I finally landed in Railroad 
Magazine, cover picture, too, ‘Last of the 
Narrow Gages’ June, 1954. This story had 
to be written in a different manner from 
my usual railroad newspaper articles. It 
began: 

Over the top of the world, among the 
rugged cliffs and valleys of the Animas River 
Canyon in southwestern Colorado runs the 
last narrow-gage passenger railway line in 
the United States. 

“This set the stage for the historical back- 
ground and how the west was built by the 
work of these gallant narrow gage (so- 
spelled by railroaders) trains. 


The Road is Rich With Stories 


“There is a story in every little town, 
city or farm home. 
(Continued on page 76) 
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TRAVEL MARKETS 


Here are some travel market notes with many helpful suggestions 


straight from editorial desks. 


We only contacted those markets to which Pearl Anoe and Leslie 
Kennon had sold. There are many others which writers might query 
—most of the women’s magazines, for example, use some kind of 


travel material. 


Due to the long, informative letters editors wrote us, our own travel 
list became so long that we will have to run it in two issues. This then 


is the first half. 


“ Arkansas Gazette Sunday Magazine, Lit- 
tle Rock, Arkansas. Editor Gene Fretz 
says: 

“The Magazine Section has been carry- 
ing an increasing number of travel yarns. 
In the magazine of April 3, for example, 
there was a story on a Jamaica float trip— 
comparing it to a float trip on the Arkansas 
portion of the White River. 

Generally, stories from regions within 
1,000 miles of Little Rock would find 
rather wide interest. Length 300 to 1,000 
words; we prefer a query-outline, with one 
to three pictures. Pay starts with basic $5 
per column (approximately 800 words), 
plus $3 per picture published, paid on pub- 
lication. Replies may be slow, but will come. 
Pay may range up to $10 a column, on 
merit. Whenever possible, even stretching 
for it a bit, some particular Arkansas in- 
terest should be aroused. 

A Chrysler Events, 431 Heward Street, De- 
troit 31, Michigan. Editor Jack Fritzlen 
writes: 

“We buy about 30 travel pieces a year, so 
it is a limited market.” Travel features here 


should tell readers what to see, and do, give 
some local color and points of interest to 
tourists. All material at present is confined 
to North America. 

Mr. Fritzlen adds: “We like authors to 
inject their personality into a travel-type 
story and not to sound like a local Cham- 
ber of Commerce drum beater.” 

Word length here averages about 1,800- 
2,000 and pay ranges from $50 to $125 per 
article. Mr. Fritzlen prefers to see actual 
manuscript and pix, so do not query here. 

“Two out of three of our travel articles 

are illustrated in full color. We prefer 4x5 
transparencies, can use some 214 squares. 
No 35 mm’s. If transparencies do not ac- 
company manuscript, author should inform 
us whether any are available and from 
whom.” 
J Colorado Travel Guide, 1950 Curtis 
Street, Denver, Colorado. Pearl Anoe is 
Travel Editor here. The main object of this 
publication is to give the year-round story 
facts of Colorado so as to attract more 
travelers and vacationists. 

They are constantly in the market for 
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new material on Colorado which captures 

the scenery, local color and off-trail stories 
about Colorado people and customs. Scripts 
should be about 500 words in length and 
2c per word is paid. 

Query Miss Anoe before submitting 
manuscript. 

¥ Colorado Wonderland, Colorado Springs, 
Colorado. Editor Wilma A. Davis says: 

“We are in the market for travel features. 
They must be on Colorado. Length should 
be 1,000-1,500 words and accompanied by 
8x10 glossies if possible. Pay is 2c per word 
on publication and $3.00 per glossy used. 
We prefer articles to cover one section of 
Colorado rather than the whole state. 

“We prefer to have the complete manu- 
script, but all submissions are, of course, 
on speculation.” 

\ Dodge News, 5435 W. Fort Street, De- 
troit 9, Michigan. Feature Editor G. M. 
Williams writes: 

“We are always in the market for good, 
photo-feature travel stories, in black-and- 
white, color or mixed. 

“Text and photo coverage should include 
tourist highlights, places visitors should see 
when touring a particular area. The text 
should cover all important known facts 
about area, plus little-known things. Photo 
coverage should follow text outline, but 
strict adherence not necessary. While our 
text needs are usually limited to around 500 
words, longer write-ups are accepted with 
option reserved to rewrite to size and style. 

“We seek information on any area, any 
town within the limits of U. S., Mexico 
and Canada. 

“Our primary consideration is good-qual- 
ity photography that would tell the story 
sans text. We are vitally interested, how- 
ever, in little-known tourist areas, upcoming 
resorts, new highways through interesting 
country, places of interest to see along the 
way, different things to see, people to meet, 
and sum total of what everyone expects 
from a cross-country tour. In other words, 
we are interested in the general treatment 
rather than the specific. 

“Our rates vary according to usage, 
photo quality, interest, unusualness, com- 
pleteness. 
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“Writers can either submit completed 
feature or merely send brief query to G. M. 
Williams, Feature Editor, Dodge News 
Magazine, 5435 W. Fort Street, Detroit 9, 
Michigan. 


Y Florida Outdoors, Sun City, Florida. 
Editor and publisher of this magazine is 
William Stephens. Here are his comments 
on his needs for straight or off-trail travel 
features: 

“Our readers are looking for the features, 
scenic and sports attractions of a locality 
that are not covered in the Chamber of 
Commerce brochures. Generally, in fact, 
they prefer stories on places that do not 
have a Chamber of Commerce—unique, 
out-of-the-way spots. 

“They want to know how to get there, 
fishing and boating facilities and hotel and 
motel accommodations. They want to know 
what it will cost them and they are inter- 
ested in knowing something of the history 
of the place. Authentic fishing informa- 
tion on every locality must be covered to 
some degree, as there is no locality in 
Florida, to our knowledge, that does not 
have good fishing. 

“Our readers are yachtsmen, outboard 
enthusiasts and fishermen and live in every 
state as well as eight foreign countries. All 
of them either plan to eventuallly move to 
Florida—if they have not already done 
so—or to vacation here. We are not inter- 
ested in any kind of material that does not 
have either a Florida or West Indies slant. 

“We want articles on places that have 
not been covered before by either us or 
anyone else. This is not mandatory, of 
course, but we do at least expect fresh 
treatment. 

“Our August, 1954, issue carried a story, 
“Chokoloskee—The Place That Time For- 
got,” which concerned a tiny, remote 
island off Florida’s west coast where people 
live much as they did a hundred years ago. 
The character of the people, their history 
and living conditions were covered. We 
liked that story. “Fishing In Puerto Rico,” 
in our current issue (April), is another 
good one. It goes into detail concerning 
how to get there and what fishing and 

(Continued on page 49) 
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Tips for the 
Trade Journalist 


How To Get $1,000 worth of ideas 


from one newspaper 


By Ronald J. Cooke 


jer TRADE journalist is a merchant in 
“ideas.” And it is ideas which keep 
the wheels of industry turning. For ex- 
ample, a grocer develops a method of sell- 
ing more cheese. A trade writer spots the 
idea, writes it for one of the grocery papers, 
and within a short time grocers across the 
nation have picked up the tip and are 
selling more cheese. 


As the nation moves to a buyers’ market 
the trade journalist becomes more impor- 
tant. His practical ideas for selling more 
goods, training clerks, building better dams, 
or telling about a short cut on a power 
project, help men and women do a better 
job. 








Ronald Cooke is Editor and Manager of Forest 
& Outdoors, in Beaurepaire, Quebec. Before 
taking this job he freelanced widely in the 
trade journal field, and still turns out pieces 
for this market occasionally. He says: “though 
the biggest part of my living now comes from 
the outdoor field, trade journalism is still my 
first love.””> He has also written and sold fic- 
tion. 


The trade journalist’s life line is ideas, 
and the new writer is usually frightened by 
the apparent lack of ideas. The experienced 
trade journalist on the other hand, has 
more ideas than he can ever hope to use. 

I worked 10 years in the trade field, four 
years as editor of two journals, six years 
as a free lance. The day I started to free 
lance I had two ideas; the day I quit to 
go back to editing I had 2,000. Once 
you’ve trained yourself to watch for salable 
stories, your subconscious will register them 
for you. 


Getting the Lifeline 

The most lucrative source of article ideas 
is the newspaper. One good issue can give 
enough ideas for a month. Some papers are 
poor, because they carry too much wire 
news. But the paper with good local news 
pages is a goldmine. If you live in a town 
that doesn’t have its own Daily, it is worth 
your while to read dailies from the nearest 
city. The country weeklies also often are 
an excellent source of material. 
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What you are going to look for depends 
on the type of trade writing you intend to 
do. There are some 2,000 trade journals 
in the country broken down into about 140 
categories, such as real estate, plastics 
plumbing, mining, etc. The successful trade 
journalist selects a few lines of business in 
which he is especially interested and sticks 
to these lines. 

My field was hardware, grocery, plumb- 
ing, electrical appliances and furniture re- 
tailers. There are at least 100 magazines 
covering these fields, and they all buy ma- 
terial from free lance writers. All these 
journals need reliable free lancers. In order 
to have wide coverage—both circulation 
and advertising—a magazine must carry 
stories from the entire area it serves. It 
would be far too expensive for an editor 
to send a staff writer to cover the country. 
Even if this were possible the staffer would 
miss a lot of good ideas because he wouldn’t 
be on the scene when they happened, and 
so most editorial offices open their doors 
wide to free lance writers who can do a 
good job for them. 


We Open the Pages 


Let us see how good an idea man (or 
gal) you happen to be. We'll pick up my 
daily paper and I'll give you a few of the 
better headings. Before you read what can 
be done with them, let’s have a little game. 
You figure out what you would have done 
with them. Then let’s see how many other 
angles there may be. 

I found that about 20% of my ideas 
came from the classified section and the 
other ideas were split half and half between 
editorial and display advertising. 

The first item we pick out is an ad. Here 
is the copy: 


WHEN YOU NEED A PLUMBER 
CALL SINGER PLUMBING 

20 sHOPS ON WHEELS 

WE NEVER FORGET OUR TOOLS, etc. 


There you have the most important parts 
of an ad which is 3 inches deep by 
two columns. The gimmick or “idea” is of 
course “20 shops on wheels.” It’s a good 
idea because it’s not common. Here a 
trained trade journalist already starts to 
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tingle. He visits, phones or writes to Sin- 
ger’s. Companies are always interested 
in publicity. First, it gets them in good 
with their suppliers—and if they ever want 
to sell their business—a good writeup is of 
tremendous help to them. So you'll always 
find them cooperative. 

Your best bet is a personal visit, but if 
you are confined to your home, as some 
trade journalists are, then a phone call or 
letter is the next best thing. If it is a letter, 
you jot down all the questions you can 
think of. When you have the answers, you 
have your story. Generalities are out. You 
need to be specific. The plumber or other 
business reader reads his journal for the 
same reason you read this—he wants facts 
—entertainingly written, but facts that help 
him cut costs, get more sales or service his 
jobs better. 

Once you have your facts, (you will have 
asked for any stories which appeared else- 
where and photos), you write a good tight 
story. 

Usually, I don’t both to query the editor. 
If I have sold him, I'll know what he wants 
98% of the time. 

You have written your story, and the 
obious market is a plumbing magazine. 
In the trade journal section of the Writer's 
Market you will find a number of plumbing 
journals. Plumbing and Heating Business 
and Plumbing and Heating Journal, both 
of N.Y.C. are your two best bets. At least 
they are national, and from my own expe- 
rience, pay somewhat better rates. 


One Idea Expands 


If you write 1,500 words and have a 
couple of “action” pictures your story will 
bring you about $40. If the idea is unusual 
and good, you can probably sell it as a 
rewrite to some “foreign” magazines. This 
should bring you another $30 per story. 

If singer’s trucks are fitted out in an un- 
usual manner, there is a strong possibility 
that either the local truck distributor or the 
truck manufacturer will be interested in a 
house organ piece. Also remember the 
maker of some of the more important tools 
used in the truck. Are pipes threaded right 


on the job on an especially built machine 
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attached to the truck? ‘Then exploit this. 
A truck magazine will take a story on the 
maintenance of the fleet. If the plumber 
is on his toes he'll probably ask you for a 
reprint of the idea to use as a sales tool. 
This one idea can easily bring you $200. 
At least that’s what it brought me about 
two years ago, when I followed this plan. 
In writing up your story, it’s often a 
good idea if you can get a narrative hook 
into your lead. Here’s how I led in an 
article for the Prairie Lumberman. It was 
titled “One Thousand Man Hours Per 
House” and was the story of a guy who 
insisted on building good homes: 
“Satisfaction or money returned” is the 
slogan which Jerry Daoust of Pointe 
Claire, Que., has used to parlay $3,000 
into a million dollar business, “All my 
houses, development or semi-custom 
built, are guaranteed,” says 38-year-old 
Daoust. 
Here is a cut from the classified section 
that I worked up: 
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This type of ad has been overdone in the 
past few years, so the idea isn’t as easy to 
sell as it used to be, unless you do some leg 
work. Ask the dealer how these types of 
ads are pulling. Find out how many sales 
he can trace per week to the daily classified. 


Ask him what he spends a week. Does the 
over-honest ad pull better than other types 
of ads? If you ask the right questions you'll 
have the types of answers which will 
make the editor of an automotive magazine 
change a layout to get your piece in an 
early issue. An advertising magazine like 
Printer’s Ink may also be interested in a 
short piece. 

These are the basic ideas—there are 
others. As soon as you get the main idea, 
you make out five cards covering all pos- 
sible markets. Before long your files will be 
bulging. 

Now back to the news section of the 
paper. 





Possibility Treasure 


Ship Sunk In Lake Erie 


By The Canadian Press 

PORT DOVER—The possibility of a sunken treasure ship 
near this Lake Erie community, 20 miles south of Brantford, is 
exciting residents. 

Cecil Martin, a fisherman who spotted something on the 
bottom of the lake off Long Point with a depth recorder, said 
it may be a ship “but the chances are 99 to one it's nothing 
worthwhile” He used the rec- 
order in 200 feet of water. 





| making plans to check the ob-| 

Mr, Martin added “Nobody ject. Other residents here, re- | 
knows what it is and attempts | calling t-at many ships sank in 
to raise a ship that has been/Lake Ene in earlier days, are 
down long would probably fall | speculating Some say it is a 
Nevertheless, we're going to look ship thct went down in 1896 
jat it.” and others believe it is loaded 
| He and other fishermen are | with copper and other valuables. | 














This clipping really opens up the imag- 
ination, doesn’t it? It’s a story that ap- 
peared a couple of years ago. It’s good for 
a boating magazine, hobby magazine, the 
roto weekend papers, and it is top material 
for the men’s managazines. To date Ive 
sold it to six different markets, and it is 
almost ready to go the rounds again once 
I bring it up to date. The point I want to 
make is that after you have milked the 
trade story, it may still be fresh as a general 
feature. 

Here’s a heading that looks interesting: 

NEW $5,000,000 SAINT VINCENT 

HOSPITAL MARKS 50-YEAR 

ACHIEVEMENT OF GREY NUNS 

This story might go to a hospital journal, 
and a construction magazine. It could also 
sell to a building service magazine which 
would be interested in elevators, for ex- 
ample. A heating magazine will be inter- 

(Continued on page 75) 
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From the 


Bottom 
of the 


Ladder 


By A. Roberts Dykeman 


WRITE in the bedroom of an old house 

in Ohio. I have a wife who thinks I can 
write, a mother-in-law who doubts it, a 
father-in-law who thinks I can’t, and a son 
who is willing to be convinced. (“Ya sell a 
story yet?”). 

I have my own towel rack, one half of a 
bed, a hiding place for the occasional] bottle 
of whiskey that comes my way, 96 rejection 
slips, some favorable editorial comment and 
no sales. 

I started to write full time a year ago. It 
took an economic catastrophe and some in- 
clement weather to push me across the 
Rubicon. It was snowing the day I got 








As far as we know Robert Dykeman’s first ap- 
pearance in print was a letter in WRITER’S 
Dicest. Otherwise, he says: “My literary in- 
ventory shows 96 rejection slips, some favor- 
able comments from editors, and no sales.” 
We liked this piece because of the laughter 
it contained in the face of failure, and the 
spirit with which Bob wrote it: “I would like 
to show (other writers) that writing, for all 
its loneliness and discouragements, has plenty 
of room for laughter.” 
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fired. I decided to go home and write until 
the weather cleared. 

It has been “snowing” ever since. 

At 8 A.M., February 1, (the day after I 
got fired) I spun a sheet of paper into my 
typewriter. At 8:01 I was stricken with six 
nervous disorders and an inferiority com- 
plex. Something went wrong with my 
fingers. I got them as far as the “ready” 
position and then lost control. My fingers 
hovered and twitched and plunged into my 
mouth. When my fingers weren’t twitching 
or being bitten, they were scratching dan- 
druff. 

At 9 o'clock I got scared. The virgin 
paper, 84x11 when I started, had grown to 
the proportions of an outdoor theatre 
screen. 

I staggered downstairs to warm the 
coffee. My mother-in-law was in the 
kitchen stuffing a duck. She is a great one 
for stuffing ducks on Monday. She imparted 
wonderful news. We were out of pancake 
mix and No. 2 grit sandpaper. 

I never enjoyed shopping so much in my 
life. 
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. . « My mother-in-law was stuffing duck 


I returned at 10 o’clock. I would do a 
trade journal piece on “Sandpaper—lIt’s 
The Grit That Counts.” I had struck an 
S to form the word “sandpaper” when a 
bunch of boys burst from the school across 
the street and started screaming. I forgot 
how to spell sandpaper. A whistle blew. 
Silence. 

I could hear my mother-in-law stuffing 
the dressing into the duck. It sounded like 
she was stuffing the duck with broken glass. 
But she wasn’t. She had stuck a mop handle 
through the kitchen window. 

I finished “Suspicion” on February 24th. 
A short short. I sent it to a newspaper syn- 
dicate. They replied with some literature on 
a folio, “How To Self-Syndicate Your Own 
Material.” I sent three more stories to the 
same address. I got three more sets of litera- 
ture on a folio, “How To Self-Syndicate 
Your Own Material.” 

By March I began to mellow. I read 
Maren Elwood, Mildred I. Reid, Robeson 
Bailey, Jack Woodford, Jack Woodford and 
Jack Woodford; learned to fluff the dent 
out of my pillow to hide the “dry” spells 
from my wife; and developed a healthy re- 
spect for my mother-in-law, who opens 
every conversation with the question, ““You 
wanna know something?” 

I wrote a one-act play, an article on Cub 
Scouts, a piece on fishing, two queries and 
Seven Grin and Share Its. I also wrote 
three letters, one to an old buddy and two 


to total strangers. I got lots of envelopes in 
the mailbox marked “Rejection Slips.” I 
got no mail at all in the mailbox marked 
“Checks.” This is the one my wife refers to 
as the “Oh, My God!” mailbox. 

In April I discovered “Discovery.” I 
started a literary short story. On page 15, 
my principal character, with enough back- 
ground behind him to satisfy even a Wil- 
liam Faulkner fan, opened his mouth and 
said, “Agh.” He was a high school boy. 
‘Look,” I said, “The Indian stuff is out.” 
He grew loquacious. He said, “I see the cat. 
Do you see the cat?” I did 25,000 words 
after that and all the time that boy was 
running like crazy. I never caught up with 
him. 

I finished two writing courses at the Uni- 
versity of Toledo in May. I was never in 
doubt about my grades. When a 38-year-old 
goes to college, he’s not there to fool around 
with the Kappa Kappa Gamas. 

I got two B’s. 

The girl who sat next to me got A’s. 
“With me,” she laughed, “writing is a 
hobby.”.Her major was mathematics. 

Spring began to leak into my shuttered 
bedroom. It leaked across the ceiling and 
down the wall in front of my desk. It leaked 
across the lead sentence of a piece I was 
doing for a boating magazine: “Four fifths 
of the earth’s surface is covered with—” 

May was a month of false hopes. The 
Toledo Blade Magazine kept a piece for 19 
days. I could hear the editor reading it to 
guests around a bridge table. I thought of 
fifteen reasons why that editor kept my 
manuscript and every one of them had a 
dollar sign attached to it. I was relieved, in 
a macabre sort of way, to learn the truth. 
The editor had been on a vacation. 

In June, I changed the scenery. I moved 
to the front porch. A slatted bamboo screen 
provided a nice sense of privacy without 
obstructing the view. And the view, when 
a certain blonde walked by, was good. 

Watching a blonde through the slits in a 
bamboo curtain is not the best stimulus in 
the world for writing family type articles 
slanted for Mother’s Home Life. But I was 
always typing when the blonde walked by. 

(Continued on page 69) 
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Summer Conferences 


There’s one somewhere, sometime this summer that 


will fit your traveling budget 


and vacation time. 








DATES CONFERENCE CONTACT 
May 21-22 OMAHA WRITERS’ CONFERENCE Miss Ruth Crosb 
re 5 Paxton Hotel, Omaha, Neb. 3990 Cusine, Apt. 4 
Omaha, Neb. 
May 26-28 OZARK WRITER-ARTIST POW-WOW Mrs. Cora Pinkley-Call 


May 30-June 11 


June 1-3 


June 4-7 


June 7-9 


June 9-11 


June 10-July 18 


June 13-July 15 


June 15-17 


June 20—July 1 


June 20-July 8 


Eureka Springs, Ark. 


CORPUS CHRISTI FINE ARTS COLONY 
Corpus Christi, Texas 


ARKANSAS WRITERS’ CONFERENCE 
Petit Jean State Park 
Morrilton, Ark. 


SOUTHWEST. WRIT ERS’ CONFERENCE 
Corpus Christi, Texas 


SHORT COURSE IN PROFESSIONAL 
WRITING 


University of Oklahoma 
Norman, Okla. 


EASTERN NEW MEXICO WRITERS’ 
WORKSHOP : aga 
Eastern New Mexico University 
Portales, N. M. 


CENTRO MEXICANO DE ESCRITORES 
Mexico, D. F 


MEXICO CITY COLLEGE CREATIVE 
WRITING DIVISION 
Mexico, D. F 


PHILADELPHIA REGIONAL WRITERS’ 
CONFERENCE 

Bellevue-Stratford Hotel 
Philadelphia, Pa. 


SOUTHWEST WRITERS’ WORKSHOP 
AND CONFERENCE 

Arizona State College 

Flagstaff, Ariz. 


WORKSHOP IN WRITING 
University of Notre Dame 
Notre Dame, Ind. 


Eureka Springs, Ark. 


Mrs. Howell Ward 
801 S. Broadway 
Corpus Christi, Texas 


Arkansas Writers’ Conference 
510 East St. 
Benton Ark. 


Miss Dee Woods 
406 S. Carancahua 
Corpus Christi, Texas 


W. S. Campbell (Stanley Vescal) 
School of Journalism 

University of Oklahoma 
Norman, Okla. 


Dr. E. Debs Smith 
Eastern New Mexico University 
Portales, N. M. 


Miss Margaret Shedd 
Sadi Carnot 18 
Mexico D. F., Mexico 


Dean of Admissions 
Mexico City College 
Carretera Mexico—Toluca 
Mexico 10, D. F., Mexico 


Philadelphia Regional Writers’ 
Conference 

P. O. Box 897 

Philadelphia 5, Pa. 


Registrar 
Arizona State College 
Flagstaff, Ariz. 


Director of Admissions 
University of Notre Dame 
Notre Dame, Ind. 










































Advertise our books? Of 
course we do! But not just 
any ad makes people want 
to buy— it takes an expert to 
do an expert job. That’s why 
we employ the services of an 
experienced New York adver- 
tising agency to work with 
our own advertising staff in 
creating eye-appealing, effec- 
tive ads. These are carefully 
planned, imaginatively de- 
signed, professional adver- 
tisements—that SELL books. 


= ~ 
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Booksellers, librarians, 
wholesalers and jobbers 
read our ads in the Wil- 
son Library Bulletin and 
the Retail Bookseller; 
the public in the Satur- 
day Review, N. Y. Times 
Book Review, Alaska 
Sportsman, N. Y. Herald 
Tribune Book Review, 
Musical America, etc. 


Most important of all, every Comet Press Books author receives these 
professional services at no additional charge, and at low, low subsidies. 
How do we do it? By selling our books! We can sell yours too. 


Send for FREE illustrated booklet, “Publishing Your Book,” or save time 
—submit your ms now for a SPEEDY FREE report. 


COMET P RESS BOOKS Dept. WD-55, 11 W. 42nd St., New York City 


























DATES 








































June 23-25 


June 25—-Aug. 


June 27-July 1 


June 29-30 


July 3-Aug. 13 


July 4-Aug. 29 


July 5-29 





June 20-July 8 


June 20—July 29 


June 21-July 8 


June 24-Aug. 19 


June 25—-July 2 


June 25-July 5 


wo 


June 27-July 9 


June 30—July 6 


CONFERENCE 


PACIFIC COAST WRITERS’ CONFERENCE 


Los Angeles State College 
Los Angeles, Calif, 


NEW YORK aneve RSITY WRITERS’ 
CONFERENC 


New York, N. Y. 


WORKSHOP FOR WRITERS 
University of Denver 
Denver, Colo, 


NORTHEAST WRITERS’ CONFERENCE 
Cleveland, Ohio 


WRITERS’ INSTITUTE | 
University of Wisconsin 
Madison, Wisc. 


CHRISTIAN WRITERS’ AND EDITORS’ 
CONFERENCE 
Green Lake, Wisc. 


MID-WEST SILVER LAKES WRITERS’ 
CONFERENCE 
Fairmont, Minn. 


SAN FRANCISCO STATE COLLEGE 
WRITERS’ CONFER ENCE 
San Francisco, Calif, 


KANSAS WRITERS’ CONFERENCE 
University of Kansas 
Lawrence, Kansas 


WRITERS’ CONFERENCE 
University of Utah 
Salt Lake City, Utah 


MICHIGAN WRITERS’ CONFERENCE 
University of Michigan 
Ann Arbor, Mich. 


SOUTHERN BAPTIST ASSEMBLY 
WRITERS’ CONFERENCE 
Ridgecrest, N. C. 


— MOUNTAIN WORKSHOP 
CA 
Hendersonville, N. C. 


MILDRED I. REID WRITERS’ COLONY 
Contocook, N. Hampshire 


TUFTS COLLEGE WRITERS’ WORKSHOP 
Tufts College 
Medford, Mass. 





CONTACT 


Dr. Frederick B. Shroyer 

Pacific Coast Writers’ Conference 
Los Angeles State College 

855 N. Vermont Ave. 

Los Angeles 29, Calif. 


Director of Admissions 
Washington Square College 
New York University 

100 Washington Square East 
New York 3, N. Y. 


Dr. John Williams 
University of Denver 
Denver 10, Colo. 


Mr. Irv. Leiberman 
1555 Luxor Road 
Cleveland 18, Ohio 


Professor Paul M. Fulcher 
University of Wisconsin 
56 Bascom Hall 

Madison 6, Wisc. 


Dr. Benjamin P. Browne 
1703 Chestnut St. 
Philadelphia 3, Pa. 


Dr. P. Evans Coleman 
R. F.D. 3 
Fairmont, Minn, 


Dean of Summer Sessions 
San Francisco State College 
19th Ave. at Holloway 

San Francisco, Calif. 


Miss Frances Grinstead 

William Allen White School of 
Journalism 

University of Kansas 

Lawrence, Kansas 


Brewster Ghiselin 
Department of English 
University of Utah 
Salt Lake City 1, Utah 


Professor Robert Haugh 
2617 Haven Hall 
University of Michigan 
Ann Arbor, Mich. 


Dr. Clifton J. Allen 
127 Ninth Ave. North 
Nashville 3, Tenn. 


Registrar 
Huckleberry Mountain Workshop Camp 
Hendersonville, N. C. 


Mildred I. Reid 

49 Salem Lane 

Evanston, Illinois 

After July 1: 

Contocook, N. Hampshire 


Mr. John Holmes 
Tufts College 
Medford 55, Mass. 
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Henry Harrison and Henry Hough 


Join EXPOSITION PRESS 


A Statement by Henry Harrison 


In 1944, after 18 years of poetry publishing, | sold my 
firm to Exposition Press, and retired to what | hoped 
would prove greener postures. But no hard-working 
publisher can tolerate the picture of another publisher, 
retired or not, taking it easy. One by one, various com- 
panies insidiously inveigled me into designing a book for 
them, or editing it, or overseeing its production. | was 
gentled even Into organizing a publishing corporation. 

All this work, occasional though it was, mounted into 
@ stunning realization: | was not really retired. So | put 
my foot down as firmly as an old foot can be put down, 
yielding now and then, in moments of weakness, to woe- 
begone pleas to design a book jacket, or a volume of 
verse, or whatever a publisher could entice me into 
doing. Finally, however, after numerous unsuccessful 





attempts, | achieved the ultimate goal: unadulterated 
loafing. 

Or so | thought. Edward Uhlan, by the most devious 
of means, hos lured this old horse back from posture 
and onto the track. True, the very thought of full-time 
work is sufficient to prove fatal; part time is at least a 
concession to my conscience. | am engaged in the edit- 
ing and arranging of new Exposition volumes of verse; 
during this unfortunate descent into the snake pit of 
work, | am arranging with radio stations across the 
entire country to broadcast regularly from these books. 
In my own day, more than 200 stations programmed 
verse from the books | published; since there ore nearly 
three times os many radio stotions today, | look forward 
to a bonanza. 

Finolly, what to me will be most rewarding is the 
renewal of old acquaintance, and the making of new. 





A Statement by Edward Uhlan 


President, Exposition Press 


lt is o pleasure, even a sentimental one, to re-unite 
three old friends: Henry Harrison, Henry W. Hough, 
and myself. Harrison, then an editor and publisher, and 
Hough, a Westerner engaged in magazine work in 
New York, were separated when Hough moved back 
to Denver for Time, Life and Fortune. | met them 
both in 1936 when | became a publisher. Now Harrison 
is to edit and arrange all books of verse issued by 
Exposition; and Hough, dividing his time between Den- 
ver and New York, has been appointed editor-in-chief 
of Exposition-Lochinvar, an auxiliary imprint devoted 
to books of Western Americana. 

About Harrison | should say first that his refusal to 
do more than part-time work doesn’t faze me one bit. 
Isabel Paterson in the New York Herald-Tribune Books 
had good reason for calling him “indefatigable.” When 
@ job has to be done, time doesn’t exist. In the ‘20's he 
was poetry critic for the Brooklyn Daily Eagle, and 
editor of the literary monthly, The Greenwich Village 
Quill; in 1929 his book of poems, Myself Limited, was 
published. In the ‘30's he was editor of that fine mag- 
azine, Poetry World. He edited the annual edition of 
The Grub Street Book of Verse, and lectured widely on 
poetry. His own poems, and that goes ‘way back, ap- 


PUBLISH YOUR BOOK 





At Exposition Press it will receive individual, sales- 
producing promotion from our experienced edi- 
torial-publicity-sales staff—the same team that 
has so successfully promoted many books. What- 
ever type of book you've written — specialized or 
general, fiction, nonfiction, poetry, religious, con- 
troversial — we can publish your book successfully. 


peored in about 200 publications in four countries. 
Through his magazines, anthologies ond indvidvol 
books, he introduced thousands of poets, many of them 
now famous. He was the first, or among the first to 
publish Walter Benton and Pulitzer prize-winners Karl 
Shapiro and Peter Viereck, and a host of others. 

Henry W. Hough has been for the past seven years 
poetry editor of the Denver Post. He is the editor and 
publisher of two successful magazines, and for twelve 
years wos associated with Time, Life and Fortune, prin- 
cipally as Denver bureau manager. He hos written ex- 
tensively on Western Americana, and contributed to 
Reader's Digest, Esquire and other magazines. Formerly 
with Scripps-Howard newspapers ond United Press, and 
a former associate editor of the Scientific American, he 
brings to his editorship of Exposition-Lochinvar on un- 
porelleled love for the lore of the West. 

Henry Hough accepted his new post becouse he 
realizes thot the true historical literoture of the West 
has yet to be published. “While university presses of 
the West,” Mr. Hough contends, “publish historical lore 
thot serves the needs of scholarship, the trade publisher, 
on the other extreme, issues gun-slingin’, cattle rustlin’ 
literature for juveniles. True western Americana,” says 
Mr. Hough, “which reveals the many facets thot reflect 
the colorful aspects of the western panorama hos been 
neglected for much too long. The Lochinvar books will 
be a major endecvor to fill this historical need.” 


Read the complete story of subsidy publishing in 
our new 48-page illustrated brochure, You Can 
Publish Your Book. Includes 36 Illustrated Success 
Stories About Our Authors and Their Books,” “The 
Hows and Whys of Subsidy Publishing,” “‘How to 
Select a Publisher,” “When to Sign a Publishing 
Contract” and other vital information for every 
writer, Reserve your free copy today! Write: 


EXPOSITION PRESS INC. (Cais: sizo sunser aivo. Hourwooo « 
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DATES 


July 5-Aug. 12 





July 10-16 


July 11-29 


July 11-29 


July 12-13 


July 14-16 


July 18-23 


July 18—-Aug. 4 


July 25-Aug. 5 


July 25-Aug. 12 


July & August 


Aug. 7-20 


Aug. 7-14 


Aug. 17-31 


Aug. 21-27 


Aug. 24-26 


_ CONFERENCE 


FORDHAM UNIVERSITY’S SUMM. 
INSTITUTE OF COMMUNICATION ARTS 


Fordham University, New York 





INDIANA UNIVERSITY WRITERS’ 
CONFERENCE 
Bloomington, Ind. 


CHAUTAUQUA WRITERS’ CONFERENCE 
Chautauqua, N. Y. 


WORKSHOP IN WRITING (2nd series) 
University of Notre Dame 
Notre Dame, Ind. 


LEAGUE OF VERMONT WRITERS 
SUMMER INSTITUTE 

University of Vermont 
Burlington, Vt. 


CLARK ee paeiry WRITERS’ 
CONFERENC 

Clark University Summer School 
Worcester, Mass. 


MONTANA STATE UNIVERSITY 
WRITERS’ CONFERENCE 


Missoula, Mont. 
WRITERS’ CONFERENCE OF COLUMBIA 
UNIVERSITY __ 
New York, N. Y. 


MOREHEAD WRITERS’ WORKSHOP 
Morehead, Ky. 


WRITERS’ CONFERENCE IN THE 
ROCKY MOUNTAINS 
Boulder, Colo. 


EAST BOOTHBY WORKSHOP FOR 
WRITERS : 
East Boothby, Maine 


VERMONT WRITERS’ CONFERENCE 
Putney, Vt 


LAURENTIAN WRITERS’ CONFERENCE 
Lake Manitou South, P. Q. Canada 


BREAD LOAF WRITERS’ CONFERENCE 
Middlebury College, Vermont 


FICTION WRITERS’ CONFERENCE 
Putney, Vt 


STATE OF MAINE WRITERS’ 
CONFERENCE 
Ocean Park, Maine 











CONTACT 





Rev. John W. Kelly, S. J. 
Fordham University 
Bronx 5, New York 


Dr. Philip B. Daghlian 
Indiana Oe tte 
Bloomington, Ind. 


Mrs. Ruth Skinner 
Chautauqua Summer Schools 
Chautauqua, N. Y. 


Director of Admissions 
University of Notre Damc 
Notre Dame, Ind. 


Mrs. Mary Pearl 
c/o Maltex Co. 
Burlington, Vt. 


Mr. William E. Harris 

Clark University Summer School 
950 Main St. 

Worcester 10, Mass. 


Mr. Henry V. Larom 
Montana State University 
Missoula, Mont. 


Mr. Vernon Loggins 
301 Business 

Columbia University 
New York 27, N. Y. 


Dr. James McConkey 
Dept. of English 
Morehead State College 
Morehead, Ky. 


Mr. Don Saunders 

Writers’ Conference in the Rocky 
Mountains 

University of Colorado 

Boulder, Colo. 


Miss Mildred Tonge 
Pendle Hill 
Wallingford, Pa. 
After June 10: 

East Boothby, Maine 


Walter Hendricks 
Windham College 
Putney, Vt. 


Miss E. Louise Cushing 
820 Buchanan St. 
Montreal 9, Canada 


Miss Margaret L. Hopkins 
Secretary of Language Schools 
Middlebury College 
Middlebury, Vermont 


Mr. Walter Hendricks 
Fiction Writers’ Conference 
Windham College 

Putney, Vt. 


Mr. Dan Kelly 
37 Stone St. 
Augusta, Maine 




















$750.00 ADVANGE FROM HARPER & BROS. 
$500.00 ADVANCE FROM THE CITADEL PRESS 


A publisher’s advance means much more than just the sum involved, however 
welcome the money might be. It is recognition that the work merits being placed 
ahead of the competition. It also means that the book will probably sell, an impor- 
tant factor in today’s publishing picture. But selling a book to the public comes 
later; step one is to sell the raw product, an initial step over which many writers 
stumble. 


Having been connected with publishers, I know from the inside how many manu- 
scripts are dropped after a chapter or two. Some books are beyond salvage, 
some could be saved, providing the author had a competent critic—not only to point 
out flaws, but show point by point how they might be corrected. Writers also make 
marketing errors, since more is involved than merely submitting a MS. Only those 
who are in constant touch with publishers know what is wanted by a given house 
and what not. Signing a contract is a cinch; getting to the signing stage is not. 
It comes doubly hard handled without proper care. 


HOW MUCH IS A FIRST SALE WORTH? 


Obviously, that depends on the writer. I have clients who would not be caught dead 
between the pages of Man To Man—and that’s all right with me. I cover—and sell 
to—just about the entire magazine range. To James Ferguson it meant much more 
than seventy-five dollars; it meant a start. “I’m heartened,” he wrote, “enthusiastic, 
grateful, for without your help this wouldn’t have been possible.” A client who was 
in the March Man To Man can also be seen in Cavalier, Challenge, Conquest, Sports- 
man Magazine, etc. Where does your work fit? Sports Afield? American Woods- 
man? Kiwanis? Man’s Magazine? Fate? Trailer Topics? These are some of the 
diversified markets I have sold to recently. I have not yet done much with the top 
slicks, but I shall. The groundwork is laid. More book contracts are in the shaping. 
A year ago I could not claim a single placement, book or magazines. Now a good 
number of clients are happy to grow with a growing agency. I discourage agent- 
hopping, but if you are free, let’s see if we can’t get together. 


No fees for the writer who is currently selling to the first class magazines, providing 
you send me the type of material you have been selling. Too many writers who sold 
fiction, sent me articles, and article writers submitted fiction, in which field they 
have had no experience. For the writer who is yet to sell, my fees are: A dollar 
per thousand words, with a minimum of three dollars for any script. 


On books—no fees if you have been published within the past two or three years 
by a major royalty house. Otherwise a book appraisal is twenty-five dollars for 
lengths up to 80,000, fiction or non-fiction. Plays, fifteen dollars. Juveniles, TV and 
radio scripts are judged as stories. Commission on sales is ten percent. All fees end 
after the second sale. 


ALEX JACKINSON LITERARY AGENCY 


11 WEST 42nd STREET, NEW YORK 36, N. Y. 




















DATES CONFERENCE CONTACT 





i SOUTHERN BAPTIST ASSEMBLY i 

Aug. 25-31 WRITERS’ CONFERENCE Mr Ne ec North 
Glorieta, N. M. Nashville 3, Tenn. 

Aug. 28-Sept. 3 OHIO VALLEY WRITERS’ CONFERENCE Anne Chamberlain Brown 
Marietta College Ohio Valley Writers’ Conference 
Marietta, Ohio Marietta College 

Marietta, Ohio 

Sept. 9-11 LEAGUE OF UTAH WRITERS’ ANNUAL _ Dean Carlton Culmsee 
Soe doke City, Utah Utah State Agricultural College 
? . Logan, Utah 









































“Helen! Lunge at me!” 
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“WHAT RIGHT HAVE YOU 
TO TEACH ME TO WRITE” 


That’s the unspoken question in the minds of many 
people who contemplate taking a writing course. 

And that’s the question we’re glad to answer here at 
the Magazine Institute. We can teach you to write 
because all of us—from president on down—are active, 
successful writers and editors. And it is our firm belief 
that only writers can teach you to write. 

The records of our students and graduates bear us 
out. And every day we enroll new students who find in 
the Magazine Institute Course something they did not 
know a correspondence course could offer—lively, up-to- 
date, interesting assignments; instruction by competent, 
successful writers; individual attention; the discipline of 
a regular writing "schedule ; and the freedom and inspira- 
tion of a flexible program. 

The Magazine Institute—a private school licensed 
by the State of New York—is really different. As a 
matter of fact, The Magazine Institute is completely 
owned, staffed, and operated by successful writers and 
editors—men and women who have all held staff posi- 
tions on magazines or in publishing houses, or who have 
earned publication in the leading periodicals. 

Next to writing, these men and women enjoy teaching 
others to write. Their own success, their own constant 
contact with editors and publishers, is your best assur- 
ance of a practical, thorough, and up-to-date training. 


OUR STUDENTS SAY 


ee: . . you might be interested in seeing my article 
. . tn Coronet magazine.” 
. before my fourth lesson I received $200 for 
my first story.” 

; signed a contract with DUELL, SLOAN, and 
PEARCE... advance royalty more than paying for your 
superior instruction.” 

. Just had book accepted for publication by 





THOMAS NELSON and SONS . . . your criticisms were 
helpful in working out the story.” : 
Vogue took the article . . . whopping fat 


check in the mail today. 
. last criticism was fine. Helped me sell a novel- 
ette . . em 
. thought you might like to hear I’ve sold another 
story . . . adds up to $400 return on my MAGA- 
ZINE INSTITUTE course.” 
“.. since I started this course I’ve sold $376.50. bb] 


SEND FOR FREE BOOKLET TODAY 


Write for the FREE catalog describing the Magazine 
Institute plan and providing other information of value 
to beginning writers. Inquirers also receive the BEST 
JOB IN THE WORLD, which lists unsolicited testi- 
monials from successful Magazine Institute students. Fill 
out the coupon and mail it NOW. 





Our Staff Includes: 


ROBERT 
SMITH 


Novelist, lec- 
turer, news- 

per column- 
ist, part-time 
editor for lead- 
ing book pub- 
lisher, author 
of Writing Fic- 
tion; Modern 
Writing; One 
Winter in Boston; The Human Image; 
Baseball, a Historical Narrative; Hotel 
on the Lake; Heroes of Baseball; two 
juvenile novels; many short stories and 
radio scripts. 





BRETT 
1 HALLIDAY 
Originator of 
the famous Mi- 
chael Shayne 
detective stories 
and of the tele- 
vision series 
built on the 
same character. 
Author of more 
than eighty 
novels and twelve motion pictures. 
Total book sales in millions. 





ROBERT 
ARTHUR 


Author, editor 
and _ teacher; 
former writer- 


ing System; for- 
mer editor De- 
tective Fiction, 
and other mag- 
azines for Faw- 
cett, Street and Smith, and Dell Pub- 
lishing Company; short stories for 
Argosy, Blue Book, Collier’s and many 
other magazines; member Mystery 
Writers of America. 





JACK 
WOODFORD 
Publisher, nov- 
elist, motion 
picture writer, 
author of more 
than 40 novels 
and 2000 short 
stories; author 
of Writer’s 
Cram pen 
and Error 
other <o Be = 
writing; former 
script writer M.G.M., Warner’s, Uni- 
versal and Columbia; ‘elenquadiient of 
Signature Press. 

And other successful writers and 
editors. 

















The MAGAZINE 


INSTITUTE 


“The Famous Writers Course" 


50 Rockefeller Plaza, New York 20, N. Y. 


Rockefeller Center 
(Licensed by the State of N. Y.) 





MAIL THIS COUPON TODAY" 


THE MAGAZINE INSTITUTE, INC. 
Dept. 85-H, 50 Rockefeller Plaza 
Rockefeller Center, New York 20, N. Y. 


Please send, without obligation, your current 
catalog to: 


DED inccecdsactacseveectepanesasvenssbesenenan 


| ee, eer Zone.... State........ 
(Inquiries Confidential—No Salesman Will Call) 























By Patricia A. Mullen 


HE BIG NEWS of the month is that 

Henry Steeger, president of Popular 
Publications, will take over as editor of 
Argosy magazine. When Mr. Steeger bought 
the floundering pulp nine years ago, circu- 
lation was under 100,000, and dwindling 
fast. Under his expert direction, Argosy 
reached the million mark in less than five 
years, 

The sudden resignation of Ken Purdy 
hastened Mr. Steeger’s decision to once 
again take over the editorial reins. “I’m 
looking forward to getting back on the 
job,” he said, “up to now much of my 
time has been taken up in traveling from 
one end of the country to the other to 
look after our line of magazines. “From 
now on I will be able to devote most of 
my time to editorial duties. I want writers 
to know that we are very much in the 
market for good, strong fiction at present. 
Fiction has always been important at 
Argosy and will continue to fill most of 
our pages. For dramatically written lead 
pieces, original in theme, up to 6,000 words, 
we will pay up to $750 per piece. But we 
will go considerably higher for a story that 
hits us hard. “We at Argosy still remember 
“Shane.” An obscure writer in a little 
southern town poured out his heart in 
that wonderful story. The story was so 
badly typed, single spaced all the way 
through, dog-eared looking and altogether 
amateurish in appearance, it should have 
been returned at once. But an editor 
started to read it, stuck with it and couldn’t 
put it down until the last word. We are 
always looking for more stories like “Shane” 
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and we screen our slush mail with a sieve 
so that nothing good will be overlooked. 
We don’t care if the story is by a name 
writer, comes through an agent, or is a 
first attempt—we look at everything here. 

“We are also in the market for Ist person 
adventure pieces up to 6,000 words. Same 
rates for both non-fiction and _ fiction. 
Shorts of from 1000 to 2000 words are 
also in demand, novelettes starting at 
16,000 bring up to $2,000. 

“Alden H. Norton has been appointed 
executive editor of Argosy and manu- 
scripts may also be addressed to him. 
Bernard White is now art director, and 
those who have work to show him may 
make appointments by letter.” Address 
manuscripts to Popular Pub., 205 E. 42nd 
St., New York 17, N. Y. 

Adventure. Alden Norton will also edit 
this one. While contents are similar to 
Argosy, payment is considerably less. 
Both fiction of the “I Was There” type 
and non-fiction, first person adventure 
pieces of hazardous experiences told with 
dramatic effect, are wanted. Sports stories 
also go over well in this bi-monthly. One 
novelette of 12,000 words is used in each 
issue at $500 starting price. Fiction and 
non-fiction should be kept between 2500 
and 3000, occasionally longer, with prices 
starting at $250, but going quite a bit 
higher. Keep seasonal themes a few months 
ahead for Adventure. Address, 205 East 
42nd St., New York 17, N. Y. 

Pocket Magazines, Inc., 745 5th Ave., 
New York 19, N. Y. This is the new 
address of the company which publishes 
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DON’T ENVY THIS AUTHOR...Emulate him! 


Instead of merely wishing for success, John Lavin reached out for it! Now he’s 
an internationally recognized author, and Best Book prize-winner. Within four 
months after publication, his book was snapped up for a Spanish edition, and 
serial rights were sold to a big magazine . . . thanks to the wonderful publish- 
ing plan of Pageant Press. (WRITE FOR OUR FREE BOOK and details about 
our $1600 BEST BOOK CONTEST FOR 1955.) 


 AKALO 
FOR GOMEZ 





The colorful jacket of A HALO FOR GOMEZ 
designed by Dave Lyons. 





BEST BOOK CONTEST 
FOR 1955 


$1600 Cash Awards 


First Prize.......$500.00 
Second Prize.... 250.00 
Third Prize...... 150.00 
Seven Honorable Mention 
Awards of $100 Each 


NO ENTRY FEE REQUIRED 


This contest is open to all authors of 
unpublished works of fiction and non- 
fiction. This may be your stepping- 
stone to fame. 


WRITE FOR FREE DETAILS 











ABOUT THE AUTHOR 


John Lavin was born in Sete, France, the son of a French 
mother and a Chilean-born American engineer. 

He arrived in Venezuela while Gomez was still in power. 
He saw the chain gangs on the roads, talked with men 
whose legs bore the marks of prison irons, and observed 
the almost incredible honesty of the country cowed by the 
regime into an intense fear of law breaking. Listening to 
current praise and disparagement of the iron-fisted dictator, 
and acquiring an avid interest in Venezuela and her people, 
he began intensive research which evolved into an historical 
biography that depicts Gémez and his regime honestly and 
impartially. 

John Lavin’s “A HALO FOR GOMEZ” is the most au- 
thoritative book on Venezuela ever published in English. 
It brings new insight into the trend of South America’s 
history and the temperament of its people. It is a must for 
those who from business, professional, or personal interest 
wish to increase their knowledge of Venezuela. This is 
John Lavin’s first published book. 


6 
« 
Send Us Your Manuscript for Christmas § 
publication. We will report within one week : 
regarding possibilities and cost. No obligation. e 
° 


THIS FREE BOOK OPENED LAVIN'S EYES 


John Lavin thought it impossible to become a successful, 
published author in a few short months. Then he read our 
free book. Today he’s well on the road to “Who's Who.” 
His book has just been accepted for magazine serialization, 
and also for publication in Spanish—a deal involving over 
$150,000. He gets a 40% royalty on the $5 retail price of 
every book we sell. 

Wouldn’t you like to emulate John Lavin’s exciting suc- 
cess? If you have written a book—on any subject—don’t 
let it get sidetracked. Fashion your own success! Send for 
our free book—learn how you can publish your book with- 
out heartbreaking rejection slips, without agonizing waiting 
for recognition! 

Our free book has bolstered the aspirations of over 500 
authors. It will inspire you, guide you, help you to es- 
tablish the importance of your work. Get that free book 
today. Better still, send us your manuscript and let us 
enter it in our Best Book Contest for 1955. 


Seth Richards, Publisher 
Pat Marlowe, Editor 


PAGEANT P RESS INC., Dept. W5, 130 W. 42nd St., New York 36, N. Y. 
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These great minds were Rostcructans... 


WHAT SECRET POWER 
DID THEY POSSESS? 





Why were these men great? 


How does anyone—man or woman—achieve 
greatness? Is it not by mastery of the powers 
within ourselves ? 


Know the mysterious world within you! At- 
tune yourself to the wisdom of the ages! Grasp 
the inner power of your mind! Learn the secrets 
of a full and peaceful life! 


Benjamin Franklin, statesman and inventor 
. . - Isaac Newton, discoverer of the Law of 
Gravitation . . . Francis Bacon, philosopher 
and scientist . . . like many 
other learned and great men THIS _ 
and women ... were Rosicru- FR 
cians. The Rosicrucians (NOT 
a religious organization) have 
been in existence for centuries. 
Today, headquarters of the 
Rosicrucians send over seven 
million pieces of mail annually 
to all parts of the world. Ad- 
dress: Scribe M.X.S. 


dhe ROSICRUCIANS 
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San Jose (AMORC) California, U.S.A. 
----- SEND THIS COUPON—————4 
Scribe M.X.S. 

The ROSICRUCIANS 
(AMORC) 


San Jose, California, U.S.A. 


Please send me the free book, The Mastery of 
Life, which explains how I may learn to use my 
taculties and powers of mind. 


Name. 
Address 
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Dvememememen wise sian an ameneman 


Bold, Quick, Tempo, Point and Picture 
Week. Tempo and Quick report that these 
magazines are no longer open for free- 
lance material. Bruce Elliott, who is in 
charge of Point and Bold, says that he is 
overstocked until further notice. Hold 
manuscripts for these magazines at least 
another two months. 

Cosmopolitan, 959 8th Ave., New York 
19, New York. Managing Editor James 
Skardon prefers outlines on proposed arti- 
cles rather than the completed manuscript. 
He says, “We strive for variety on Cosmo 
and find that the outline saves time in 
avoiding duplication of subject matter. 
While our needs are not as general as the 
Post’s, and we use more service articles, 
we too slant for the entire family. To give 
writers an idea of the kind of thing we 
are looking for, let us break down our 
needs into categories. Let me say this first, 
one advantage writers have when selling 
Cosmo is a quick report—we hold down 
inventory, and anyone who sells us may 
see himself in print within two months. 
We like to develop ideas supplied by 
writers, though often we do assign a piece 
from an idea that is suggested at our 
office. 


“Categories are: The Medical Article, 
The Psychological or Mental Health Ar- 
ticle. The Straight Personal Experience 
Piece, The Bizarre, Exotic or Offbeat ar- 
ticle. The Success Story. 


“In our May issue we have a person- 
ality piece on Nanette Fabry, the new 
“wife” on the Sid Ceasar program, “I’m 
Home At Last,” written by Maurice Zolo- 
tow. Another one, in the June issue, by 
Richard Gehman, is about TV announcer 
Jack Lescoulie who MC’s the Jackie Glea- 
son Show and who’s known as the guy 
with the $100,000 grin. Service pieces such 
as “Weekend Psychosis” is a lead article 
on how America takes feverishly to the 
road every Friday, and gives advice on 
how to direct our recreation time to better 
advantage than just driving off because 
of habit. 

“We liked ‘They Called My Husband 
Hard Luck,’ by the wife of Art Houtteman, 
the Cleveland Indians pitcher who had 
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Moment of Decision 


Perhaps you are discouraged, right now, about your 
failure to sell what you write. You keep mailing your 
manuscripts out with a “maybe this time .. .!” But the 
brutal fact about such haphazard submissions is that 
they can go on indefinitely without your ever learning 
why your work is failing to sell, or what to do next. In 
time, you'll probably face the fact that most selling 
writers have faced long ago: writing is one business, 
selling is another. And if you have been careless or 
confused ahout submissions; if you don’t know what 
publishers actually need, these days (and editors are 
always on the lookout for certain types of material) ; if 








you want the benefit of an agency’s contacts and access 
to the markets and editors and publishers; if you want 
your work to be represented by a level-headed respect- 
able agency—then I ask you to come to a decision now 





about having me agent your work for you. 


A few months ago, Frank A. Dickson made that decision. As you know, Mr. Dickson's 
column, AN IDEA A DAY, has been running for 16 years in Writer’s Digest. But when he 
wrote his first book, he was plagued by that old bogey, sales trouble. He made random sub- 
missions, then put the book away until he read one of my ads. He made a decision; he sent 
the book to me and let me do my best. For awhile that best was rough going. I tried every- 
where, even mailed the manuscript across country twice. But my mother’s maiden name wasn’t 
O’Rourke for nothing, and the Irish in me got riled! I was going to sell that book if I had 
to chew up every copy of it. Well, we won—and I mean we, Frank A. Dickson and I. He 
wrote the book; I only sold it. But it’s the kind of teamwork I like. Two days after the author 
received his advance royalty check from me this past January, he wrote: 


“I cannot express my full gratitude to you for your efforts with the manuscript, for 
you have plugged it since the beginning and never faltered in your confidence. Except 
for you, the manuscript never would have made the grade, and with your promotion 
ideas, I am sure the sales will be good.” 


Recently, even before publication, I sold the secondary rights on the book which will guar- 
antee it at least twice the original sale. I prize that testimonial from Mr. Dickson, because it 
proves once again that when writers and agents really work together, they can get results. 


So I ask you to make a decision. If you are merely playing with words—if you want to 
make sales without writing good, competent manuscripts—forget my agency. But if you are 
serious about selling and willing to work with me, I'll work with you. My rates are reasonable: 
$1.00 per 1000 words, $5.00 minimum per manuscript and $15.00 for books. These fees include 
not only all costs of the appraisal, but the costs of agenting, whenever a manuscript is salable. 
At time of sale, we take the standard 10% commission. No fees are ever charged after your 
first sale through my agency, and there are no fees for writers with good current sales. 


LAMBERT WILSON LITERARY AGENCY 


130 East 37th Street + New York 16, N. Y. 








bach all 
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a bad break with the loss of one child and 
more bad luck when his wife had a serious 
accident, but went on to pitch 15 winning 
games for his team. Fiction is always 
welcome at Cosmopolitan. We have a 
good story in a coming up issue, “Flesh 
& Blood,” about a dissolute young singer 
in Rome, who leads a wild life for him- 
self and winds up in trouble when he tries 
to match wits with a Red Agent. Another 
story, a young love tale, by John Mac- 
Donald, whose many mysteries are very 
much appreciated, is, “The Girl Was a 
Stranger. 

“Articles should run about 2500 to 3000 
words, fiction short stories, from 5000 to 
10,000. One shot mystery and suspense 
stories up to 20,000. Short shorts under 
2500 also considered. Picture stories bought 
for every issue. 

No verse or fillers are bought. Top rates 
in the market are paid for all material used 
in Cosmopolitan. 

Contest: Sheed & Ward, 840 Broadway, 
New York 3, N. Y. Under the title, “New 
Catholic Writers” this firm plans to publish 
this year or early next year, a selection of 
the best work submitted by Catholic writers 
either unknown or just beginning to be 
known. Contributions may be prose, verse, 
fiction, fact, narrative or philosophy, the- 
ology or criticism. Send for details—the 
deadline is July Ist. Entries should not 
exceed 4,000 words. 

American Magazine, 640 Fifth Ave., 
New York 19, N. Y. The new non-fiction 
editor is Roul Tunley who replaces William 
J. Kelly who left to join the Washington, 
D. C. office. Mr. Tunley says that writers 
who aim for the American Magazine will 





notice in reading a few copies that the 
highly personalized, anecdotal adventure 
story predominates. He says, “It doesn’t 
matter if the person is going to the hos- 
pital or taking a trip around the world, 
both are adventures and experiences which 
will interest our readers. We like first 
person used in all the articles we buy. As 
an example of an excellent service article 
that really strikes home, “Things I Wish 
My Parents Wouldn’t Do,” by Chris Com- 
inel, the gripes of a thousand teenagers, 
will be read and enjoyed by every member 
of the family. How-to and do-it-yourself 
articles are very welcome here and we 
print many of them. Word lengths should 
be kept between 3000 and 3500 for most 
non-fiction. Fiction, which goes to Robert 
Meskill, runs a little longer, between 3000 
and 4000. Vignettes of 1000 and 1500 are 
also used frequently. 

“Travel articles are bought about six 
months ahead. For the exceptionally inter- 
esting piece which we might want to get 
into a coming up issue, four months time 
would be the closest to deadline we could 
manage. So, any summer travel material 
bought now would most likely be held over 
until next year. We would be interested 
in winter travel articles right now. 

“Items for the ‘Interesting People’ de- 
partment should be addressed to John 
Erwin. Rates at the American are in 
keeping with those of other leading slick 
magazines. Medical articles are usually 
assigned. 

Living For Young Homemakers, 575 
Madison Ave., New York 22, N. Y. How-to 
and do-it-yourself articles are most wanted 
at this magazine. Picture stories of step 





An explanation to Writer’s 





Did you happen to receive Vantage’s latest two-color mailing piece which repro- 
duced our February advertisement in Writrer’s Dicest? This was a two-page 
testimonial featuring a signed endorsement of Vantage Press by Dunbar Hinrichs, 
author of Mrs. Captain Kidd. Through an oversight, we failed to identify this as an 
advertisement and perhaps gave some readers the notion it was an editorial feature. 
Of course, it was not and we want to apologize to the staff of WrirEr’s DicEst 
and to those who may have received that impression. 


Digest readers... 
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Over 500,000 Promotion Pieces Distributed In U.S. And 
Abroad As Part Of Vantage’s Greatest Sales Campaign 


Another Vantage Book 
Wins Major Publicity 
Mary Elizabeth Kelly’s exciting new 
book, Adventures of An Exchange 
Teacher, a Travel Magazine Book Club 
Selection, has received some of the top 
radio, TV and newspaper publicity in 
the nation. Currently a resident of 
irfield, Conn., the author recently 
appeared with ze Falkenburg on her 
pular NBC- show, {<3 Diary. 
is came on the heels of radio inter- 
views throughout her local area. 


N.Y. Daily News 
Runs Feature Story 


The N. Y. Daily News, America’s 
largest newspaper, carried a feature 
story about Miss Kelly in which the 
reactions of her students were given to 
the contents of her book. In a special 
Sunday feature, the Bridgeport Post 
printed a three-column picture and 
story of Mae Kelly in her Fairfield 
school room and described in great de- 
tail the riences she encountered 
while teaching in England. 

Reaction has also come from over- 
seas to this Vantage best-seller. In a 
three-column review, the Birmingham 
(Eng.) Mail declares at one point, 
**“Miss Kelly is very kind in her judg- 
ments of us Brummies.”? Negotiations 
are presently under way for a British 
edition of this book. 

Would you like to know more about 
our plan of co-operative publishing, 
whereby Vantage authors get such 
wonderful publicity breaks? It’s all 
explained in a handsome, illustrated 
booklet which you may have free, just 
by mailing the coupon on this page. 






Another Vantage Service 


Vantage juvenile titles provocatively 
displayed at the Fourth Annual Ex- 
ro of Children’s Literature at 

lorida Southern College. This is an- 
other aspect of Vantage’s promotional 
service to its authors. 








Vantage Novel Hits 
Best-Seller Pace 


“Flames of Darkness, by Harry Van 
Stack been our number one best- 
seller for over a year,’’ says Carl J. 
Miller, owner of The Book Shop, San- 
dusky, Ohio. Like Mr. Miller, dealers 
throughout the country are reporting 
increased sales on their Vantage titles 
—an important reason why so many 
authors choose Vantage Press to pub- 
lish their books. 


California Author Gains 
Coveted Hall of Fame 


Dr. Marion Michael Null, author of 
Vantace’s The Forgotten Pioneer, was 
recently chosen for one of the most 
cherished honors available to a living 

ifornian—inclusion in the California 
Historical Society’s distinguished Hall 
of Fame. Honored for his top-rated, 
definitive study of Davey Crockett, Dr. 
Null will have his picture placed in the 
famed Hartsook Portrait Collection, 
alongside such notable Californians as 
Herbert Hoover and Luther Burbank. 
For exciting reading, ask your book- 
seller, or write directly to the pub- 
lisher, for The Forgotten Pioneer. 
Profusely illustrated, it retails for $3.50. 





Literature Sent To 
Dealers, Schools, 
Libraries, Consumers 


New York, N. Y. In the past six 
months, Vantage Press sent out more 
than a “million pieces of direct 
mail as part of an advertising and sales 
campaign that ted in the 
greatest sales volume in Vantage his- 
tory. It is this type of activity that 
has made Vantage Press the seventh 
largest publisher in the nation, and the 
largest co-operative publisher. 

On a regular basis, mailings have 
gone to bool es, wholesalers, —_— 
schools, colleges and libraries in the 
United States and overseas. Literature 
on religious books was sent at Easter 
and Christmas to every Protestant and 
Catholic bookstore in the country. 
Through Acme Code Company, Van- 
tage’s foreign distributor, every mail- 
ing piece released in the U. S. was 
also sent to 1,000 overseas outlets. 


_ In addition hr tk campaigns, =e 
ings on special went straight 
to the consumer. One mailing reached 
150,000 nurses. More than 75,000 in- 
dividuals were approached on a book 
of humor. A total of 25,000 math 
teachers received material on two 
mathematics books. Other mailings 
went to business executives, art teach- 
ers, and a host of other groups calling 
rae & attention to a series of specialized 





_ This direct-mail approach is but a 
single aspect of Vantage’s over-all ag- 
pune sales activity. Send for the 
ree booklet offered below which de- 
scribes in detail the entire sales cam- 
paign that can be undertaken by Van- 
tage to make your book a success. 





Please send me your FREE 24- 





LOOKING FOR A PUBLISHER? MAIL THIS COUPON! 


Vantage Press, Inc., Dept. AA, 

120 W. 31 St., New York 1, N. Y. 

(In Calif.: 6253 Hollywood Blvd., Hollywood 28) 

(In Washington, D. C.: 1010 Vermont Avenue N.W.) 

¢ illustrated booklet 
explaining your cooperative publishing plan. 


Ne Oe Wench ccvketoeessstenset 
(fiction, non-fiction, poetry, etc.) 


Number of Words (Approximate) ..... 




















1000 "FIRSTS" 


Yes, I have helped more than 1,000 Begin- 
ning Writers to make their FIRST SALES— 
to get their FIRST CHECKS. 


Have YOU made YOUR FIRST SALE? 


If not, THIS IS FOR YOU because: 


If you can write grammatically 
correct English, you can write 
Juveniles—and be a Selling Writer 
in approximately 3 months!!! 


Yes, | GUARANTEE TO HELP YOU TO YOUR 
FIRST SALE. 


Send TODAY for FREE Bulletin “HERE'S 
PROOF!” and FREE Pamphlet, “FUNDA- 
MENTALS OF JUVENILE WRITING” to: 


WILL HERMAN 


“Writing Instructor Since 1937.” 


Author Award-Winning Juvenile, 
“HEARTS COURAGEOUS.” 


Author “MY JUVENILE SUCCESS 
SECRETS” 


Author “MY FORMULA FOR FICTION.” 
Author—More than 3500 Published Stories, 
Articles, Serials and Features. 


5927 Euclid Avenue Cleveland 3, Ohio 





MEMORY TYPING SERVICE 


Manuscripts — Books — Novels — Stories 
Neat — Accurate — Prompt Service 
Special Rates Per Page 


MRS. LEOLA MEMORY BRadshaw 22-549 
539 N. La Cienega Bivd., Hollywood 48, California 





WRITERS: 


Can you take it? Sometimes the truth hurts. If you 
want honest, competent criticism by critics with the neces- 
sary know-how, send us your stories. If they can be sold, 
we'll help you sell them; if not, we'll tell you why. Rates: 
One dollar per M; five dollars minimum. 


AMITY SCRIPT CLINIC 
(Marion Silk, Director) 
G. P. O. Box 590 Brooklyn 1, N. Y. 








GHOSTWRITER 


Over twenty years experience in mending writing 
for marketing. | do not tell what to do. | do it 
for you. Reference women's WHO'S WHO. Cor- 
respondence requires return postage. 


NATALIE NEWELL 
2964 Aviation, W. D. Miami 33, Floride 











PACIFIC COAST Writers Conference, 
Los Angeles State College 
June 20-July 8 
Television, fiction, articles. Featuring W. R. BUR- 
NETT, CARROLL CARROLL, JOHN ESPEY, 
PAUL JORDAN-SMITH, HENRY KUTTNER, 
PAUL WELLMAN, WIRT WILLIAMS. 
Address Director Frederick Shroyer, 
855 N. Vermont, Les Angeles 29, Calif. 
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by step progress with clear black and 
white photos, thoroughly, but briefly cap- 
tioned, bring from $50 or $75 to $150, 
depending on the number of pages the 
pictures will take up. 

Children and education are of great 
importance here, says Copy Editor Kenneth 
Bates, “We buy articles from authorities 
on various home making and educational 
projects. These are bought usually from 
suggested outlines and are assigned. But 
we will also buy a well written article 
from a mother based on her own experi- 
ences with children or about home-making 
which would be of service to our readers. 
These articles which run about two pages, 
we illustrate ourselves and pay a minimum 
of $75. Other service articles, a series of 
which we are now running, one, on the 
vacuum cleaner, and one on the laundry 
dryer, happen to be assigned, but anyone 
who has similar ideas can send it in. 

We use no fiction in Living For Young 
Homemakers. Our rates depend on length, 
subject interest and the author’s name. 
The Managing Editor is William Hague. 
Travel articles are now written by Mary 
Parker, and are not bought freelance.” 

True, 67 West 44th St., New York 36, 
N. Y. Douglas Kennedy, Editor of True, 
announces the appointment of John Ben- 
der, formerly of Argosy, as Associate Editor. 
Mr. Bender replaces John Kingdon, who 
left to freelance. Says Mr. Kennedy: “John 
Bender will work closely with me as “script 
man.” Right now we are in particular 
need of first person adventure stories under 
5,000 words. By-lined or Ist person, as- 
told-to lead stories bring up to $1,500 with 
minimum starting rates $750. 

“The June issue has a good example of 
the type of exposé articles we like. “Secrets 
of the Super Snooper,” is a lively account 
of the electronic television detective which 
can be used in the front lines during the 
war to bring pictures of the battleground 
all the way back to where the generals are 
stationed. Today, the “Super snooper” has 
been used in divorce cases, to get evidence 
on spies, and to locate lost treasure. The 
article asks if this miracle device will turn 
into a Frankenstein and destroy us all. 
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SALES OF MAGAZINE MATERIAL 
AND BOOK MANUSCRIPTS! 


It is IMPORTANT that you receive the 
efficient help an agent can give. Your 
efforts deserve encouragement and only 
a business-like approach will lead to 
ultimate success. 

OUR constructive advice saves YOUR 
time and money. Our experience will 
increase your chances and fill that void 
between author and editor, giving you 
a sympathetic medium for discussion of 
your problems. 

Careful consideration given to all requests 

for information 
Typing service if desired 


N. FRANK IMANDT 


155 East Thirty-ninth St., New York 16, N. Y. 
Phone: Murray Hill 3-7265 
In the HEART of the publishing district 
“If it can be sold—I can sell it” 











WRITERS of POETRY 


Send us one of your best poems (an subject) at once. 
for consideration as song material—well send you 
information on how to convert your poem into a song: 
also a very useful Rhyming Dictionary. 


RICHARD BROTHERS 
25 WOODS BUILDING CHICAGO 1, ILLINOIS 





WRITING RECORDS FOULED UP? 


Keep up-to-the-minute records of manuscripts, mar- 
kets, market analysis and pertinent notes in the 
new WRITER'S P ONAL RECORD 
Complete In a Loose Leaf Binder 
Send Check or Money Order to 
JAMES H. BEATTY 
660 Nightingale Dr. Miami Springs, Florida 

















“Formosa Escape,” lead article in the 
May issue, is about a Navy Lieutenant, 
whose plane crashes and who directs the 
rescue of the six survivors of his twelve 
men crew. After many harrowing days on 
the life raft he brings the men to safety. 
In the July issue, “My Forty Years Under 
the Gun,” by Blackie Audett, is a conden- 
sation of the book, “Rap Sheet,” about a 
criminal who spent most of his life in and 
out of prison. Another book condensation 
in a coming issue, is the life of that base- 
ball great, Willie Mays, of Giant fame. For 
personality profile type articles, it is best to 
query first with an outline.” 


Confidential Magazine, 1697 Broadway, 
New York 19, N. Y. This exposé book, 
the most sensational on the stands, has al- 
ready reached the four million mark, 
though it is only a bare two years old. The 
Managing Editor, Al Govoni, buys some 
material freelance, but prefers to see out- 
lines first. Most work is assigned from 
submitted suggestions. Payment is good, 
and prompt on arrangement. Keep articles 
short, about 2,500 tops. 


See, 10 E. 40th St., New York 17, N. Y. 
Carlton Brown has been appointed editor 
of this big-circulation bi-monthly. Uses one 
or two articles per issue, usually by name 
writer or public figure. Balance is made 
up of photo-and-text stories high in action, 
excitement and human interest. The new 
editor stresses that See is not a market for 
cheesecake or sensationalism. 

Pageant. No new managing editor has 
yet been named. A spokesman said that 
buying is still active and that writers need 
not wait until David Lindsay’s job is filled 








Box 57275 Flint Station 





EXPERT AND SYMPATHETIC PROFESSIONAL HELP 


The kind of aid and advice every writer longs for . 
to offer; be it coaching, revision, ghostwriting. 


For Consultation Appointments, Phone RE 1-6780 


Learn about your prospects through my Tolent Quiz. 
See what famous writers are and do 
in my book MODERN WRITERS.......... thei See ciea ei a ee 


Write for my brochure to: 


MARY KAY TENNISON 


Authors Agent & Counsellor 


. « that’s what | have 


PLUS MARKETING 


Los Angeles 57, California 
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before submitting manuscripts. 535 5th 
Ave., New York 17, N. Y. 

McCall’s has not yet named the new 
non-fiction editor, though buying continues 
active at this office, too. Mail manuscripts 
addressed to “The Editors,” and they will 
get prompt attention. Send to 230 Park 
Ave., New York 17, New York. 

There’s always news from the Martin 
Goodman Publishing Company, and this 
time it is the announcement of a brand Session NeW " writing. 
new magazine. The title, Swank describes Original approach to the story of Sur- 
the contents of this slick more than a para- vival on Earth. Consider text or its 
graph of adjectives might. The Editor, | many amusing drawings, you can’t help 
Bruce Friedman says: call it a pleasant surprise between book 

“Sophisticated stories and articles, of the | COVETS. Get your copy (paper cover) 
Esquire type will fill Swank magazine, and send 50c to 


satire will be given much space. The con- POPLAR PRESS 




















tents of the book will be divided between, Altavista, Va. 
first person adventure, and “as told to” 
true stories written in a serious vein, and BOOK WRITERS 
articles of a spoofing nature. fiction ‘ook pave ann RE og 
We are interested in seeing short shorts necessary and resent your material in fis very best 
. . s icat tu: t writt 
from 1,500 to 2,000 words in length, in ready for the publisher: $1.35 pet. thousand, words, 
longer pieces, both non-fiction and fiction spe err nin eae ~" 
_ EDITH M. NAILL, Box 116, Gower, Missouri 





up to 5,000 and novelettes meee at 


Pert, Pe 
oe 


YOUR Book Needs a Publisher 
TALLANT HOUSE. 


Beoks issued on royalty and author subsidy basis. 
We will merit your confidence with 


CONSTRUCTIVE EDITORIAL SERVICE 


By Editers in Close Contact with Booksellers’ Demands and Other Sales Potentials. 


EYE-CATCHING DESIGN 


Planned for Quick Sales Appeal, Cloth Bound or 
Paper Back. 


NATIONWIDE PUBLICITY 


In Leading Literary and Book Trade Periodicals or Direct 
Mail to Selected Groups. 





SEND US YOUR MANUSGRIPT TODAY FOR OUR PROMPT 
APPRAISAL OF ITS POSSIBILITIES AND OUR BEST OFFER 


P.O. Box 1646 Offices-Plant: 1930 Oakdale Housten |, Texas 
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FRE REVISION OFFER MADE BY 
DAVIS NEWTON LOTT 





As Literary Consultant for Clover House Publishers, 
Mr. Lott offers you the following FREE Revision 
Offers, with our own Certificate. Tear out now, 
and use when convenient, or write for more details. 


CLOVER HOUSE GUARANTEES MR. LOTT’S WORK 


Lad ae Rg to look up Mr. Lott's published Bg in the 


Knows—and yee authors’ edition of ‘‘Who's 
Who in unatton. ** also **Who Who in Commerce and In- 
dustry,’’ as well as ‘* Who ‘3 Who in the West.’’ Also, read 
nis THE SKIPPER PLAYED IT SAFE,’’ one of the sea 
yarns of the t decade and recently published in ARGOSY 
q ARGOSY Book of Adventure Stories,’’ ed by 
Rogers Terrill. Also his latest collaborative piece on page 23 
of May, 1955, **SPORTSMAN’’ magazine. If you have a short 


story that keeps coming back, use this Certificate not only 
be told why—but to have the fault perhaps completely cor. 
rected by Mr, Lott’s — revision. Act today while these 
offers can stili be made 





























c 
YOU MAY CHECK AND USE ANY TWO OF THESE OFFERS: 
(0 #1. I want Mr. Lott to revise my first page FREE. 


O #2. I want Mr. Lott to revise my first page FREE 

. . and the rest of my story at his pauls rates of 
35¢ per double-space page. I enclose payment for these 
pages, with this Certificate good for $1.00 


O #3. I want to use this Certificate to apply as $1.00 
toward the cost of the Clover House riter’s Aid 
Booklets: ‘“‘Formula for Westerns” (price $1), ‘‘Easy 
Money from Fillers’ (price 50c) and the new ‘“‘Lott 
Master Plot’’ (price 50c). I enclose $1.00 in cash with 
this Certificate fo or all three. 

#4. I want Mr. Lott to collaborate with me. To 
obtain his Collaborative Report, I enclose $2.00 per 
5,000 words with this Certificate good for $1.00 of this 
| Rapert Fee. 





HAVE YOU WRITTEN A BOOK? 


THEN READ THIS FREE OFFER OPEN TO YOU 
FOR LIMITED TIME ONLY 


BOOK AUTHORS: Always get two subsidy bids before 
you sign any publisher’s contract. Our low overhead and 
modern all-under-one-roof methods can save you, too, up 
to 47% of Eastern prices. That’s why we say it may pay 
you well to investigate Clover House publishing and 
marketing facilities. Let us prove to you how we can get 
our , too, into print ay x more efficiently and at 
less cost. Our Hollywood and New York Agents will also 
exploit any TV, Radio or Motion Picture possibilities to 
the fullest for you. So why delay? Mail us the first 
chapter (with return postage) for free reading and ap- 
Praisal by Mr. Lott, and our minimum subsidy estimate 
teport. No SS ation. Immediate reports. Or send $2 for 
latest title: BEGINS AT FIFTY” by Frances G. 
Rogers and Saiues K. Sundergaard—a smash title! 


CLOVER HOUSE PUBLISHERS 
Box 1107-E, Santa Monica, Calif. 














16,000. Book condensations will also be 
considered. For non-fiction, we would like 
queries first. Though we want strong male 
slant interests stressed, we do not want 
pulp writing. We have not yet set rates, 
but they will be “good” and writers will 
be pleased. Address 655 Madison Ave., 
New York 19, N. Y. 

Western Magazine, the newest in the 
Martin Goodman line, will be a quarterly 
until the Fall when it will again go bi- 
monthly. Shorts are also wanted for this 
one, from 3,000 to 5,000 worders, the hard- 
est to fill. No novels wanted here either 
for the next few months. Western stories 
with more women interest would be wel- 
come, says Mr. Widmer, but keep them 
in the under 5,000 words. 


Popular Publications, Inc., 205 East 42nd 
Street, New York 17, N. Y., announces 
that effective with its August-dated issue, 
Railroad Magazine will be published once 
every two months, instead of monthly, 
until further notice. As a result, they are 
over-stocked with manuscripts. No change 
is being made in size, price, or editorial 
policy. 





Bridge of Sighs 


The agile writer exercised 

By dashing here and dashing there. 
The breathless reader was surprised 
To find no comma-rocking-chair! 
From line to line he ran a race, 
With pounding heart he had to leap 
Four pages to a resting place, 

And then the reader fell asleep! 


—Crara J. Tonk 














STORIES ° NOVELS ° ARTICLES 


PLAYS ° 


SOLD 
NEW WRITERS WANTED! 


Salable Material Handled on 10% Basis; Reasonable Reading Fees for Newcomers. 
Expert, Frank Critical Evaluations. 


THE CHARLES AGENCY 





225 East 51st Street 





TV SCRIPTS 


New York 22, N. Y. 



































Travel Markets 
(Continued from page 24) 


boating facilities will be found in each of 
several cities and towns; what one may ex- 
pect in the way of hotel accommodations 
and the manner of fishing, including 
species, in each place. 

“We want straight, authentic, not 
phoney material by persons who have never 
seen the spot they’re writing about. Our 
readers can spot a mistake almost before 
the issue comes off the press. They are all 
completely sold on Florida and most of 
them know a great deal about it. One story 
we saw had a black panther in it . . . and 
Florida never had black panthers. Another 
had the Gulf Stream running south. 

“A study of our magazine is a prerequi- 
site to writing the kind of material we 
want.” 


~ Holiday, Independence Square, Phila- 


delphia 5, Pennsylvania, This market con- 
centrates on big names and its require- 
ments on style are the highest. Always 
query here if you think you have some 
suitable material, indicating the subject 
and slant in your outline. 

Household, 912 Kansas Avenue, Topeka, 
Kansas. This monthly works far ahead, 
and plans are already completed for 1955 
and 1956. Associate Editor Albert Roland 
writes: 

“Slant on travel articles should build 
around family vacation by car, with prac- 
tical information about places to eat, 
motels, rates, things to see and do—no 
nightclubbing and such, but fun and sight- 
seeing for the whole family.” 


He is only interested in material on 
North America. Articles should deal with 
areas like the Black Hills or New York 
State—never concentrate on one city. The 
formula is day-by-day itineraries. Recent 
features they bought: “Where God Pulled 
All The Stops” (on Utah) and “New 
York’s Got It.” 

Mr. Roland wants to be queried first 
and length and slant are discussed in cor- 
respondence, Payment is good on accept- 
ance, but rates vary. 


/Mademoiselle, 575 Madison Avenue, 
New York 22, N. Y. This quality maga- 
zine has its own travel editor and so has 
no need for regular travel features. How- 
ever, Cyrilly Abels, Managing Editor, 
writes: 

“Since our own staff members are well 
equipped to provide the kind of general in- 
formation on travel that our readers want, 
we look for something a bit more unusual 
in the general area of travel, when we do 
buy an unsolicited piece. Our audience of 
intelligent young women between 18 and 
30 would be interested in a new and little- 
known region or a fresh approach to a 
place they already know something about.” 


A good example of the kind of unusual 
piece Miss Abels refers to can be found in 
the April issue: “Wilderness Trails of the 
Pacific Northwest.” This is a beautifully 
written piece about Northwest mountain- 
eering with suggestions for trails, and 
strong philosophical overtones on the inner 
visions to be derived from mountain climb- 
ing. Another piece in the same issue is 

(Continued on page 72) 





e REVIEWS in key periodicals. 
frank evaluation to: 


for prompt an 


489 Fifth Avenue 





EENY - MEENY - MINEY - MO! 


THAT'S NO WAY TO CHOOSE A PUBLISHER! 
THIS IS WHAT WE DO TO IT! YOUR BOOK GETS 


e Crack EDITING by men who know the buying public. 
¢ Pinpoint PROMOTION THROUGHOUT THE COUNTRY. 
¢ Complete PUBLICITY IN YOUR OWN AREA. 


¢ LOWEST SUBSIDY on first edition—all subsequent printings at our own expense. 

e DESIGN AND APPEARANCE that will make you proud ef YOUR BOOK 
We are ieoting for good novels, poetry, non-fiction, juveniles, 
MR. BARRINGTON, Editor-in-Chief 


GREENWICH BOOK PUBLISHERS, INC. 


Send your manuscript WITHOUT DELAY 


New York 17, N. Y. 








49 











WRITER’S 











MARKET 





At Press Time—Who’'s Buying What from Free-Lance Writers 





Confession Magazines 


True Confessions, 67 W. 44th St., New York 
}6, N. Y. William C. Lengel, Editor. Issued 
monthly; 15c a copy, $1.80 a year... Seeks 
realistic first-person stories that have depth, 
drama, and sincerity of narration. Prefer woman’s 
viewpoint. Uses any length up to 20,000 words, 
but greatest need is for 4,500- to 6,500-word 
mss. . . , Non-fiction filler material of special 
interest to girls and women, up to 1,000 words, 
often used . . . Reports up to four weeks and 
pays 5c a word on acceptance. 


True Love Stories, 205 E. 42nd St., New 
York 17, N.Y. May C. Kelley, Editor. Issued 
monthly; 15c a copy, $2.00 a year .. . Uses 
first-person stories between 3,000 and 10,000 
words, with average short story from 5,000- 
6,500 words. Stories should have a yearning, 
emotional quality with impact and _ universal 
appeal. Common conflict situations, featuring a 
suffering heroine (or hero) who is either a doer 
or victim of sin, center around courtship or 
marriage problems, stories about babies, lack of 
money, infidelity and family discord. Characters 
should be well-motivated and _ psychologically 
sound, since most stories stress inferiority feel- 
ings that lead to wildness, addiction to drugs, 
defiance of parental authority, and hasty but 
unfortunate marriages . . . True Love Stories, 
largely slanted toward teenagers, is broadening 
its basis of appeal and needs suspenseful, memor- 
able stories centering around older (25-30) and 
more mature people. Believability of character 
and situation is the keynote in selling to this 
market . . Also publishes articles on love, 
health, popularity, etc. Query first . . . Reports 
in about two weeks . . . Pays about 4c a word 
on acceptance. 


Popular Craft and Hobby Magazines 


Our Pastime Magazine, 49 W. 85th St., New 
York 24, N. Y. Leo Louis Martello, Assoc. Edi- 
tor. This is a “little” magazine presenting articles 
on crafts, hobbies, hobbyists, mail order oppor- 
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tunities, etc. Currently looking for short poems, 
quizzes, epigrams, philosophical bits, and bright 
sayings for its “Writers Showcase” page. Send 
25c for. sample copy to study requirements 
(issued quarterly; 25c a copy, $1.00 a year) ... 
Pays Y2c a word. 


Railroad Model Craftsman, Route 17, Ramsey, 
N. J. Harold H. Carstens, Managing Editor. 
Published monthly for the model railroad fans; 
50c a copy, $5.00 a year . . . Most of this pub- 
lication’s material is written by model railroad 
enthusiasts. Wants picture stories of top privately 
owned model railroads and construction articles 
on model railroad projects. Include glossy photos 
up to 8x 10’s and mechanical drawings when re- 
quired . . . Kinks and hints on model railroad 
data—how problems have been overcome—is the 
kind of filler material which catches here... 
Buys pix with mss. and separately with captions, 
preferably 4x5 and 8x10. Pays $5 for single 
photos and an average of $50 for color trans- 
parencies for cover . . . Rates on editorial copy 
vary—query first . . . Reports in two to three 
weeks. 


Speed Mechanics, 215 Fourth Ave., New York 
3, N. Y, Bill Schroeder, Editor. Issued bi-monthly; 
25c a copy . . . How-to-do auto “soup-up” and 
maintenance is the dish this magazine needs for 
its speed-sputter-happy audience. To meet this 
need, editors will buy photo series showing how- 
to-do-it from start to finish of an operation. 
Would like to see features on unusual hot rods 
and customized cars, 2,000 words and up. Must 
query before submitting mss . . . Pays $75 and 
up on publication for articles; $5.00 for b/w 
photos and $75 for color shots used on cover. 


Pulp Magazines 


Science Fiction 

Startling Stories, 10 E. 40th St., New York 16, 
N. Y. Herbert D. Kastle, Editor. Issued quar- 
terly; 25c a copy, $3.50 for 12 issues . . . Aimed 
at adult science fiction readers and seeks articles 
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pertaining to space travel, unusual scientific 
achievements, etc., running between 2000 and SELL BRIT AIN 
3000 words. Shorter and longer articles taken if IT IN 
exceptionally good. “A ‘name’ helps in selling us eo. 
fact material—an ‘authority’ is always more con- j ik W t 
vincing” . In the fiction line, open for all e rl er 
length short stories with strong themes desired THE ONLY RELIABLE MONTHLY 
. Uses an occasional filler up to 500 words GUIDE TO BRITISH MARKETS 
. . Buys about one poem per issue with science PUBLISHED CONTINUOUSLY FOR 35 YEARS 
fiction angle and any length. Pays 25c a line 
and up ... Pay on articles and stories is Ic a SEND FOR 1 YEAR'S 
word and up, on acceptance . . . Tries to report ONLY SUBSCRIPTION TO 
within ten days. 
Room 9, Anchor Press Works, 
Westerns Tiptree, Colchester, Essex, England 
Texas Rangers, 10 E. 40th St., New York 16, 
N. Y. Jim Hendryx, Jr., Editor. Issued monthly ; 
oems, 25c a copy, $3.50 a year . . . The editor tries to SELL YOUR MATERIAL 
bright please Western fans who like good fast action, To the Reader’s Digest, McCall’s and Coronet—just 
Send well-characterized, credible melodrama. Novels as our students are _—s every week. We have courses 
. ‘ 7 in writing (1) ae, 2) articles, (3) short stories. 
ments involving featured character, Jim Hatfield, run Free details. Ask for course information by number. 
or Phage ky flr agp ley THE WRITING SCHOOL 
ters. Short stories on any phase of the Old West, eden: 80 es be o headed 
msey, with definite Pen tn “ eee char- 
ditor. acterization. Novelettes of 15, words wanted. 
fans: These must be fast-paced, with girl interest . . . seomaet ientcbf 5 . PP be Sate 
pub- Uses a limited amount of articles of an exciting JULY 3 — AUGUST 13 
lroad action or suspense type and usually involving HOTORIINS «6s PAINTING 
ately some historical figure of the Old West. Article Work ah pen pote al Rustic cabins on the slope of 
ticles lengths should not exceed 2500 words . . . Good Huckleberry wegen + and pine, at 2,500 feet. 
. ° For booklet W write: 
hotos fillers of 600 words particularly in demand on Frances Bradsher, Acting Dir., - N. C. 
» te any Western subject matter . . . Buys Western 
woad negra for $5 ‘ i: Kacerar ed oe eg 4 
to Ines, with estern background and pays 
aed 25c a line . . . Rates on articles and stories is Ic T Y P i N G 
pac a word and up, on acceptance . . . Tries to re- With neatness, accuracy, and promptness. 
ingle port within two weeks. Minor corrections if desired. Carbon copy. 
-ans- Fifty cents per thousand words, Carbon free. 
‘opy Ranch Romances, 10 E. 40th St., New York 16, MRS. J. O. VITTETOE 
hree N. Y. Helen Tono, Editor. Combining Western 11616 Blue Ridge Grandview, Missouri 
action and romance may be “mushy” to young 
boys, but it is a successful formula for this mag- 
for azine. Fiction requirements: short stories of all 
“m4 lengths, serials about 40,000 words usually by f l WRITE FOR MEN 
ied arrangement, short novels of about 20,000 words; Fiction and Non-fiction—that’s my spe- 
kon novelettes, 8,000 to 10,000 words... Would | cialty. More markets now than ever 
this like to see short articles, 500 to 2,000 words, before. Perhaps I can help you hit the 
pws about Western events and people, with a femi- jackpot. 
ion. nine angle . . . Publishes some short humorous If int te tamed eink ender 
ods verse and pays 25c a line and up. . . Rates for ous eae Spee ‘are 
lust articles and fiction begin at 1c a word... Tries | 2000 words, T’ll give it a frank but 
me to report in ten days. friendly appraisal for $2.00. If longer, 
wis better query first. And don’t forget the 
Triple Westerns, 10 E. 40th St., New York 16, | Teturn postage. 
a Y. Jim Hendryx, Jr., Editor, in selecting mss. JACKSON KING 
or this magazine, tries to please adult Western 
readers who like good credible fiction unham- Gon 398 Stews Medea, Caliortin 











16, WRITERS — CONSULT ADELE BAILEY 


ar- 





$100; mae, 3 Aseeti Author, 15 years, “Radio Story Editor” (T.V.) Y.M.C.A. classes. Detailed rt on your story, 
ed boo! $10.00; thorough marketing-technique analysis, $3.00. Modest fees due to sincere interest in writers. 
les 9 OCEAN staset SQUANTUM, MASSACHUSETTS 
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NOW YOU CAN KNOW 
What’s Cooking in Contests 


A monthly contest magazine of TIPS, 
HINTS, IDEAS, RESEARCH, to help you 
WIN. Covers most important nationally ad- 
vertised contests of all types. America’s best- 
known contest authorities contribute regularly. 
New $2000.00 contest now open to all sub- 
scribers—if you act quickly. Rates: 1 year— 
$3; 4 mos.—$1; sample of latest issue—25c. 


ROBERT SPENCE 


Dept. D 
7352 Central Avenue, St, Petersburg, Florida 








WRITING FOR THE JUVENILES 


Begin at the beginning and end up_ selling. Tee most 
comprehensive course its k on the one 

every phase of story and article writing for tots to teens. 
Learn the step-by-step 


fa Favent whose worm 
is wo — a By : a enile eo ™, oie 


a course. Personal cri: clom 
included. Write for free 
MARJORIE } M. i. DAVIDSON 
P. O. Box 104 Leceyville, Pennsylvania 








MANUSCRIPT TYPIST 
Beautiful bond paper; 50c per 1,000 words; 
60c per 1,000 words with corrections; poetry 
lc per line. Free carbon. Send postage please. 
Manuscript returned to you within 24 hours. 


ELLEN BROWN 


BOX 3082 Fort Worth 5, Texas 





MORE VACATION FUN 


Have a Happy Holiday this summer. Enjoy your hobby 
at the writer’s work shop. Planned entertainment, at 
this noted pleasure and health resort. 


Send for free folder. 
GRAIG SPRINGS HOTEL AND COTTAGES 
Craig Spriags, Virginia 





ae 


SAN FRANCISCO 


SPEEDY OFFICE SERVICE 

Reom 527, 58 Sutter Street 
Professional manuscript typing, electric pica and elite, 
minor grammatical and spelling corrections, free first 
and last blank pages, 1 carbon, rag bond. 
30c per page; Poetry Ic per line. Plus return postage. 





EDNA VANN 


formerly teacher of Creative Writing at 
Les Angeles City College 


ANNOUNCES 


that bend constructizg | criticism for which she has became 
so well-known liywood, among fessional as w 
as less experienced writers, is now available to all. 
The sopaier fee is $10.00 to five thousand words; but, as 
a SP INTRODUCTORY bd og fo, S00 sore ro 
Groat will r) 
00 a thousand, or fraction of a 


thousand, 

RAY gd the famous writer, and scripter of 

‘Moby Dick’, “Edna Vann's criticisms are best 

I have ever seen. 

Prove. it for Sdematd Send me a mss. for criticism. 
ite for further information. 


6000 Sunset Bivd., Suite 209 
Hollywood 28, California 











pered by taboos of any kind. Issued quarterly ; 25c 
a copy ... Here is a market for adult Western 
fiction that does not sidestep sex, if it is definitely 
part of the plot, nor any other taboo that is 
generally associated with magazine fiction, Uses 
novels, 15,000-20,000 words; short stories to 
5,000 words. Place emphasis in writing on solid, 
credible characterization . . . Articles, not over 
2,500 words, extraordinary in presentation, ex- 
citement, or subject matter, are published. The 
600-word filler on any Western subject particu- 
larly in demand at this time . . . Uses a limited 
amount of verse with Western background, 4-16 
lines and pays 25c a line . . . Accepts cartoons 

. Pays 1c a word and up on mss.; $5 per 
cartoon. Reports usually in two weeks. 


Religious Markets 


Baptist Press Syndicate, 127 Ninth Ave., North, 
Nashville, Tenn. Albert McClellan, Director. 
Material accepted here goes out to a combination 
of church weeklies for juvenile readership .. . 
Would like to see news stories, 300-600 words, 
of a “clean, wholesome” nature with a Christian 
moral emphasis . . . Also uses eight-line poems 
for children, children’s puzzles, and short non-fic- 
tion pieces with a religious theme... Pays 
1Yac a word on acceptance; 25c a line for poetry. 


Young Catholic Messenger, 38 W. Fifth St., 
Dayton 2, Ohio, James T. Feely, Editor. Issued 
weekly during school year; $1.75 per year... 
Uses short stories, 1400-1600 words, of all types 
—mystery, adventure, humor, school life—the 
subjects and kind of writing which appeal to the 
early teens. Must have a strong plot, believable 
characters, Publishes serials, 2-6 chapters of about 
1500 words each. Every chapter should end on a 
note of suspense . . . Presently interested only 
in timely articles slanted directly at 11-14 age 
group, boys and girls. Query on ideas . . . Pays 
$75 and up for short stories; $150-$300 for 
serials; 2c a word and up for non-fiction. 


Trade and Professional Journals 

American Paint and Wallpaper Dealer, 2911 
Washington Ave., St. Louis 3, Mo. Roland L. 
Meyer, Jr., Editor. Reaches a large number of 
paint, wallpaper, hardware, and building supply 
stores; published monthly except July and 
December . . . Interested in articles that tell 
how dealers have built their business or how they 
have sold specific classes of merchandise. The 
following types of merchandise are sold in many 
of these stores, and offer possibilities for “how 
to sell” articles: Paint, or various classes ef paint, 
such as alkyd finishes, latex paints, masonry and 
asbestos paints, house paints, enamels, wood fin- 
ishes, etc.; wallpaper, including wall fabrics, 
scenics, photomurals, metallic papers, etc.; rental 
equipment such as floor sanders and edgers, 
steamers, etc.; window shades and venetian 
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blinds; spray guns and equipment; artists’ mate- 
rials, toys, ladders, floor tile, linoleum, wall tile 
and tileboard, unfinished furniture and window 
glass. Also can use “success” stories, articles about 
remodeled or new stores, advertising and promo- 
tional programs that sold merchandise, good 
window displays, articles on phases of store oper- 
ation, or how a store sells one or more classes of 
customers, such as contractors, homeowners, 
maintenance departments of large plants, hotels, 
etc. Do not include names of manufacturers and 
their brands. Identify products by generic names 
—exterior paint, alkyd paint, enamel, wall fab- 
rics, etc. Do include full name and address of the 
store and name of the store owner or manager 
who was interviewed . . . Pictures are a neces- 
sity. Many stores have pictures of their interiors 
or exteriors which they will lend you. If not, send 
the article, and publication will order photos 
taken, provided your article is acceptable . . . 
Pay is 1% cents per word, on publication. Photos, 
$3.00 each. 


Furniture Age, 4753 Broadway, Chicago 40, 
Ill. Mrs. Helen W. Aves, Editor. Retail furniture 
and home furnishings store owners, managers, 
buyers and their sales staffs make up a large 
part of this magazine’s audience. The staff wants 
to give these readers down-to-earth, factual re- 
ports on ideas and methods other retailers have 
used to sell more goods, win new customers and 
hold old ones, create better displays, modernize 
store interiors and exteriors, meet competition, 
achieve better advertising and sales promotion, 
and related subjects which point the way to 
“bigger profits.” Finished articles should run no 
more than 1,000 words—preferably 500-600 
words. Two or more effective 8 x 10 glossy photos 
should accompany articles in order to rate front- 
of-the-book feature position . . . Rates recently 
increased to 2c a word for finished article and 
$2 per each photo used. Free lancers may submit 
rough notes to be rewritten by staff. Rate for this 
is lc per published word . . . Writers may query 
or submit direct. 


Industrial South, P. O. Box 1164, Louisville, 
Ky. Sam Gaglio, Managing Editor . . . Needs 
good, fresh, authoritative articles on expansion of 
Southern industries; construction of new indus- 
trial plants in the South; area articles on devel- 
opment of Southern markets for steel, mill sup- 
plies, etc.; industrial site stories involving South- 
ern trade areas. Requires two or more good, 
usable pictures with each story for appropriate 
illustration. Length should be around 1500 
words. Prefers ghostwritten or collaboration with 
joint authorship with a Southern industrial fig- 
ure or authority . . . Pays, on acceptance, 2c to 
5e a word, depending on subject and research 
involved. 


The Professional Photographer, 519 Caxton 
Bldg., Cleveland 15, Ohio. Charles Abel, Editor. 





Slicks - Pulps - Confessions - Plays 
TRY MY 
Collaborative 
Teacher-Client Way! 
capert "Author ‘and Editor’ Lniivtivalized professional in- 


fess: 
struction. Each client my pupil. Each letter of criticism 
a how-to lesson in writing. 


DAVID A. BALCH 
Former editor TRUE STORY, the DELL GROUP; Asso- 
ciate Editor THE AMERICAN NE; i 
licensed school of writing. Author of_ Novels, . 
raphies, Short Stories, Articles, and four Broadway Plays. 


FICTION — NON-FICTION — DRAMA 
(80¢ per thousand words. Books $25. Plays $10) 
Why pay mere? 

Manuscripts Marketed. Prompt Reports—Ne Waiting. 


BALCH LITERARY AGENCY, Nyack, N.Y., Box 16 





TYPING SERVICE 


Manuscripts typed on excellent bond paper; carbon, 
minor corrections, first and last sheets free. 60c per 
thousand words. Also, addressing of envelopes and cards. 


HILMA POTTER 
654 Fuller Avenue St. Paul 4, Minnesota 








FOURTH ANNUAL MID WEST SILVER 
LAKE WRITERS’ CONFERENCE 
June 25-July 5th 


Topics: Novel, Poetry, Short Story. 
Leaders; G. Daline, Ray Smith, G. Willen, P. E. 


jeman. 
Many Recreations. Work Scholarships Available. 
Send reservations to Oak Haven, Fairmont, Minn. 











GAMBLE A BUCK? 


That’s all it takes to learn about writing comic book 

stories. My 15,000-word booklet, FUNDAMENTALS 

OF COMIC SCRIPT WRITING, tells you how. No 

drawing experience needed. Send your dollar to: 
EARLE C. BERGMAN 

1255 N. Gordon Street Hollywood 38, Calif. 





SONGS 
PUBLISHED 





28, ‘Calif. 











Montana State University 


WRITERS' CONFERENCE 


July 18-23 bs 
Subjects: Novel, short story, poetry, magazine fiction, 
non-fiction, juveniles, biography, marketing, etc. _ 
Wi , lectures, private conference on manuscripts 
included in fee. : 2 
Staff: Nelson Algren, Stanley Vestal, Leslie Fiedler, 
PS ee nn te 

‘eek Courses (including conference) in wri 

short ney and novel, taught by Nelson Algren. July 18- 


August 20. 

Moderate fees, economical room and board on campus. 
For costs, details, vacation opportunities and brochure 
write: 


HENRY V. LAROM 
MONTANA STATE UNIVERSITY 


Missoula, Montana 





















PLOTS! 
IDEAS! 
DETAIL! 


Sherwood “Briefs” are the Answer to a 
Writer’s Prayer — Beginner, Professional! 


A Sherwood “Brief” gives you the whole 
story in capsule form—plot, characteri- 
zation, background, dialogue. It’s yours, 
exclusively, written especially for you— 
no two Sherwood “Briefs” are the same 
—each is 1,000 words or more—an 
invaluable tool that does all the mechani- 
cal work for you, lets you write crea- 
tively! Short story, book length, radio, 
television, movie—you name it, SHER- 
WOOD “BRIEFS” IT! 


It’s never too late to start—and the time 
to start is NOW, if you want to cash in 
on the largest, most lucrative market in 
publishing history—so—do it now—full 
information will reach you return mail. 
Write for details. 


FAY M. SHERWOOD 


1534 Shirley Place Pomona, Calif. 








IST ANNUAL WRITERS’ CONFERENCE 


JULY 14TH-16TH 
Workshops, Panels, Personal Conferences. Notable Staff: 
Allene Corliss, David O. ry, Eleanore M. Jewett, 
John Holmes, Elva Ray Harris, Adelaide Field, and others, 
editors, agents. Reasonable rates. 
CLARK UNIVERSITY 
950 Main Street Worcester 10, Mass. 
Write: William E. Harris, Director 





SONG WRITERS 


An outstanding ethical omens offer that speaks for 
itself. (4) of of songs alone sold over a HALF MIL- 
LION records of various labels led by the world-famous 

VICTOR! Seeing is believing. Be convinced NOW! 
Long-established service. 


RAY HIBBELER 


6808 N. Oleander Ave., C13 Chicago 31, Ill. 





NO GHOSTING 


Honest, detailed criticism and revision. The story will 
be yours when finished—not mine. Minimum $2.00 
To 3,000 words $2.50—to 7,000 words $5.00 Novels andl 
typing service by arrangement. 

JAY DESMOND 
808 N. Fuller Avenue Hollywoed 46, California 








SECRETS of WRITING POWER 


revealed in The Wizardry of Words—ideas of many 
masters on how te get the ‘feel’ of words and make 
writing ‘alive.’ A new, fast way to get at the core of good 
writing. You'll get a lift from this meaty 48-page book of 
inspiration and sound advice—a potent tonic for a 
sagging imagination . . . $1 


A. C. BELDEN, 394-WD Pacific Avenue, San Francisco 11, California 











Readers are professional photographers who make 
their living with the camera in one or more of 
the following specific fields: portraiture of all 
types, commercial photography of all types, 
industrial photography (those who manage to 
conduct photographic departments in industrial 
establishments), illustrative and advertising pho- 
tographers, etc. . Feature section (the center 
of the magazine) uses large halftones and MSS 
ranging from 1,500 to 2,200 words in length 
describing the work of top-ranking photogra- 
phers, those of national and international repu- 
tation. Such manuscripts must be accompanied 
by not less than 12 and preferably 20 or more 
examples of the photographer’s work—or pictures 
of his studio if that happens to be featured, For 
these feature articles, pay is $25.00 to $35.00. 
“Only in very exceptional cases are we interested 
in a photographer’s history beyond what is neces- 
sary to establish his background. We want to 
know how he works and what he does that has 
made him worth featuring, specifically what there 
is about him and his methods that will help our 
readers to make better photographs or more 
sales.” ... Balance of the magazine (and 
manuscripts not acceptable for the feature section 
may be usable for this) includes practical down- 
to-earth articles on any type of professional pho- 
tography. Interviews with practising professionals 
should quote as much as posible of the subject’s 
own words, Non-feature article or interview 
should be about an ethical leading photographer 
who has made a success of his business. Tell 
about his methods of operation, selling and ad- 
vertising, use of window display and the like 
and, with respect to his craftsmanship, his tech- 
nique and/or psychology in the camera room. His 
equipment and apparatus are only of interest 
insofar as they are in any manner unusual or 
different from the customary. Keep lengths to 
about 1500 words ... Pay for these is lc a 
word; no pay for illustrations . . . Reports 
within a week. 


The Sporting Goods Dealer, 2018 Washing- 
ton Ave., St. Louis 3, Mo. Hugo G. Autz, Editor. 
Issued monthly; 25c a copy, $3.00 a year . 
Uses news and short features about sporting 
goods stores and personalities, stressing methods 
and ideas that create more sales Photos 
bought include fishing and hunting shots . 
Reports immediately and pays lc a word and up 
on publication. 


Trailer Park Management, 4006 Milwaukee 
Ave., Chicago 41, Ill. James J. Kennedy, Editor. 
Issued monthly; 35c a copy, $3.00 a year. . 
Needs articles on business and technical phases 
of park operation slanted for owners, operators, 
and managers of trailer parks. Lengths, 1,000- 
1,500 words ... Buys photos; pays $3.... 
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Accepted material here earns $1.00 per column 
inch paid following publication . . . Reports re- 
quire 30 days. 


Contests 

Seventeen, 488 Madison Ave., New York 22, 
N. Y., is now accepting entries in its Tenth 
Annual Short Stery Contest for young writers 
between 13 and 19 years old. Stories must be 
original, unpublished, and between 2,000 and 
3,500 words. Five cash prizes will be awarded— 
$500, $200, and three prizes of $100 each. Mss. 
not winning prizes will be considered for publi- 
cation at usual rates. Judging will be on the basis 
of overall literary merit, plot development, char- 
acterization, naturalness of dialogue, validity of 
situation and suitability for publication. Contest 
closes July 31, 1955. 


The Norton Gallery Players, West Palm Beach, 
Fla., has opened the Fifth Annual Playwrights’ 
Competition. Open to all playwrights for unpub- 
lished, unperformed evening-length script. Win- 
ning playwright will receive $200 award and 
production of play by the Norton Gallery Players. 
Send synopsis of playwright’s background and 
interests with entry. Mss must be postmarked no 
later than Sept. 1, 1955. 


Some gifted people who call themselves the 
Climax Jazz, Art & Pleasure Society of Lower 
Bourbon Street recently cut the umbilical cord 
on a wild, squalling “little” magazine titled 
Climax, “a creative review in the jazz spirit.” 
Already gurgling half-intelligibly, Climax is being 
nursed somewhere in New Orleans under the 
address of P. O. Box 979, New Orleans 8, La. 
(issued quarterly; $1.00 a copy, $4.00 a year.) In 
back of a checkered table-cloth cover appears this 
bit of encouragement to authors who may feel 
the urge to write in the jazz idiom: “Manuscripts 
should be accompanied by stomped, self-ad- 
dressed envelopes. Unwritten masterpieces will be 
auditioned at the corner bar, at the author’s 
expense. Written stories need not be accompanied 
by cold beer if less than 10,000 words in length 
. . . Future issues will feature unusual jazz back- 
ground and personality photographs and art 
work. Correspondence is invited re creative 
scenes anywhere in the Jazz Republic. Payment 
will be made for material whenever possible, 
meanwhile, Climax offers the jazz-conscious 
writer an opportunity to get his kicks and share 
them with others on the Pleasure Principle alone, 
and free of the restrictions implicit in Hackman- 
ship. Particular emphasis will be placed on the 
writings of the jazzmen themselves, and on the 
work of those camp followers who have mastered 
the perspective of the creator, etc., etc.” 
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talking about 
EXPOSITION PRESS 
because: 














» @ ASSOCIATED PRESS release to 1774 newspapers 


resulted in a 2 column, illustrated story on the. 
forthcoming biography, CARL FRIEDRICH GAUSS: 3% 
TITAN OF SCIENCE ($6) q 

@ U.S. ARMY ORDER of WEBFOOTED WARRIORS 
($3) sells one-half edition before publication 
date. Navy and Marine orders are also pending. 

@ FRENCH EDITION SOLD of JUNGLE MAID ($2.50) 

@ BRITISH TEXTBOOK EDITION of THE YOUNG « 
ENGINEER ($3) 

@ 3 QUALITY IMPRINTS on 52 BOOKS! Banner 
Books — titles of permanent trade interest.. 
Exposition-University Books—scholarly and tech- 
nical titles. Exposition-Lochinvar Books—Western * 
Americana titles. : 

@ HENRY HARRISON, noted poet and publisher, 
now heads poetry division of Exposition Press. 

@ Henry W. Hough, noted Denver editor, writer and . 
publisher, now editor of Exposition-Lochinvar 
Books. 

@ Eight salesmen on the road selling our most 
popular titles! 

@ 450 copies of AMERICAN AMBASSADORS TO 3 
LOURDES ($5) sold before publication date! F 

@ 600 copies of COME ABROAD WITH ME ($3) sold 3 
on first week of publication. 

@ Exposition Press titles represented at the Amer- . 
ican Booksellers Convention in Chicago, and at 
the American Library Association in Philadelphia. * 

@ Exposition Press publishes MORE THAN 100 « 
books the first six months of 1955! 


For more exciting news of Exposition Press, see our 
full page advertisement in this issue—page 33 


P.S. And, we hope you will read Aron M. Mathieu's : 
surprising editorial, ‘How Now, Little Sister,” in 
the Writer's 1955 Year Book. 


EXPOSITION PRESS INC. 


386 FOURTH AVENUE, NEW YORK 16,N. Y. 


In Calif.: 9172 Sunset Bivd., Hollywood 46 
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By Auriel Macfie 


© YOU CAN’T wait until you get your 
S own television show? Free lancing is 
OK, but the very thought of mastermind- 
ing your own production gives you chills? 

In that case Wilson Lehr is a man that 
you want to hear about. 

Wilson has his own show. He writes 
five fifteen-minute scripts a week for “The 
World of Mr. Sweeney,” a program star- 
ring Charles Ruggles on the NBC network 
which uses an entirely different story-line 
daily. Lehr has already completed 26 
weeks and with barely a moment for a 
fresh-air foray to nearby Central Park, has 
13 more weeks of “Sweeney’s coming up. 

How does he do it? By working eight 
hours a day, weekends, too, and staying at 
least three weeks ahead of himself. 

“IT am constantly concerned with ‘where 
is the notion going to come from’, Lehr 
admits. In TV you don’t have the luxury 
of waiting for inspiration. You can sit in 
front of a blank piece of paper just so 
long, then you’ve got to start putting some- 
thing down.” 

Though Lehr doesn’t wait for the muse 
to knock, he does have one highly recom- 
mended wooing method. He keeps a list 
of all the characters he has introduced in 
the script. When he finds himself without 
an immediate inspiration, he turns to this 
table of characters. “Suppose I put so-and- 
so into a situation with Mr. Sweeney?” 
he'll muse. Thinking about the characters 
and putting two or three of them in juxta- 
position will fan the creative spark. Some- 
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times he keeps as many as three or four 
“Sweeney” scripts in the works at one time. 
If he hits a total idea log-jam he'll stop 
and put the story aside. The next morning 
will be spent reworking troublesome story 
lines. He makes it a rule to start a new 
script every afternoon. 

Lehr’s leading character, who has been 
described as a “cracker-barrel psychiatrist, 
is the owner of a general store, a perfect 
script device, as any new character can turn 
up in the store and start a new story line. 
Though the store is a perfect opportunity 
for exposition (Sweeney can immediately 
identify a character by exclaiming “Hello, 
Mrs. Johnston. How’s my favorite Women’s 
Club Chairman?’”) a fifteen-minute format 
does present some difficulties. Obviously 
you are greatly limited in character devel- 
opment and your single situation plot has 
to resolve fast. 

If you’re a single writer on a continuing 
series, you'll also be expected to keep up 
the calibre of your dialogue—just as every 
phrase of a one-time script is polished, so 
are Sweeney’s. Here are some examples of 
his trenchant wit: 


Describing one of the influential women 
in town: 
Bertha’s an especially Big Bertha in the 


Women’s Club. Loves to talk... even 
when she hiccoughs it’s a filibuster. 


When one of Sweeney’s lady friends ac- 
cepts another man’s invitation to go to the 
Valentine’s Day dance, he tells his grand- 
son: 


A girl may love you from the bottom of her 
heart, but there’s always room for some 
other fellow at the top. 


Speaking of persons who are snobbish 
about their lineage: 


A lot of people keep their background so 
far in the foreground they don’t know 
whether they’re going or have already been. 


When one of his “do-good” ventures 
backfires, Sweeney remarks: 


Just as the man says, he who tries to paint 
the town with good deeds is often left hold- 
ing the brush. 


Lehr has made one major conclusion 
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about his time spot, which may devastate 
novelists and playwrights. He says there 
isn’t a situation in the world that can’t be 
resolved in a quarter of an hour playing 
time. 

An ex-actor and director himself with a 
play currently optioned by Elliott Nugent 
for Broadway production, Wilson Lehr 
feels the most valuable advice he could give 
the would-be dramatist is “Don’t be con- 
cerned with TV technicalities. Forget about 
close-ups, camera angles, and so forth. The 
director will take care of that. If you’re 
at home with the dramatic medium you 
should have no trouble converting to tele- 
vision. Write a good play.” 


Recommended Reading 

Six plays by Paddy Chayefsky, all of 
them originally produced on_ television, 
have been brought out by Simon & Schus- 
ter. The plays in the single volume “Six 
by Chayefsky” include the prize-winning 
“Marty,” the “Bachelor Party,” “Printer’s 
Measure,” “Holiday Song,” “Big Deal,” 
and “The Mother.” There are also chap- 
ters interspersed which give Chayefsky’s 
view on the differences between being a 
television writer and a playwright. 


“I came out of the legitimate theatre and 
I want to go back again,” he says. “And 
when I do, I will not be able to calculate 
the debt I owe to television, for the amount 
of sheer craft I have learned.” (See ad 
on page 1.) 


Radio Awards 

The Radio Writers’ Branch of WGA has 
announced categories for which best radio 
writing awards will be given. Covering the 
period from July 1, 1954, to June 30, 1955, 
Guild members, networks, independent sta- 
tions and packagers will be asked to nomi- 
nate best programs for dramatic anthology 
series, dramatic episodic series, situation 
comedy series and variety comedy or per- 
sonality series. 
TV Writers In The News 

Richard Stenger, via Famous Artists, 
sold a teleplay “Armed” to Four Star 


Theatre. Richard Stern marketed “The 
Direct Approach” to Schlitz Playhouse 





Now Available! 
Latest, Up-to-the-Minute 1955 Edition 


FREELANCE WRITERS’ LIST OF 
TELEVISION and RADIO MARKETS 


12th Consecutive Year of Publication 
Every writer, beginner and professional, anxious 
to sell scripts to television (live or filmed) 
needs this reliable, unique compilation. It 
tells you what programs are buying scripts this 
year—what type material they want—how 
much they pay (prices are high! )—whether 
they read outlines—and whom you contact. 
List also names TV agents who handle be- 
ginners’ work. Send today for this authorita- 
tive, long-established Market List covering 
local stations, Chicago, Hollywood, NYC, etc., 
and prepared by NYU’s Instructor in TV 
Writing. 
PRICE: ONLY $2.25 POSTPAID 
Send check or money order to: 


ALBERT R. PERKINS 


P. O. Box 371 New York 17, N. Y. 
Grand Central Annex 


SPECIAL BARGAIN OFFER: The new 1955 List 
PLUS two other helpful volumes: 
SAMPLE TELEVISION SCRIPTS and HINTS 
ON TELEVISION WRITING. All three: 
ONLY $5.00 POSTPAID 








EXPERT TYPIST 


Cauhenaniins amkasaannieainess 
ee n. to tion 
7 All work proof-read and mailed flat. 
per thousand words. 


Send your book-lengths for special rates. 


MILDRED HAMILTON 
Hotchkiss, Colorado 


Route 2 


~ Vw. WRITE 








HOLLYWOOD T.V. STUDIOS are screaming 
~ for new material. Let our sample T.V. script 
YS you how to write fer this terrific new medium. “7 
.00 minimum paid for acceptable scripts. 


T. V. PRODUCER'S GUILD 
2875W Glendale Bivd., Los Angeles 39, Calif. 
















TV SCRIPTS 
Story, Plot Adaptation — Guidance 


Professional writer, WGA member, offers aid with your 
TV problem, script formation, typing service. Enclose 
return age. 


DORIS MILATZ 


16270 Lemphere Detroit 19, Michigan 








CHATAUQUA WRITERS’ WORKSHOP 
9th Session July 11 to 29, 1955 
Workshops in Fiction, Roster. Non-Fiction and Juveniles. 
M. ipt fi all Laer gv activities, 
Staff: Di Venn, Director; Margaret Widdemer, Rob- 
ert Fr: . Marjorie B. Paradis, Rebecca Richmond. Fees: 
$25-60 for participants; special rates for auditors. Aca- 
demic Credit through Syracuse University. 

For bulletins write: Registrer 
Chautauqua Summer Schools, Chautauque, New York 
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HEAR YE—HEAR YE 


A JINGLE, these days, 

is a song of great praise 

of a car, of a soap or appliance. 

The greater the —_ | 

the more that it pa | 

the writer who ies YINGLE science. | 
a 


Why don't you try ye your hand ot writing 


RADIO-TV JINGLES 
(With or without music) 


INGLE ora ah has proved quite profitable to others. 

e JINGLE GUIDE can help you too in write an 
and sdiling them. This ‘“‘know-how’’—‘‘show-how” JIN » 
GUIDE complete with PRODUCT & BUYERS fist ‘. 
only $1.00 with money-back guarantee. 


The Danian Co., Dept. 5W, Pound Ridge, N. Y. 











PROFESSIONAL TYPING 


Books, Novels, Theses (No Plays) 
Prompt, Reliable Service—Minor Corrections 
One carbon, extra first and last pages free. 
55c per 1, 000 words. Minimum charge, $1. 
Please Add Postage. 


EUGENIA H. BROOK 
1241 Boulder Crest Dr., S.E. Atianta, Georgia 








WRITE SONGS? 


Magazines for Songwriters — Established 1946 
Song Contacts—Vital Technical Tips 
THE SONGWRITER'S REVIEW 
Sample 25c—$2 per year 
1650 WD Broadway New York 19, N. Y. 








YOU CAN MAKE 
EXTRA MONEY WRITING! 


We guarantee you can preduce fillers, trade journal 
articles, photo-stories, news items, home hints, and get 
fast checks and bylines. Free illustrated details from 


THE NON-FICTION PRESS 
P. °. Box 1008, Dept. & _ Glendate, Galtforata 


MANUSCRIPTS 
Prompt, Neat, Accurate Typing 
Bond Paper One Carbon 
Minor Corrections 
50c per Thousand Words 
CHRISTINE McLENNAN 
2124 N. E. Wygant St. Portiand 11, Oregon 
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Here is the help you have been waiting for! 


“DYNAMIC STORY - BUILDING” 


— the fruit of 15 years of work and study — 
is new — revolutionary — radically different 
from any help you have ever had before. 
It opens a glorious new fiction world to you, 
and shows you the road to fiction that sells. 
Send me your story or story-idea with $5 
for a thrilling new experience in writing. 
lf anything can make you a writer, 
**Dynemic Story-Buliding” wilt do it. 
BAYARD D. YORK 
204 Raymond Road West Hartford 7, Conn. 
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of Stars. Everett Freman is handling 
both producing and writing chores on 
Marie Wilson’s new TV series “Miss 
Pepperdine” which is being shot in Holly- 
wood on the General Service lot. .. . Meyer 
Dolinsky is writing another Hallmark Hall 
of fame teleplay, “The Oliver Wendell 
Holmes Story.” . . . A series based on Mil- 
ton Caniff’s “Steve Canyon” comic-strip 
character is announced by the Ashley- 
Steiner agency. Carey Wilbur has been 
signed to script the first film. . Joyce 
Cook, formerly with Frank Wisbar Pro- 
duction (‘Fireside Theater”) has been 
signed as story editor of Robert Maxwell 
Associates, producer of “Lassie” TV series. 
.. . Carl Cons, writer-director, has been 
signed by Walt Disney and assigned to 
“Disneyland.” 


Markets 

Guild Films has a number of new pro- 
grams in production in New York, Holly- 
wood, and Europe. Under way are the Ina 
Ray Hutton Show, Paul Coates’ “Confi- 
dential File,” “It’s Fun to Reduce,” a 
Florian ZaBach show, and additional films 
in the Liberace telefilm series. These are 
all before the cameras in Hollywood. In 
New York the schedule includes “The 
Goldbergs,” and “I Spy.” “Brother Mark” 
starring Raymond Massey is shooting in 
Europe. Most of the programs are already 
staffed with writers, but Guild Films’ New 
York office, tells me that they may be in- 
terested in buying 5 to 6 minute “all girl” 
comely skits for use on “The Ina Ray Hut- 
ton Show.” This is an opportunity for the 
many writers who have asked where to 
market comedy sketches. Most West Coast 
writers will have the edge on selling to 
this market since they’ll be able to familiar- 
ize themselves with the program which has 
long been a Los Angeles favorite. Under 
the Guild Films banner it will be seen, 
shortly, in syndicated markets. 

There is also a possibility of selling scripts 
to the “Brother Mark” program which is 
described as a series presenting adventure 
stories with a spiritual background. Though 
the other programs are fully staffed and 
there is no immediate script need, Guild 
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Films assure me that this fact doesn’t pre- 
clude interest in new story suggestions from 
professional television writers or their 
agents. Guild Films’ Program Director is 
Larry Wenkin and he can be contacted at 
420 Madison Avenue, New York, N. Y. 

American Inventory. This television pro- 
gram has switched formats in mid-career. 
Produced under a grant from the Alfred 
P. Sloan Foundation, the program had an 
obligation to be “educational.” Previously 
there had been tries with many types of 
format, ranging from documentary to ani- 
mated cartoon. Now, whatever economic, 
social or cultural points are to be conveyed 
are embedded in plays that look to the 
viewer no different from any other dra- 
matic show with good script, good actors, 
and good production. 

In a recent Inventory production, “Cause 
for Alarm,” a street-gang worker, represent- 
ing a social agency, succeeded in warding 
off a rumble—an all-out mass fight between 
two warring teen-age gangs, with no holds 
or weapons barred—and won over a group 
of potential (and actual) juvenile delin- 
quents. There was a double idea behind 
this show: it tried to point out that the 
community cannot operate on an “exclusive 
basis”—potential juvenile offenders must be 
“included,” not excluded—and they must 
be convinced that community centers can 
offer suitable settings for social activity. 

Producer Robert Walk hit upon this kind 
of “problem” play as a new basic format 
for this program because, he says, he is 
interested in reaching people who have few 
or no educational interests—people who 
are interested almost exclusively in being 
entertained (at least when they’re sitting 
in front of their TV sets). “Our hope,” 
he says, “is to bring them entertainment, 
but entertainment with educational im- 
plications. We are not interested in reach- 
ing just the intellectually curious.” 

American Inventory will be off for the 
summer but will resume some time after 
Labor Day on NBC-TV on Sundays at 
2:00 p. m. EST. Scripts of the type de- 
scribed above, for the new season, may be 
sent to Robert Wald, Teleprograms, Inc., 





“| Could Write Better Shows Than 
A Lot of Them | see on TY!” 


Did YOU say that? Well, maybe you can! 
TV producers are searching for writers! 


Why not enroll for our simplified, part- 
time study course of training in TV 
writing? Endorsed by producers and 
celebrities. Take all the time you want 
to complete. Full tuition, including 
nationally known textbook, “Writing for 
Television,” 428 pages, profusely illus- 
trated, only $27.50 on low budget terms. 


ACT NOW! — FREE INFORMATION 
AMERICAN TELEVISION INSTITUTE 


7221 Clinten Street, Hollywood 36, Calif. 


(Note: We also have a full year's training for those 
desiring to make TV writing a career or obtain a 
stoff pesition.) 








YOUR SCRIPT REVISED 


& g 0 Line by line — including editing and 
rewriting where necessary. You alse 
receive comprehensive information on 


your plotting, and analysis of youf 
~~ material, characters, writing style, etc. 


. WILLIAM H. BUSHMAN 
P. ©. Box 436-D St. Louls 3, Mo. 








CORRECT TYPING 


A manuscript which is correct in every detail 
will give you the advantage. 50c per thousand. 
Free carbon. Mailed flat. 


PAULINE LOZIER 
134-25 Cherry Ave. Flushing 55, N. Y. 








BEGINNING WRITERS AND POETS 


Tired of rejections? Join my personal guidance 
group on writing for the juv And beco 
a selling writer. For complete details write to 


GEORGE ALMOND 
3046 W. 22nd St. Brooklyn 24, N. Y. 




















TV vs. the SHORT STORY 


It’s your choice. This office gives you a 
service based upon years of successful ex- 
perience and cordial relationship with the 
writing profession. We'll go all-out to help 
you sell your short story or TV script. Fees 
are reasonable. 


Short stories...........$ 5.00 
TV scripts............. 10.00 


WILL LOZIER 


134-25 Cherry Ave. Flushing 55, N. Y. 
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WRITER'S SERVICE 


Prompt..service— Market suggestion 
cong rejection slips? CRITICISM a $1 
per 1,000 words tells you the truth about your 
story; how to fix it. Special attention to plot 
and characterization. 
Got a gem in the rough? Then you need 
REWRITING. Your script polished, edited, 
put in mag shape. $1.50 per 1,000 words 
includes typ 
TYPING GERVICE, 60c per 1,000 words—with 
editing, 75c. The best bond. 


ROBERT A. WISE 


Post Office Box 338 Sierra Madre, Calif. 








TYPING 


Fifty Cents per Thousand 
Carbon Copy Free — Minor Corrections 
Mailed Fiat with Original 


MRS. GLEN CANNON 
Russell, Kansas 








NORTHEAST WRITERS’ CONFERENCE 


JUNE 23-25 
CLEVELAND, OHIO 


Workshops in fiction, article, venile and other fields 
conducted by top editors and writers. Cash prizes! 
For details, rise to: 

IRV. panenterenaney 








jeveland 18, Ohio 


1555 Luxer Read 


Sell the Scripts 








You Write! 


WE SHOW YOU HOW 


Develop fully the ability your aptitude in 
dicates. Write more easily, joyously, in 9 
full confidence that you are becoming 
better writer. THE CREATIVE ABILITY 
DEVELOPER is the sure way of developing 
your powers of self-expression. 















Remarkably, you make your imagination, 
dreams and emotions serve you as a writer. 
No wonder students of THE CREATIVE 
ABILITY DEVELOPER are selling stories, 
articles and poems to all types of magazines! 
Let us tell you how to express yourself with 
individuality, with freshness and vitality... 
the qualities editors want, 


Fill in the co belew and 


learn, Patty 4 ge, hew you 
= this wonderful new 


THE SIMPLIFIED TRAINING COURSE 


1819-A Gilpin St., Denver 6, Colo. 





Please send free booklet, "Your Way te Success 
uthorship.”’ 











2821-24 Americas Building, 1270 Sixth 


Avenue, New York, N. Y. 


Here are some more shows now before 
cameras in Hollywood. These may or may 
not buy free lance. You or your agent will 
have to check. The first part of this list 
was run in April W. D. 


McCADDEN CORP.—General Service, 1040 N. 
Las Palmas, Calif. “Life With Father.” Pro- 
ducer-director—Fletcher Markle.- 


MEDIC TV PRODS.—American National, 7324 
Sta. Monica Blvd., Calif. “Medic.” Producer 
Frank LaTourette. 


MERIDIAN PICTURES — Samuel Goldwyn, 
1051 N. Formosa Ave., Calif. “Schlitz Play- 
house of Stars.” Producer—William Self. 


KEN MURRAY PRODS.—Hal Roach, 8822 
Washington Blvd., Culver City, Calif. “Where 
Were You” starring Ken Murray. Producer— 
Ken Murray. 


O’CONNOR TV—General Service, 1040 N. Las 
Palmas, Calif. “Here Comes Donald” starring 
Donald O’Connor. Producer—Donald O’Con- 
nor. 


PROCKTER TV ENT., INC.—American Na- 
tional, 7324 Sta. Monica Blvd., Calif. “Treas- 
ury Men in Action.” 


PROCKTER TV ENT., INC.—American Na; 
tional, 7324 Sta. Monica Blvd., Calif. “Man 
Behind the Badge” starring Charles Bickford 
(narrator). 


RAYDIC CORP.—Hal Roach, 8822 Washington 
Blvd., Culver City, Calif. “It’s a Great Life” 
starring Micheal O’Shea, James Dunn, Bill 
Bishop. Producers— Dick Chevillat, Ray 
Singer. 

RAWLINS-GRANT, INC.—California, 650 N. 
Bronson Ave., Calif. “Mayor of the Town” 
starring Thomas Mitchell. Producer-directors 
—John Rawlins, Marshall Grant. 


REVUE PRODS., INC.—Republic, 4024 N. 
Radford Ave., Calif. “Pepsi-Cola Playhouse.” 


REVUE PRODS., INC.—Republic, 4024 N. 
Radford Ave., Calif. “The Adventures of Kit 
Carson” starring Bill Williams. 


REVUE PRODS., INC.—Republic, 4024 N. 
Radford Ave., Calif. “The Ray Milland Show” 
starring Ray Milland. Producer—Carl F. 
Hiecke. 


ROLAND REED PRODS.—Hal Roach, 8822 
Washington Blvd., Culver City, Calif. “My 
Little Margie” starring Gale Storm, Charles 
Farrell, Producer—Hal Roach, Jr. and Roland 
Reed. 


ROLAND REED PRODS.—Hal Roach, 8822 
Washington Blvd., Culver City, Calif. “Stu 
Erwin Show” starring Stu Irwin, June Irwin, 
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Sheila James, Merry Anders. Producer—Hal 
Roach, Jr. 


ROLAND REED PRODS.—Hal Roach, 8822 
Washington Blvd., Culver City, Calif. ““Water- 
front” starring Preston Foster, Lois Moran. 
Producer—M. Bernard Fox, 


HAL ROACH STUDIOS—8822 Washington 
Blvd., Culver City, Calif. “The Life of Riley” 
starring William Bendix, Marjorie Reynolds, 
Tom D’Andrea. Producer—Tom McKnight. 

HAL ROACH ENT.—8822 Washington Blvd., 
Culver City, Calif. “Public Defender” starring 
Reed Hadley. Producer—Hal Roach, Jr. 


HAL ROACH ENT.—8822 Washington Blvd., 
Culver City, Calif. “Passport to Danger” star- 
ring Cesar Romero. Producer—Hal Roach, Jr. 


ROY ROGERS PRODS.—Goldwyn, 1051 N. 
Formosa Ave., Calif. “Roy Rogers” starring 
Roy Rogers, Dale Evans. Producer—Jack 
Lacey. 

MICKEY ROONEY ENT.; VOLCANO 
PRODS., INC.—General Service, 1040 N. Las 
Palmas, Calif. “The Mickey Rooney Show” 
starring Mickey Rooney. Producer—Joseph 
Santley. 


SCREEN GEMS—Columbia, “Father Knows 
Best” starring Robert Young, Jane Wyatt. 
“Ford Theatre.” “Rin Tin Tin,” starring Rin 
Tin Tin, Lee Aaker, James Brown and Joe 
Sawyer. 


SHERRY TV, INC.—Walt Disney, 2400 W. 
Alemeda, Burbank, Calif. “Dragnet” starring 
Jack Webb, Ben Alexander. Producer-director 
—Jack Webb. 


SNADER PRODS.—9130 Sunset Blvd., Holly- 
wood, Calif. “The Korla Pandit Show.” Pro- 
ducer—Louis D. Snader. 


STAGE FIVE PRODS., INC.—General Service, 
1040 N. Las Palmas, Calif. “The Adventures 
of Ozzie and Harriet” starring Ozzie, Harriet, 
David and Ricky Nelson, with Don DeFore. 
Producer-director—Ozzie Nelson. 


STUDIO CITY TV PRODS., INC.—Republic, 
4024 N. Radford Ave., Calif. “Stories of the 
Century” starring Jim Davis, Kristine Miller. 
Producer—Edward J. White. 


SUPERMAN, INC.—California, 650 N. Bron- 
son Ave., Calif. “Superman” starring George 
Reeves, Producer—Whitney Ellsworth. 


TELEVISION PROGRAMS OF AMERICA, 
INC.—Motion Picture Center, 846 N. Ca- 
huenga, Calif. “The Halls of Ivy” starring 
Ronald Colman, Benita Hume. Producer— 
Bill Frye. 


TELEVISION PROGRAMS OF AMERICA, 
INC.—Maxwell Assoc. “Lassie” starring Tom- 
my Rettig, Jan Clayton, George Cleveland, 
— Producers—Robert Maxwell, Dusty 

ce. — 


ZIV TV CORP.—California, 650 N. Bronson 
Ave., Calif. “I Led Three Lives” starring 
Richard Carlson. 

ZIV TV CORP.—California, 650 N. Bronson 
Ave., Calif. “Meet Corliss Archer” starring 
Ann Baker. 

ZIV TV CORP.—California, 650 N. Bronson 
Ave., Calif. “Eddie Cantor Comedy Theatre.” 
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HOLLYWOOD TYPIST 


Manuscripts typed 
Reasonable rates 


ELENA QUINN 


7822 Brookmill Road Downey, 
Phone: Topaz 9-8285 


NOT A WRITING COURSE! 
We have an ee ee oe 
In people. Eel owe as ee py - Ra 
bine this with your ‘writing ability 
Sires cat wo Cnet ae writir “Stistee ond 
nes. R.L.S. SS noo, eas ae . C.P.A. sold 

CE. Seventies new, Free Trial Lesson. t 


IGAS, Inc., 410 Withoit Bidg., Springfield, Missouri 


THE EASIEST WAY TO 
MAKE SONGWRITING PAY 


Anyone Can Learn 


More new songwriters are now selling their 
songs than ever before. My new, easy method 
shows you how to write and sell your songs. 
Anyone can learn! Write for Free Details. 
Meadowlark Music Sch a Sumner Road, 




















Colorado Springs, Colora 
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By Pat Fulford 


CARTOONIST trying to follow some good 
A advice on how to get a foot in the 
door via the trade publications, asks this 
question: “You mention the N. W. Ayers 
Directory as a possible source for magazines 
using cartoons. I’d like to know how any- 
one can possibly tell from the listings just 
which magazines do use cartoons? 

“There are 3,000 trade publications in 
different categories, such as farm maga- 
zines, electrical appliance magazines, etc. 
Now, if I were to contact each of these 
magazines, querying the editor as to 
whether he used cartoons, life wouldn’t be 
long enough to cover them all. And that 
goes for the Printer’s Ink Directory, too. 
These books do not in any case mention 
any magazine needing cartoons.” 

We queried several cartoonists on the 
value of these books and here’s what some 
of them had to say. Dick Ericson believes 
that his business has increased considerably 
since he contacted trade magazines through 
the various listings. He says: 

“If I were a beginner faced with thou- 
sands of trade magazine listings, I wouldn’t 
send batches out any old way, I’d specialize 
on a few first. For instance, I wanted to 
do banking gags, so I looked up several 
magazines which went to bankers. The 
editors are listed, so is the book’s circula- 
tion. I wrote to ten of them saying that 
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I had some good banking gags and stated 
the price I wanted and asked if they were 
interested. 

“Four answered that they would be 
glad to look at my work. Two said they 
had never used cartoons before but would 
consider some. One editor wrote that my 
price was too high for him and asked if I 
could do better. Eventually I heard back 
from all ten magazines, with two more 
nibbles. That’s the way I got started. A 
good book besides N. Y. Ayers, and Print- 
er’s Ink Directory is The Gebbie Press 
House Magazine Directory. This one sells 
for $19.95 and here and there does men- 
tion that an editor buys cartoons. I would 
not be without it.” 

Clyde Lamb says, “I’ve used nearly all 
the directories including Editor and Pub- 
lisher’s Year Book, which lists newspapers 
as well as magazines. Advertising agencies 
are mentioned in all of the listings and I 
believe that is where the beginner can get 
in. He must plug his work through the 
mails, addressing his letters or brochures to 
Copy Chiefs, art directors and perhaps to 
the heads of firms. That’s what I did. 

“I wrote dozens of letters to different ad- 
vertising agencies—I never heard of any 
of them before seeing their names listed. 
For instance, in Editor & Publisher’s Di- 
rectory, there is a cross file of agencies and 
manufacturers, telling who handles which 
products. Ayers’ listing also has the same 
thing. 

“If you have some gags in mind about 
soap, say, and you want to get in touch 
with an agency that handles soap ac- 
counts, like Lever Bros. or Colgate-Palm- 
olive or Kirkman’s. First you look it up 
under the soap name, then under the agen- 
cy and there you have the Copy Chief, Ac- 
count Executive and the Art Director’s 
names. There are thousands of advertising 
agencies all over the country outside of 
New York who would be glad to do busi- 
ness with a cartoonist whose work is com- 
petent. I think a good idea is to make up 
a brochure of general cartoons to include 
with a letter. 
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“It doesn’t matter if the cartoonist has 
been published in a top magazine—or in 
any magazine for that matter. He can still 
draw four or five cartoons attractively and 
have the corner printer put them together 
on a single sheet of heavy paper with the 
cartoonist’s name and address included. In 
a letter to an advertising agency, the car- 
toonist can state the price for which he 
will work and even offer to send in a few 
cartoons based on the products the agency 
handles on speculation. I don’t care to 
work on speculation, but the beginner has 
a better chance that way. I consider all 
the listing of trade and house organ maga- 
zines to be of great help to me.” 

Besides Gebbie Press at 19 E. 48th St., 
New York 17, N. Y., which does list specific 
markets for cartoons, photographs, and 
other freelance editorial requirements, 
Writer’s Year Book, now on the stands, con- 
tains a complete listing of cartoon markets 
all over the country. It gives the editors’ 
names, addresses, prices paid and the kind 
of cartoons wanted. It also separates the 
magazines according to categories. Each 
market item has been recently okayed by 
the editor personally. This listing should 
be of great value to both beginners and 
professionals. 


Late Cartoon News 


Look, 488 Madison Ave., New York 19, 
N. Y. Gurney Williams buys sophisticated 
gags for this top market. Payment starts at 
$75 and goes up depending on the number 
of sales. A hard market to crack, though 
Gurney reports many talented beginners 
have broken in. Mr. Williams buys humor- 
ous verse of 4 to 8 lines at $25 minimum 
payment. Epigrams, which must be short 
—to the point and amusing, bring $10. 
Typographical errors found in newspapers 
(the clips must be included) are also bought 
at $10 flat, on acceptance. 

Swank, 655 Madison Ave., New York 
19, N. Y. This is a brand new slick put 
out by the Martin Goodman Company. 
Bruce Friedman, Editor, will buy well 


drawn, sophisticated cartoons with a girly 
slant—but pretty girls, and gags in good 
taste. Mr. Friedman sets a tentative price 
of $25, on acceptance. Through the mail 


PROVEN WAYS TO 
MAKE YOUR 
GAGS CLICK: 


How To Create 1000 Gags A Year by Jack Markow. ow 
Koerner and Harry Lampert. This best seller age sas. 

writers and cartoonists explains clearly the various device: 

for preduciag selling gags. A complete analysis of eerteon 
humor. Fully illustrated. $2.00 
Cartoon Consultants Calendar for nyt ee and cartoonists. 
Idea inspiration listed 4 months. ta advance enable you to 
meet magazine deadlines. Be on time and increase your sales. 
Spiral-bound, illustrat $2.00 
500 Cliche Captions for Gagwriters and Cartoonists. Ready- 
made captions with explanations of how to convert them into 
effective sales-producing gags. ..... $2.00 

Send check or Money Order to: 


CARTOON CONSULTANTS 27° °°straats‘a°* "* 








PROFESSIONAL MANUSCRIPT TYPING 


Electromatic typewriter—Fine Bond Paper 
Over 10 years’ experience 
orrections in spelling, punctuation, grammar 
ADDITIONAL SERVICE 
_ Accurate, skilled STENOGRAPHIC service 
Dictate your thoughts over the telephone or in person 


JEANNE'S TYPING SERVICE 
291 E. 5th St., Brooklyn, N. Y., Phone: GE 8-2654 or JU 6-5429 








It’s KING SIZE! Every issue packed with NEWS — 
PHOTOS — wy 7H IONS — CARTOON 


BUSI INES. ‘AND JUST $6.00 A YEAR, $4.00 SIX MONTHS 
Direct from the heart of the wneees § ne in- 
dustry. Three get-acquainted copies $1.00. 


NEW YORK CARTOON NEWS 
123-34 82nd Rd., Dept. WD, Kew Gardens 15, N. Y. 








POEMS— Urgently Needed to Set to Music! 


Write clever poems, catchy rhymes. Achieve FAME, 
MONEY in popular music field! Send sample poems. 
FREE evaluation. 


TIN PAN ALLEY 


1650 Broadway (Dept. A) New York 19 








CARTOONING for FUN or MONEY! 


Read the American Cartoonist—magazine of the Comic 
Art Profession—established 1946. t market reports, 
cartoon ideas, tips, chit chat. 12 issues for > or 
write for free sample and membership application. 


AMERICAN CARTOONIST ASSOCIATION 
(a non-profit corporation) 
Box 38396 Hollywood 38, California 








EXPERIENCED TYPIST 
Ten Cents Per Sheet 


One free carbon, excellent quality 
Bond. Typed to your — 
All work proofread and mailed flat 
Postage Please. 
KATHLEEN HAWKINS 


Route 2 Hotchkiss, Colorado 








We Are Always Buying 


Girls - CARTOONS - General 
FILLERS ¢ JOKES ¢ EPIGRAMS 
Fast Action—Prompt Payment 


HUMORAMA, INC. 
655 MADISON AVENUE NEW YORK 21, N. Y. 
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$4,000,000 
IN PRIZES WON! 


SOME OF THE CONTEST PRIZES WON 
BY OUR STUDENTS IN THE PAST YEAR 


$75,000 from Rinso 

$25,000 frem Dial Seap 
$20,000 ("Place the Face") 
$5,000 from Rinse 

7 Hawaiian Vacations 

2 Cadillac Cars 

Trip te Brazil plus $2,500 
European Tour 

9 $1,000 Prizes 


You too can learn the secrets of winning in 
statement, last line, slogan and naming contests. 
Write NOW for your FREE copy of the newest 
“SHEPHERD CONFIDENTIAL CONTEST BUL- 
LETIN"—bringing you winning help for the big 
contests now on. NO OBLIGATIONI 


SHEPHERD SCHOOL 


Dept. D, 1015 Chestnut Street 
Philedeiphia 7, Pa. 





MANUSCRIPTS TYPED 


By experienced typist. Bond paper, one carbon, minor 
corrections. All work proofread. Scripts over 10,000 
words, 15c per page; shorts, 20c per page; poetry Ic 
per line, plus return charges. Inquiries invited. 


EVA GOCKEL 
3909 DeTonty Street St. Louis 10, Missouri 





SONGWRITERS 


PROTECT YOUR IDEAS! 
HOLD ALL SONGS, POEMS! 


Write for safe, correct procedure! 


SONG SERVICE 
Dept. W. 333 W. Séth St. New York 19, N. Y. 





BOOK MANUSCRIPTS INVITED 


More than a quarter of a century of 
co-eperative service to authors. 


MEADOR PUBLISHING CO. 
324 Newbury St. Boston 15, Mass. 





EASIEST WAY TO MAKE $i TO $i0 DAILY 
WRITING FILLERS 
Will Heideman’s New 1955 Revised Course & Markets 








No long traint or ‘fessional oo Saag and nlc sto a 

i write humor, 
hold tips, rewrites, wi 
also month of fone to 1500 words of fillers if Gen oe now. 
Other fiction courses and help available. Return this ad and 
$1 today to 

J. C. SLOAN, Publisher's A geat 

P. ©. Box 1008, Dept. OD je, California 
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here, or by appointment—professional qual- 
ity a must. 

Collier's, 640 Fifth Ave., New York 19, 
N. Y. Jerome Beatty is speeding up buy- 
ing, and now looking every other week. 
He says that Collier’s has averaged twenty- 
five cartoons per issue and at least one two- 
column spread. Base rate here is $75 go- 
ing considerably higher. Professionals only 
at this market. 

MacLean’s Magazine, 481 University 
Ave., Toronto, Ont., Canada. This Cana- 
dian bi-weekly is a steady user of cartoons. 
Roughs are looked at by Lois Harrison, 
who buys around seven an issue, on general 
subjects, paying a flat $25 for them. En- 
close return postage. International exchange 
coupons may be obtained at most local 
E.'s 

Liberty, 73 Richmond St., W. Toronto, 
Ont., Canada. Another up north market 
buying actively. Frank Davies buys about 
six a month on home, office, and general 
subjects. $25 here, too, on acceptance. 
Inked roughs are okay. Good drawing in- 
sisted upon. 

Cosmopolitan, 959 8th Ave., New York 
19, N. Y. Buying has been put off until 
at least the middle of summer. Hold batches 
here until late July when the stockpile 
comes down a bit. $75 and up when buy- 
ing is active again. 

Redbook, 230 Park Ave., New York 17, 
N. Y. Buying continues right through the 
summer at this market. General gags slanted 
for family reading, which are not seasonal, 
preferred. Good drawing more important 
than the gag here. Bob Brown buys and 
pays $100 flat for the few he uses. Through 
the mail only. 

Sport, 205 E. 42nd St., New York 17, 
N. Y. This market buys baseball and box- 
ing gags all year around, and is also in- 
terested in other spectator sports which are 
seasonal. Ed Fitzgerald is in charge here 
and pays a flat $25 to all. In person calls 
the Ist Wednesday of the month. 

Compact, 51 Vanderbilt Ave., New York 
17, N. Y. This one is for teen-agers, both 
boys and girls, and gags on dates, sports-of 
interest to this group are wanted. Twenty- 
five flat here, occasionally more, if a full 





page spread is bought. Libby Pearlman 
does the buying, through the mail only. 

Extension, 1307 S. Wabash Ave., Chi- 

cago, Ill. This Catholic monthly uses up 
to ten cartoons an issue and pays very good 
rates—better than $25 for suitable material. 
Eilenn O’Hayer selects cartoons and uses 
the inked rough whenever possible. Humor- 
ous verse is bought occasionally from 8 
lines at $10 flat. This is a religious publi- 
cation and liquor and off-color gags are 
definitely taboo. Payment is on accept- 
ance. 
Magna Pub. Co., 205 E. 42nd St., New 
York 17, N. Y. Red Kirby is again in the 
market for good girly gags. He will buy 
the first two weeks in May for four books. 
Ten dollars on quick acceptance. Through 
the mail. 

Year, Inc., 11833 Wilshire Blvd., Los 
Angeles 25, Calif. John Andmundsen, As- 
sociate Editor, is looking for slick maga- 
zine type cartoons for their news magazine, 
News Front. Payment is $10.00 per car- 
toon on acceptance. Enclose self-addressed, 
stamped envelope. 





CONFESSION STORY COURSES 


Supervised and Self-Study . courses in 
Confession Story writing. Original con- 
fession plots sold for $5.00 each. Other 
services. Send self-addressed, stamped 
envelope for complete information. 


DANIEL KEENAN 


P. ©. Box No. 62 New York 63, N. Y. 








MANUSCRIPTS TYPED 


Assign this important work to an expert. 
Publishers recommend my services. 


ELSIE AUGENBLICK 
VAnderbilt 6-0492 
342 Madison Avenue New York 17, N. Y. 











WIN PRIZES! 


CONTEST MAGAZINE, the leading contest hebby 
publication, let’s you in hew to win! Each issue 
lists scores of lucrative competitions open to every- 
ene. Presents winning tips from winners, judges 
and experts, 50c a copy, $4.50 a year. 


Contest Magazine, Dept. WD, Upland, Ind. 











DON’T WASTE YEARS STRUGGLING ALONE 


A PERSONAL HONEST SERVICE WILL SAVE YOU 
TIME AND NEEDLESS DISCOURAGEMENT 


Without professional help many talented writers waste years of effort on stories which 
will never sell. If you can’t find the blind spots which keep you from selling your manuscripts, 
you need the professional service of a sympathetic critic who has helped many beginners to 
become professional writers. 

or nearly two decades I have been helping men and women, and the results have been 
gratifying. Writers with whose work I’ve dealt are now selling their manuscripts to all the 
leading magazines and book publishers. And some had their stories and books screened and 
televised. This success can be traced to the fact that my work is designed to fit each individual’s 
needs instead of putting all clients through the same paces. 

If you are sincere in your desire to break into print, let me hear from you. I'll send you 
my FREE pamphlet, and if I take you in my limited group you'll become a selling writer or 
my work with you won’t cost you a penny! 


DEVELOPING A LITERARY IMAGINATION 
A Training Program 


Every writ ust use and develop his imagination. Literary imagination can be developed in the normal 
mind “jase oo tab may be decdened by exercise. A few short weeks of honest, daily work as outlined in 
Developing a Literary Imagination, will I yd your i ination and enthusiasm. You will discover untapped 
one for story material. Tr writing be vivid and alive, and—most important to you—your manuscripts 

come salable. 

ee eaten Meee Toe See te ee ave ae cme ah ia amay baie 

3 i stimulating and helpful . . . Wish I had it ago,” says another of the many hundreds 
of satisfied users of this sound and tested training - 

To make this training program accessible to all writers, I have set the price at $1.00 a copy. 














CALIFORNIA 


MALIBU GEORGE KELTON 
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By Leo Shull 


HEN “Meet the People, 1955” opened 
W in New York a while ago, the morn- 
ing newspaper critics canned it with such 
words as “mediocre,” “hackneyed,” and 
“miserable,” and the producer was looking 
for a gun to shoot himself. 

Six hours later the afternoon papers 
came out with some critics hailing the play 
with such phrases as “bright, fresh, smooth, 
skillful,” etc. 

The question is, how can a group of 
trained, paid expert look at the same pro- 
duct and come to such contradictory an- 
swers. 

This has baffled many thousands of pre- 
suicides. But the answer was given by 
Aesop many centuries ago. He said that 
as soon as you bring a covey of blind 
experts to say, an elephant, which is cer- 
tainly big enough to avoid error in exami- 
nation, one will feel the leg and say: “It’s 
built like a tree,” another will feel the 
trunk and declare “an elephant is just like 
a snake.” 

A show once opened during a newspa- 
per strike. “Kismet” ran a week before the 
strike was over and newspaper critics could 
get around to post their public obituaries. 
By that time the ticket buyers had spread 
around the word that audiences were hav- 
ing such a good time that the obituaries 
could not catch up with the “corpse” which 
proceeded to run for three years. 

The point we are getting to is that the 
best thing is to open your show without 
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tipping off the critics. This you can do by 
having your play start in an out of town 
theatre near your home town, and there 
will be little theatres all over the country 
this summer. They are called “summer 
theatres” and operate from June to Sep- 
tember. They are easy to work with, gen- 
erally treat you cordially and give prompt 
consideration to your play. 


Markets 


The following group of theatres have 
told us they “welcome new scripts” : 


Clinton Playhouse, Clinton, Connecticut. 
This theatre is operated by Lewis Harman, 
a Broadway press agent, and his play- 
wright-wife, Charlotte Buchwald. They are 
professional producers, have been operat- 
ing summer theatres for several years and 
they have an Equity, top level company of 
actors. Their theatre has 530 seats, stage 
opening is June 27, and their ticket prices 
are scaled from $1.25 to $3.00. The season 
runs for ten weeks. They use stars in their 
show. You can reach them in New York 
at 547 Riverside Drive. They are very 
friendly people to deal with. “We are al- 
ways open to new ideas.” 


Niagara Barn Theatre, Stoney Creek, 
Ontario, Canada. This Canadian theatre 
is 450 miles from NYC. It is housed in a 
newly erected, modern, air-conditioned, 
and heated barn. They have run for seven 
seasons and have been very successful. 

Their stage dimensions are 28x20 feet. 
Jack Blacklock and Mark Saunders are the 
producers. Mr. Blacklock is also the di- 
rector. They have a resident company of 
15 actors and technicians. They run for 
30 weeks beginning the middle of April, 
and are very glad to receive new scripts. 


Litchfield Theatre, Litchfield, Connecti- 
cut. Leonard Altobell is the producer. He 
has operated this summer theatre for eight 
years. Equity company, uses stars, has resi- 
dent company and trains apprentices. He 
reports he is looking for two new plays to 
try out in his theatre. Stage dimensions, 
24x30 feet, 300 seats, scaled $1.10 to $2.20. 
Theatre is 90 miles from NYC. Mr. Alto- 
bell can be reached care of Charles Harrow, 
Hotel Mansfield, 12 W. 44th, NYC. 











do by 


town 
there 
untry 
nmer 
Sep- 
gen- 
mpt 


have 


icut. 
nan, 
lay- 
are 
rat- 
and 
r of 
age 
ices 
son 
leir 
ork 
ery 
al- 


ek, 


tre 


i- 








oo 





Westport County Playhouse, Westport, 
Conn. This is a wing of the NY Theatre 
Guild. For more than 20 years they have 
operated the summer theatre which has 
900 seats and highly professional standards. 
Theatre is 55 miles from NYC, 30 feet stage ; 
opens in June for 13 weeks and tries out 
many new plays, which, if necessary, are 
reproduced in NYC and eventually bought 
by films. Mr. Philip Langner or Mr. Wind- 
sor Lewis are the gentlemen to contact; 
they are the general managers. 


Falmouth Playhouse, Coonamessett, Cape 
Cod, Mass. Operated by Richard Aldrich, 
a Broadway producer who produces shows 
on the best professional level. He produces 
one or more new plays on a pre-Broadway 
trial basis. He uses famous stars, has a 600- 
seat theatre, 32x24 feet stage dimensions, 
scaled $1.20 to $3.60. Opens July 4th for 
a 9-week season. Theatre is 260 miles from 
NYC. 


New York address is 22 E. 60th St. 


He also runs the Cape Playhouse in 
Dennis, Mass., a 600-seat theatre, uses an 
Equity Company also, has a 9-week season, 
opens July 4th. Contact his production 
assistant, Charles N. Mooney, at 22 E. 
60th St., NYC. 


Barn Theatre, Augusta, Michigan. Prod- 
ucer is Jack P. Ragotzy, 19 W. 82nd St., 
NYC. This is an Equity company theatre. 
They will have a resident company of 
about 15. They open June 14th for a 12- 
week season. They will do recent Broad- 
way hits like “Picnic,” “Fifth Season,” 
“Tea And Sympathy” and will do one or 
two new plays. Their stage dimensions are 
26x27 feet. 450 seats. $1.25 to $1.50 scale. 
Theatre has been operating for 10 years. 


Thousand Island Playhouse, Clayton, 
N. Y. This theatre is on the St. Lawrence 
river. Producer is Jerry Blackwell, director 
is Frank Echols. Their 10-week season be- 


gins June 30. They have a non-Equity 
company of 15, plus 14 apprentices. The- 
atre seats 300 in an arena style format. 
Ticket prices are 90c to $1.50. 360 miles 
from NY. 


They report they are looking 


WRITING 


TV - Radio - Short Story - Plays - Novel - Movie 


CORRESPONDENCE COURSE: 
The Egri Method of Dramatic Writing based on the 
lectures and books of 


LAJOS EGRI 


“The Art ef Dramatic Writing’’ (Simon & Schuster) 
“Your Key to Successful Writing’’ (Henry Holt) 
used as texts in Coll and Universities 
throughout the country. 

PLAYS ANALYZED 
EGRI ASSOCIATES 


2 Columbus Circle 
New York 19, N. Y. 


Circle 6-6121 











PHILADELPHIA CONFERENCE 
PHILADELPHIA REGIONAL WRITERS’ CONFERENCE 
SEVENTH ANNUAL e JUNE 15, 16, 17 


Cash prize contests. Workshops in 15 a Evening 

lectures. Consultations. All sessions held at Philly's 

famous Bellevue-Stratford Hotel. Write for program to: 
FLORENCE — Registrar 

P. ©. Box 897 adeiphia 5, Pennsylvania 





EXPERT TYPIST 


Wants to handle your manuscript in attractive, profes- 
sional form. 60c per 1,000 words or fraction, plus post- 
age. Free carbon. Extra first and last pages. Minor 
corrections if desired. Mailed fiat. 


NANCY J. FOSTER 
715 Pertola Avenue Torrance, California 


A PERSONAL SERVICE 
Planned for You! 


writers in 
tt Lng fo ae PRES DET AILS. naan 


ADELINE M. ALVORD 
1811 North Cherokee Ave. Hollywood 28, Calif. 




















Authors Ready For Cooperative Publishing 
Pe rhe cant Basile Wake Press to select ( ition, Comet, 
Vantage, P: it al.) or what ity ie are 
entitled to (20%, foe or the full 100%) because they are 
ne ‘cost of Publication and promotion, we are 
——— in —_ field and ral Back and in- 
9 ge ge qualified to offer authoritative 
pebttah hing’ costs oa hundreds of og in 
icit: A and sal 
Fir free ecw nog 
WRITER'S SERVICE LITERARY CONSULTANTS 
7 E. 42nd St., New York 17, N. Y. MU 7-5159 


SONGWRITERS 


Opportunity to Have 
YOUR SONG RECORDED 
ON ROYALTY BASIS 


by successful RECORDING COMPANY 

with NATIONAL SALES PROMOTION and 

DISTRIBUTION. Hollywood composers write 

the lodi M: ipt lead sheets and pro- 

fessional recordings fur Full 

and intelligent guidance in the exploitation of 
r song. Send your song material today for 
REE examination. Write: 


MUSIC MAKERS 
Dept. $9, Box 2507 Hollywood, California 






































NELL MARTIN 


Author of the Original Maisie 
Stories. Six published novels. 


DO YOU GET CHECKS OR 
REJECTION SLIPS? 


I have helped many writers get out 
of the once-in-a-while sales class. One 
former pupil has had three best sell- 
ers. One recently sold two novels at 
once. Several have sold more than 
one novel. Two have been in Best 
Stories of the Year. Why not do as 
they Pres into the regular selling 


$1 per 1000 words. Minimum $3. Novels 
$25 up to 50,000. Rates on inquiry for 
longer ones. Enclose return postage. 


494 Hudson St., New York 14, N. Y. 
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For Authors 
Complete book and booklet production and distribu- 
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_——wTseweweeweeeeweewevrevwrvwevwvwrwewvevwevwvvwewwy™* 


ii i i aie 





DPD DDD ABAD ADP AP APP ADD ~D > eh 





YOUNG WRITERS 


a you need help with your stories, don’t waste time. 
Get started. Let an experienced t eacher give | honest, 
constenatioe advice—how to make them salable. Reason- 
able rates. Plots available. 
“A WAY OF WRITING—TO SUCCESS,”’’ $1.00 
(limited number) 
Write for full particulars 
HELEN D. SCHULTZ 
23 Vintege Avenue Winston-Salem 6, N. C. 





MANUSCRIPTS TYPED 
Premptly and Accurately 
20-ib. bond 
50c per 1,000 words 


ROY WATE se 
“Gt 47027 ““Senerelis. 


230 E. Ninth St. 











SHORTHAND in 
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Kae’ “50, 000 taught > peak mail. mY pf 4 
able. 32nd year. Write for FREE booklet to: 


Speeduriting 


5S W. sand Street, N. Y. 36 
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FREE!! MSS. DELIVERY and Pickup 
© PUBLISHERS 


to any you choose. 
600 in AWARDS 
FICTION AND ENTRY 1 
MANUSCRIPTS TYPED. ALL FORMS GOe PER 1,000 WeRDS 
SPECIALISTS IN BOOKS, PLAYS, EDITING, 
GHOSTWRITING, FREE BOOKLETS AND o.? 


WRITER'S SERVICE, Dept. W. 


7 &. 42nd St., New York 17, ‘hb-7-s090 











for new scripts. ‘This is the fifth season 


of operation. 


Lakeshore Playhouse, Derby, New York. 
This theatre, too, is looking for new scripts. 
Lewis T. Fisher is the producer, 536 
Auburn Ave., Buffalo, N. Y. The general 
manager is Frank Abbate. Has a non- 
Equity company with a resident staff of 
actors and technicians. Open May Ist for 
an 11-week season. Will open with “Caine 
Mutiny.” Stage dimensions, 20x25 feet. 


Theatre-By-T he-Sea, Matunuck, Rhode 
Island. This theatre is scheduled to do 
three pre-Broadway tryouts of new plays, 
when and if they find them. 600 seats, 160 
miles from NY. Producer is Donald Wolin, 
a young man who did one or two Broad- 
way shows. His partner is attorney Harold 
Schiff, 551 Fifth Ave. They have an Equi- 
ty company, use stars, open June 25, and 
will run for ten weeks. 

This theatre is situated on 10-acre 
grounds, has its own beach, tennis court, a 
hotel with a bar, a restaurant, and a night 
club. NY address is 551 Fifth Avenue. 


* * & 


Well, obviously we cannot list all of the 
350 theatres that will operate this summer. 

The Summer Theater Directory (pub- 
lished by this author) has a complete list- 
ing. It can be obtained through WrirTEr’s 
Dicgest. Also the 14th revised listing of 
the Writer's Market to be published this 
month carries an extensive listing of sum- 


mer theatres. 
¥ * * 


The Timely Writer 


I wear my rubbers in July, 

Fight taxes in September; 

In May I Christmas shop and sigh 

For June brides in December; 

I keep an April Hallowe’en, 

Send August Valentines, 

Trudge back to school in March, 
spring clean 

When autumn glory shines. 

If manuscripts do not come back 

I’ll keep my seasons out of whack. 

—MaveuineE DeFrees 
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From The Bottom 


(Continued from page 29) 


The look on her face said, “Writer at work. 
Gee!” Once when she stopped in front of 
the house to examine a run in her stocking 
I did two whole pages of “Now is the time 
for all good men to come to the aid of God 
and their country.” 

In July, I made a sorry discovery. Writ- 
ing was hard work. I am allergic to hard 
work. I am also allergic to beer glasses with 
lipstick on them, Brownie cameras and 
mailmen who remark, after handing me 
six rejections, “My, but you’re popular to- 
day.” I learned that William Lederer, in 
writing “Miracle Under the Arctic Sea” 
(Saturday Evening Post, January 1950), 
took three months to write 41 leads. 41 
leads! A lead was something I was tossing 
off over a cup of coffe. I grabbed the 
carbon of one of my tired travelers, ex- 
amined the lead. 

“Damn your soul,’ screamed the old 
man, his face working convulsiveiy, ‘T’ll 
teach ye to kiss my dotter.’” 

I didn’t like the word “screamed.” I tried 
“bellowed,” “shouted,” “grated,” “whim- 
pered,” “cried,” “moaned,” “snarled,” 
“shrieked,” “blurted,” “shrilled,” “ex- 
claimed,” “expostulated,” “gritted” and 
“cursed.” By the time I got around to 
the phrase “teach ye to kiss my dotter” 
I decided the old man’s dotter (there’s a 
dilly) wasn’t worth kissing in the first place. 
The going got pretty tough. 

One morning my mother-in-law, hosing a 
parched spot on the front lawn, looked up 


and smiled. “You wanna know something?” 

“I already know it,” I said. “We're out 
of pancake mix and No. 2 grit sandpaper. 

I was gone for two days. _ 

The summer simmered on. I continued 
to experiment. Short shorts. Shorts. Fillers. 
Humorous articles. An occasional try at a 
literary piece. I began to realize that humor, 
though not my real love, seemed to respond 
best to what talent I have. I began to think 
and write in terms of fluff, froth and super- 
ficiality. I began to get a few warm rejec- 
tions along with the cold ones. The Satur- 
day Evening Post said, “Sorry—this didn’t 
hit us quite hard enough “This” was a 
thing called “What’s Sauce For The Goose 
Isn’t Necessarily Much Of Anything For 
The Gander.” Robert Crichton, non-fiction 
editor of Argosy, said, “I don’t know who 
might want to see this next. I think it 
might go some place.” From Cosmopolitan, 
“Good idea, cutely written. More for a 
family magazine, however. “Good luck!” I 
consider this type of rejection suitable for 
framing. 

I moved back upstairs in September. 
That’s where I am now, in the same old 
corner where the Spring leaked in. Was it 
six months ago? Or six years? 

I’ve got 96 rejections, 5 since I started 
this piece. But someday, maybe tomorrow, 
maybe next week, maybe next month, I'll 
open my “Oh, my God!” mailbox and find 
a check. Who knows, it might be from 
Wrrrer’s DicEst. 

But hold on. I hear Grandma climbing 
the stairs. Pretty soon she'll stop at my 
door and I’ll turn around and Grandma 
will say, “You wanna know something?” 





Copia Verborum 

















WORKERS WITH WORDS 


Ww meen Even Writers 
worps | MITHERTO CONFIDENTIAL WORD LISTS — | must write 
$ DR. CLYDE CROBAUGH, Ph.D. ae 


Copia Verborum 














University of Tennessee 

Lists of nice and nasty words, abusive words, sound words, emotion words, 

triple threat words, bastard words, pictorials, interjections, and many others. 
Full information sent free. No obligation. Just write: Dr. Clyde Crobaugh, 

University of Tennessee, Knoxville, Tennessee. 














PERSONALS 


The circulation of Writer’s Dicest is much greater than 
that of any other writer’s magazine. Each issue is read by 
beginning writers, professional writers, editors, publishers, 
writers’ clubs, publicity men, theatrical producers, adver- 
tising agencies and newspaper men throughout the United 
States, nada, and ina score of foreign countries. 

The rate for ‘‘Personals” is ten cents a word nating 
each word in name and address; box number, $1 

Copy with — order or check for July issue must 
reach us by June 1 





Through the “personals” department, read- 
ers can swap, buy, or sell nominally priced 
items or services. 

We do not accept advertising on palmistry, 
numerology, astrology, advertising of national 
matrimonial or friendship services, advisors 
without graduate degrees, or ads requesting 
pen-pals. We reserve the right to reject ads 
that do not meet our approval. (Critics, typ- 
ists, correspondence courses, and literary 
agents may use display advertising only.) 











NEWSPAPER INSTITUTE OF AMERICA WRIT- 
ING COURSE. Cost $100. Trade for good ty 
writer or pistol. L. F. Hovis, 305 West Meeting 
Street, Lancaster, S. C 





SUMMER RENTAL in beautiful Berkshires. Ideal 
for professional writer with family. Fine old 
Colonial home; trout stream; hills; entrancing 
views. Privacy without isolation. Paul Gowell, 
Great Barrington, Mass. 





TRIM’S MAJORCA GUIDE and How To Live in 
Majorea. 155 pages. Send concealed dollar to 
Salud 150 Palma Majorca Spain. 





WHAT IS YOUR “IQ’’? At last you may take on 
excellent, recognized general intelligence test 
in home privacy and convenience! Very low cost. 
Information free. University Test Bureau, Box 
401, Palo Alto 1, California. 
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YOUR FAMILY COAT OF ARMS (Crest) searched 
for and painted, $10, $15. Write for details; 
int name, family origin. i aed Studios, 

$2 Carnegie Hall, New York, 





400 “READY FOR ACTION” cliches for the car- 
toonist, gagwriter and writer. They’re good! 
$1 po d. A. Parrish, 109 Broughton Road, 

Pittsburgh 34, Pa. 





OFFICE GAL-WRITER, wants helpful tips from 
gals in same boat—how to budget free time for 
eriting? Writers Digest, Box S. 2. 





GHOST WRITING: Short stories and television 
scripts. See my ad, page 59. Will Lozier. 





“a TO SELF-SYNDICATE YOUR OWN MA- 
ERIAL,’’ Columns, Cartoons, Fillers, Verse, 
suaiee, ‘Articles, Comics. Up to $10.00 a day 
from each newspaper. More than 12,000 dailies 
and weeklies in U.S. and Canada alone. Folio 
includes dicate Operation, Selling Prices 
Schedule, Model —s tters to Editors, Sample 
pa ore og Forms, etc. Complete Folio $2.00 
—— > (refundable). dg 4 they last, vite copy 
Ha 175 Idea urces for Newspaper Gatures™” 
included with Folio. American Features Syndi- 
cate, Dept. 210, 1999 Como Ave., St. Paul 8, 
Minnesota. 


70 


OVERLOOKING CAPE COD BAY, charming vaca- 
tion housekeeping apartments in writer’s home, 
Illustrated folder on request. Box 543, Alfred, 
New York. 


DO YOU KNOW SPANISH? Veteran Spanish 
writer of short and true stories for American 
yragesines, needs experienced translator. Louis 

pee — 78th Street (Apt. 3F) Jackson 
Heights, N 





CARTOONISTS’, GAGWRITERS’ INFORMATION 
GUIDE. ao tips, news, etc. Speeial offer 
6 issues $1.00. Or send for free trial =<. 
Information Guide, 2776 California Ct., Lincoln 
10, Nebraska. 


NIAGARA FALLS-BUFFALO INFORMATION, 2 
Questions $1.00. Letter remails 25c each (coin). 
Edward Mussall, 115 Tremont, Kennore 17, N.Y. 


SELL TO AN EXPANDING MARKET! Write 
booklets, folios for mail order publishers. Method 
manual ‘‘Writers—Here’s How to Hit the Mail 
Order Market’? plus FREE 400 year calendar 
($.75 value) both for only $1.25. Almart Com- 
pany, 159-30 Normal Road, Jamaica 32, New York. 








USED COURSES AND INSTRUCTION BOOKS 
bought, sold and exchanged. List 10c. Smith’s, 
124 Marlborough Rd., Salem, Massachusetts. 


YOUNG MAN, 29, UNMARRIED, FORMER ENG- 
LISH TEACHER, desires sition radio-TV 
growing station anywhere - S. Can write, 
speak effectively. Box S.1. 








WRITING RELIGIOUS ARTICLES? Questions an- 
swered by ordained minister (Methodist). Rev. 
Chas. C. Chapman, Detroit, Illinois. 


WRITING CAN BE TAUGHT! Send for instruc- 
tive Booklet ‘‘Tips For Beginning Writers.’’ En- 
close only 10c to cover postage and handling. 
noe gd ‘Aids, Box 712 (WD), Southampton, New 

ork 





ILLUSTRATED STORIES SELL BETTER. Hitch 
your typewriter to a camera and your bank 
account to a star. Learn Ee writing 
in time to take advantage of best photogra ~ 4 
weather. Instruction book. PHOTO-FEAT 
JOURNALISM, $1.98. Cramwell Books, Publish. 
ers, Adams, Mass. 


THREE SHORT STORY PLOTS $2.50. Ellsworth 
Schutte, 1215 So. 5th Ave., Wausau, Wis. 








PSYCHIC DOMINANCE. Rule others with your 
thoughts. $2. Delmar Wisdom, 833 Sunnyside, 
Chicago 40. 





TRADE-BUSINESS MAGAZINES help you get 
ahead. Late single copies. More than 5,300 
ublications—all fields. Current List FREE. 
mmercial Engraving Publishing Company, 
34AN North Ritter, Indianapolis 19, Indiana. .. 





WANTED: READERS, THINKERS, INTELLEC- 
TUALS with tape-recorders. Tod, 4010 Portola 
Ave., Los Angeles 32. 


BEGINNING CARTOONISTS! Learn professional 
way of Fg and mailing cartoons. Saves 
time and money. Two facsimile cartoons in- 
cluded with instructions. $1. po me aid. Cartoon 
Service, 1001 East 5th Street, ‘exas. 





PHOTOGRAPHS FOR WRITERS. Reasonable. 
Paul’s Photos, 3702 Lakewood Ave., Chicago 13. 





FOOL-PROOF BOOKLET on sage Every 
roblem discussed and illustrated. $1.0 
apitalization, 50c. Mrs. Marjorie Geedon 


Laceyville, Penna. 





OETS: Descriptions of 999 PLACES TO SEND 
POEMS: Kale poo ———_ — Teague, etec., sent 
esse 


on a Et of se envelope. 
KALE H, A National amped caval Pot 
Poetry, ee North’ Vernon Ave., Dallas 8, Texas. 















ng vaca- 
’s home, 
Alfred, 


Spanish 
erican 

* Louis 
Jackson 


[ATION 
ial offer 


Lanesks 


ION, 2 
(coin ). 
7, N.Y. 


Write 
Method 
© Mail 
lendar 

m- 

York, 


OOKS 
nith’s, 
ts. 


ENG- 
io-TV 
vrite, 


8 an- 
Rev. 


ur 
le, 








! 
f 





TYPEWRITTEN MANUSCRIPTS bound in hard 
covers with title and author’s name stamped in 
gold, $2.50. Also general ay ey, Bee Bibles, books 
and magazines. Send for free booklet and price 
information. Bindery Division, Dierkes Press, 
Eureka Springs, Arkansas. 

For Serious Students: RHYTHM IN WRITING 
is your book! Many glowing tributes received 
from readers prove its value. $1.00 postpaid. 
R. N. Risser, 30 W. Bayaud Ave., Denver 9, Colo. 

FOOL-PROOF HANDBOOK of English. Every 
writing problem explained and illustrated. $1.00. 
Marjorie Davidson, Laceyville, Penna. 





LETTERS REMAILED FROM HOLLYWOOD, 235c, 
Los Angeles, 25c, Studio City, 50c, Beverly Hills, 
oe Ott, 1242 N. Laurel Ave., Hollywood 

6, Calif. 


TYPEWRITER COVERS, portable or standard. 
Clear, red, green or blue plastic. $1.00. Plastic 
Novelties, Box 7055, Multnomah, Oregon. 








FREE CARTOONING LESSON. Davis 759-WD, 
Tilden, Flint 5, Mich. 





SOMETHING NEW! Wanted—20,000 adventurous 
minded dearers of this magazine to send $1.00 
(refundable) to help finance new retail business. 
Share 5% of total sales on exciting, rotating 
$1.90 payment plan! Entirely new idea. Fun and 
profitable! If you prefer details first, send 10c. 
Share Sales, Box 134, Liberty, South Carolina. 





DEAR FICTIONEER: Selling writer will send you 
32 VITAL writing tips and over 600 UNUSUAL 
names for your characters. $1. Raymond Flory, 
538 West Grove Street, Mishawaka, Indiana. 





IF YOU CAN COPY or trace simple cartoons, you 
may earn up to $45.00 weekly, spare time, copy- 
ing and duplicating comic cartoons for adver- 
tisers. Particulars free. Cartoon-Ad Service, Ar- 
gyle 18, Wisconsin. 





ADD SPICE TO YOUR WRITINGS with foreign 
words, — expressions. Booklet lists over 
1090 selected cliches with English equivalents. 
$1 postpaid. A. Parrish, 109 Broughton Koad, 
Pittsburgh 34, Pa. 





EARN $10,000. Typing at home. Instruction book 
$ (Money back guarantee.) Sterling, Great 
Neck 95, New York. 





WRITERS: If you would like to submit your 
manuscript for publication, learn ‘‘The Profes- 
sional anuscript Procedure.’”’ Send $1.00 for 
complete information. Prompt action will bring 
free a list of names and addresses of the better 
publishers. Tanmac, Box 68, Harrison, N. J. 





TRANSFORM YOURSELF via Subconscious Dy- 
namics. Writers, inventors, professionals are 
achieving permanent success through A-D Tech- 
nique. ee Exciting Brochure. Box 847 (BI-5), 
Ocean Park, Calif. 


BRACKETS THAT GET YOUR MONEY. Unlimited 
source of plots and ideas. A few pages will start 
the plots building in your mind. $1.00. J. Jensen, 
Lewiston, Calif. 


$70 WEEKLY GUARANTEED—home, spare time. 
Simplified mail bookkeeping. Immediate income 
—easy! Auditax, 34651ZG, Los Angeles 34. 


EARN MONEY AT HOME! Homeworker Maga- 
zine tells how. oe ig 25c. Sizemore, 20-D East 
Delaware, Chicago 11. 


DOLLARS EVERY DAY. Amazing new mail order 

business. Anyone can operate. I furnish complete 

} ma and practically | a hee, needed. . 
W Gorham Bildg., Minneapolis 3, Minn. 














FREE BOOK, “505 Odd Successful Businesses.’’ 
Work home; expect semething Odd! Pacific, 44B, 
Oceanside, Calif. 


POOR MAN’S “MORGUE’’—Data supplied on any 
subject—any person, place or thing. Just enclose 
$2. (Money back if we haven’t what you want.) 
Boyd Service, Box 56, Delafield, Wis. 


SELF-HYPNOSIS—“‘How to Use Your Subcon- 
scious Powers—A Guide to the Wonders of Self- 
Hypnosis.”” Amazing book by Nard King, New 
York hypnologist. Writer’s Library ‘must.’ 
$2.00 (refundable). Skyhaven, Book Dept. W6, 
Newfoundland, N. J. 


BEGINNING WRITERS. Interesting information. 
Contact Hulet, 431 Central Park West, NYC 25. 


BEGINNING WRITERS. Interesting information. 
Contact Hulet, 431 Central Park West, NYC 25. 








BEGINNERS! “Department Letters’’ earn up to 
$200 monthly. Pamphlet, $1.00. ‘‘Begin to Sell.’’ 
Pamphlet, $1.00. TOP HAT ENTERPRISES, 
9 York Street, Angola, New York. 


FOUR MONEY MAKING PLANS, $1.25. Ellsworth 
Schutte, 1215 So. Fifth Ave., Wausau, Wis. 





PLOTS BOUGHT, SWAPPED, collaborated. Must 
saleable, original. 111 Argo, San Antonio, 
exas. 


WRITERS BE PRACTICAL! Sell your material 
te country’s largest manufacturing firms whe 
as house organs and employee magazines. 

ormer editor of house magazine and contribu- 
ter to hundreds of house organs for 10-year 
period will send you full writing and marketing 
instructions. Send $2 to Frederick A. Fetterly, 
P. O. Box 153, Kearny, N. J. 


NEWSPAPERS HAVE TALES, and I clip ’em. 
Sample Offer—two clippings, two dimes. G. Mc- 
Gehee, 1942 North Second, Abilene, Texas. 


LETTERS MAILED FROM HOLLYWOOD, 25c. 
Box 2561, Hollywood 28, California. 














USED WRITING COURSES, Bought-Sold. Free 
Catalog, Leroy Morgan, 814 Sunset, Benton, 
Arkansas. 





HALF PRICE RENTAL on small apartment to 
person who will look after four other apart- 
ments. Attractive place. Garden and fruit trees. 
Texas Gulf Coast, Box S. 3 


TIME-TESTED MAIL-ORDER PLAN. Legitimate 
money-maker requires few dollars to start. Not 
a shady scheme. Free proof. Mailord Company, 
Dept. WD, Southampton, N. Y 


LEARN GAGWRITING. Sample lesson, 
Frankel, 4908 W. Adams, Chicago 44. 


500 NAME AND ADDRESS LABELS, $1.00. Alse 
personalized stationery, $2.98, including 150 
sheets stationery, 100 envelopes, 50 correspond- 
ence cards and mail aids. Please print. Daniel 
O’Brien, 71 Webster St., Arlington 74, Mass. 


TOMBSTONE, ARIZONA (The Town Too Tough 
to Die), noted for health, history. 1880’s most 
important, wildest, boomingest town between 
San Antonio, San Francisco. Wyatt Earp, 
marshal. Scene OK Corral gun battle when 
three men fatally shot, two wounded in 17 sec- 
onds. Historical details. Pictures old and new 
Tombstone to your order. State needs; rates by 
return mail. Personal letter telling living costs, 
motel rates, tours, maps, desert living, climate, 
etc., $1.00. Letters remailed 25c each, five for 
$1.00. Prompt service. Will Bright, Box 581, 
Tombstone, izona. 


NEED WRITERS FOR GUN BOOKS! Want tech- 
nical articles dealin with the history and 
development of 7 
Approximately 25, 
information, outline your qualifications to HY 
— 2039 W. Burbank Bilvd., Burbank, 








25c. 














TYPEWRITER RIBBONS—New. Two ier $1.25 


stpaid. Specify typewriter. Marvin hmidt, 
B109 Kilpatrick, Skokie, Hlinois. 
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FOR RENT: Large five room furnished home. 
Bath, Utilities paid by tenant. Comfortable, 
neat. Two miles from Leesville. Writers haven. 
Thirty-five dollars month. Mrs. Matt G. MoGee, 
3969 Chippewa St., Baton Rouge, Louisiana. 


“EMPIRE ADVERTISER” magazine tells how to 
earn money by mail. Dime ings sample and 
8 ag A a amd offer. Seigel, Box #4, New 

or ) Me Ze 








EARN MONEY rewriting newspaper clippings. 
Write Ralph Underhill, Beebe, Arkansas. 


HOLLYWOOD MOVIE SCRIPTS! Not copies. Ac- 
tually used at RKO, MGM, other studios. Many 
tai tati by stars, directors, etc. In- 
valuable for writers, actors. Reveals script forms, 
camera instructions, dialogue. See how others 
make thousands! Written guarantee accompanies 
each script. Reasonable, rite: Edwards, 8907 
Airlane Ave., Los Angeles 45, California. 


GENUINE DIAMOND rings, necklaces. Unusual 
bargain sets only $4.95. Write: Beavers, 15314-W 
Eastwood Avenue, Lawndale, Calif. 


WANT TO WRITE PROFESSIONALLY and 
thereby sell as quickly as possible? Find answer 
in my ad, this magazine, page 44. Natalie 
Newell, Ghostwriter. 


FREE FOLIO “UP TO $45,000; Unlimited Vaca- 
tions.”” No merchandise, a. Unknown! 
Works itself home. Proven Successful! Haylings, 
WDS, Carisbad, California. 


LETTERS remailed from Chicago, Ill. 25c each. 
Late oa Gruman, 5652 Virginia Ave., Chicago 45, 
nois. 























BEGINNING WRITERS! Be Wise! Start with 
the Juveniles. 101 Ideas for Juvenile Articles. 
cone $1.00. Kay, 442% E. Market, Long Beach 5, 
‘alif. 





BREED RARE TROPICAL FISH at home. Earn 
big money. Learn secrets. Help fill the huge 
demand. Amazing Opportunity. Free Plan. 
Tropical Fish Breeders, Los Angeles 61. 


ABC SHORTHAND in one week. $2.00 returnable. 
Zinman, 215-D West 91, New York 24, N. Y. 


SUCCESS IN WRITING Booklet, $1.00. J. H. 
Ralph, P.O. Box 405, Monrovia, Calif. 


JOIN  WRITER’S CORRESPONDENCE CLUB 
$1.00 a year including subscription to Writer’s 
Bulletin. Doug Couden, Box 12A, Capistrano 
Beach, Calif. 














REMAILS 35c each, $3.50 monthly. Everything 
air-mailed same day reeeived. Keefe Services, 
12 Lenox Ave., White Plains, New York. 


“GAG RE-CAP.” Leading magazine for cartoonist- 
gagwriters. Sample issue 50c. Earle Tempel, 
Bex 420, Van Buren, Arkansas. 


LEARN QUICK! 100% profit tinting photos at 
home. Brushless method, $1.00. Sundal’s, 
Austin 1, Minn. 








96 Humor-Techniques for Writers ... 


THE HUMOR OF HUMOR 


by Even Eser 
Noted author of Esar’s Comic Dictionary 
and other authoritative reference works 


Here for the first time, are all the types and formulas of 


comedy . . . 96 Chapters. . . Illustrated by thousands of 
quips and stories... A practical reference book, for writers, 
cartoonists, ees, radio and gag writers. $3.95. 


HORIZON PRESS, INC. 
Dept. 131, 220 West 42nd St., New York 36, N. Y. 
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Travel Markets 
(Continued from page 49) 


“Japan Is A Frame Of Mind,” a prescient 
article on Japanese culture. 

Miss Abels says: “It is helpful both to 
the writer and to us to be queried by out- 
line. These queries should be addressed to 
the managing editor’s office. Our articles 
generally run from 1,500 to 2,500 words 
and we pay anywhere from $10 for a small 
idea to $500 for a full-length piece, on ac- 
ceptance.” 

Mechanix Illustrated, 67 W. 44th Street, 
New York, N. Y. Definitely an off-trail 
magazine. Editor William L. Parker 
writes: 

“As you may imagine, we have no travel 
section and we seldom publish what might 
be considered a “travel” piece. However, 
we are interested in personal adventure 
articles about strange happenings in strange 
places. Examples that come to mind are a 
piece we did about searching for gold in 
Tibet; a first-person story about Kruger 
National Park in South Africa, where the 
animals roam at large; and another piece 


about pygmics. 

“The best suggestion I can make is for 
writers to query our feature editor, Larry 
Sanders, whenever they have an off-beat 
story that might make the good red blood 
run faster in the veins of our typical 30- 
year-old male reader. No matter how far- 
fetched the subject might seem for a 
“mechanical” magazine such as ours we'll 
be glad to consider it.” 


“Inventors in foreign countries who have 
come up with some fascinating new gadget 
or major invention are, of course, most in- 
teresting to us. 


“We pay around $250 for 2,000 words 
or so, generally, but will go higher for out- 
standing pieces.” 

Motor News, 139 Bagley Avenue, De- 
troit 26, Michigan. Associate Editor 
Leonard R. Barnes writes: 


“We are in the market for travel fea- 
tures. The story should include informa- 
tion that would make a reader want to go 
to a certain area or town, adding points of 
difference, color, anecdotes and a bit of the 
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“feel” of the area. General prices can be 
listed, scenery, what visitors can and 
should see, how and why it is different 
from all other areas, unusual eating places, 
festivals. 

“We are especially interested in Michi- 
gan, Minnesota, Illinois, Indiana, Ohio, 
Pennsylvania, Maine, West Virginia, all 
of New England, Ontario and Florida. 

“Length varies from 1,200 to 2,000 words 
and we pay from $50 to $100. 

“It is not necessary to query us first 
with an outline. If the author is preparing 
his material for the general travel maga- 
zine market it should be addressed to 
Leonard R. Barnes, Associate Editor, 
Motor News, 139 Bagley, 
Michigan. 

The National ~ 
16th and M Strécts, N. W., Washington 6, 
D. C. This is a first-class market for the 
really competent writer with an eye for 
unusual details. Andrew H. Brown, of its 
editorial staff, writes: 

“The National Georgraphic Magazine 
always is on the lookout for well-written, 
personal-experience narratives (if possible, 
accompanied by outstanding photographs 
in color and monochrome) on areas of 
geographic interest. Travel stories prefera- 
bly should describe one compact, coherent 
region, or one clear, uncomplicated, not- 
overlong travel route. It has been our ex- 
perience that articles which attempt to 
cover too extensive a territory or route al- 
most inevitably suffer from superficial 
treatment, and illustrations tend toward a 
hodgepodge. 

“We prefer first-person narratives in 
which a discriminating and alert reporter 
describes scenes and experiences in such a 
way that the reader feels that he is look- 
ing over the author’s shoulder. The article 
should not read like a diary, cluttered with 
day-to-day inconsequential experiences, 
nor should it give the impression of a guide- 
book for tourists. The author should refrain 
from editorializing, and let the reader draw 
his own conclusions from the facts pre- 
sented. Manuscripts should be enlivened 
with apt, informative anecdote and dia- 


logue. 












CONFESSIONS ARE MY BUSINESS 
. » » NOT JUST A SIDELINE! 


Effective, individualized representation and 
service. Constructive criticism. 


ELYSE MICHAELS, CONFESSION CLINIC 
Suite 1004 516 Fifth Avenue New York 36, N.Y. 








Brace gts WRITERS’ CONFERENCE 
titers’ Houseparty, held at “‘F. h Lodge,” th 
private Country y= hg the Director, ~ od ™ 
LAKE MANITOU SOUTH, P. EBEC, CANADA 
(65 miles north of Montreal) 


AUGUST 7-14, 1955 
(Third Year) 
Accommodation Fn 4 and for Ls a gg only. 


Information TS: the “Direc 
iss Louise Cushing, 820 Buchanan Street, 
St. Laurent, Montreal 9, P. Quebec, Canada. 








WRITING FOR THE JUVENILES 


is easy, instructive, pl fitable. The ye 
market open to the inex ncupesion ers—and the on 

where you can EARN ILE Y tou EARN! If = "have 
ordinary writing ability, it A sible to earn the low 
cost é c | {—_# fore a is finished. M 
specialized truction in WRITING FOR THE 
J NILE M MAGAZINES plainly Bae how to write for 
Send for terms and descriptive folder. 


this wide-open market. S 
WILL C. DERRY 
East Lynn, Mass. 





40 Rock Avenue 





WRITERS EDITORS 
HERE TYPIST THERE 
WHAT'S IN THE nny 
Good Bad pm oo 4-ry » minor Lan al extra 
toes andl aut eam, mailed flat. 50c per thousand words. 
Postage please. 
MRS. M. E. BRINSON 
100 Delaware Avenue Deimer, Delaware 





| WANT EVERY NEW WRITER 


to earn $1.00 to $200.00 offered EVERY DAY! Spare 
time income. The easiest way to write for profit. No 
previous experience or ability necessary. Write for free 
details. No obligations. 

WRITERS INSTITUTE 
400 Sumner Road Colorado Springs, Colorado 





Let us examine one or more of 
yes best poems for suitability as 
material. Send poems on any 
~ ect. We will analyze 
FREE and send you interesting information on how to 
transform your best poems into songs. No obligation, 


of course. 
CROWN MUSIC CO. 
1474-D Breadwey New York 36, N. Y. 





MANUSCRIPTS TYPED 
Per your instructions. Bond Paper, one carbon. 
Minor corrections if desired. Mailed flat. 50c 
per 1000 words, plus postage. 


FAYE pe TYPING SERVICE 
. Kewanee, Iilinois 











LL DO IT FOR YOU 


Sick of rejects! I have written millions of words 
of Prd gens F Ay doy i 


clients. I may be able to help you see come Se 
iy he oe dog hy hey ~ 
rates. Particulars FREE. Also Free Story Plot —_*, 


WILL HEIDEMAN 
P. ©. Box 57-D Fern Park, Florida 
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“It is customary for The National Geo- 
graphic Magazine not to repeat coverage 
of any particular area within a period of 
from one to several years. A prospective 
contributor should consult the Cumulative 
Index available in any large public library, 
to check coverage of specific subjects. 

“Reference to recent issues of the maga- 
zine will acquaint you with travel features 
of current interest and of the quality and 
character which we require. 

“Maximum length of articles is 8,000 
words; shorter ones, from 2,000 words, are 
often accepted and writers should always 
query. 

“For an approved article The National 
Geographic Magazine may pay from $350 
to $1,000, the amount depending on the 
public interest in the subject, the difficul- 
ties attendant on gathering the copy, and 
the literary quality of the text.” 


National Motorist, 216 Pine Street, San 
Francisco 4, California. Editor Jim Don- 
aldson says: 


“We work about two or three months 
ahead of date of issue and our schedule is 
filled through September-October. 

“Articles should include anything that 
would be of interest to a motorist who 
lives in California and does most of his 
motoring along Pacific Slope. We use ar- 
ticles on the car itself, on roads, on people 
and places of interest, historical or contem- 
porary. Our touring department takes 
care of specific details on accommodations, 
rates, and such. 

“We limit our subject matter to Pacific 
Slope, or far western states. We have had 
good stories on water skiing, strange in- 
ventions in automotive field, and on the old 
days in Monterey. Like stories in which in- 
teresting people play part. Lengths vary 
from 700 to 1,400, with 5 cents paid per 
word. Photos bring $3-$5. 

“With writers new to our publication 
we like to have finished article submitted. 
With writers we have published, a query 
is enough to start.” 

(More Travel Markets Next Month) 














WHAT DO WE DO FOR YOU? 


GHOST-WRITE fiction or non-fiction from 
idea, outline or synopsis of your plot. 
REVISE manuscripts . . . Make stories ready 
for marketing and publication. 

DIRECT REWRITES from your idea, plot or 
outline. You work under our supervision. 
CRITICIZE and analyze manuscripts. 
Detailed constructive comments to guide 
your revision. 

OUR SERVICE INCLUDES: Novels, Motion 
Picture Treatments and Synopses; Screen- 
plays, Television, Radio, Stage Plays, Novel- 
ets, Short Stories, Articles, Fiction and Non- 
Fiction. Any subjects, any type material, 
slanted for any market. 


STORY WRITING COURSE 


Instruction by professional writers by mail. 
Full details in 4-page folders and free 34-page 


sample lesson, on request. 








| 1509 Crossroads of the World 





GHOSTS FROM HOLLYWOOD 
Will Help Materialize Your Story Ideas 


Established 1939, FREE Special Bulletin and Brochure 


| H. D. BALLENGER 


102-D 


VETERAN WRITERS LIKE THESE 


| 
LAYMAN LAMBERT ... Movies, TV, Radio, | 
Books, Short Stories, Articles, Personal Su- | 
pervision over writer assigned to your story. 


BROWN HOLMES ... Screen Plays, Fugitive 
from Chain Gang; 20,000 Years in Sing Sing; 
Maltese Falcon; Stranger's Return. TV shows 
Cavalcade of America; Crossroads U.S.A.; | 
Warden Duffy of San Quentin. Author of | 
Hollywood Cavalcade. Thirty screen plays 
starring such actors as Paul Muni, Bette | 
Davis, Lionel Barrymore, Spencer Tracy, Bar- 
bara Stanwyck, Don Ameche, Alice Faye. 
Formerly under contract Warner Bros. and 
Universal. 

BUFORD GORDON BENNETT ... Specialist | 
in TV and radio. Dozens of radio plays. | 
Published many short stories. | 


These and Other Professional Writers and 
critics work for me on a free-lance basis. 
Write for free complete details about how 
we can assign one of these experienced 
authors to work with you on your story. 





Hollywood 28, California 
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Trade Journalist 


(Continued from page 27) 


ested in the heating, a paint publication 
will go for the paint angle, an electrical 
paper will be interested in the electrical 
end etc. The releases which a company 
sends are too general for trade editors. 
They merely point out a story. The PR de- 
partment’s job is to give the highlights. If 
a magazine is interested in a certain angle 
they must take it from there. Any hand- 
out or newspaper story is merely the idea 
springboard—the rest is up to you. 

When reading your paper, watch for 
movings. Stores moving mean spanking 
new interiors. I know one writer who 
makes 80% of his income from retail busi- 
ness moving into new quarters. Sometimes 
an average story can be saved by a few 
leading questions given to the retailer. I 
once remember asking the proprietor of a 
slightly seedy store whether he believed in 
spotless premises and having the clerks 
dressed in white. He admitted he did but 
said it was a little hard to get help. A week 
later, when pictures were taken, the place 
was as clean as the proverbial whistle and 
every clerk was adorned in a white coat. 
When this grocery piece came out, clean- 
liness of the place was a big feature. 


Ask the trade journalist who has been 
in the business a year or so how many re- 
jections he gets. He'll tell you—virtually 
none. Those he does get are on stories 
which he has already sold four or five times. 
He will have tapped the top markets and 
rejects may be coming from the fringe 
magazines. Unlike some segments of the 
publishing industry which have been hurt 
by TV—your trade journals are strong. 
There is no broadcast competition. If a 
dealer wishes to tell the trade that he has a 
special lined up for them he must use the 
trade press. The only other alternatives are 
trade shows, salesmen and direct mail. 


Whether you range the continent in a 
trailer (as some trade journalists do) or 
whether you are confined to the house (as 
some writers are) the newspaper can be 
a never-ending source of writing ideas. 





AS: 10 Secrets 
eo of Successful 


Writing for Children 


Laura Hougland, who has won three 
national competitions, and has stories pub- 
lished in the leading children’s magazines, 
will send you her 10 Secrets of Successful 
Writing for Children, FREE. 


Just mail your name and address on a 
penny postcard to the Laura Hougland 
School of Writing, Room 230, 742 Market, 
San Francisco, Calif. Do it right now— 
it’s FREE, and mighty helpful! 








PROFESSIONAL WORK 
Manuscripts, Novels, etc. on Bond Paper with 
Carbon, extra first and last pages, 55c per 
1,000 words, plus return postage. 


VERA MOODY 
5705 Carters Lane, Riverdale, Md. 











REVISION—GHOSTING! 


Send us your short stories and novels for professional 
revision or ghosting, including expert typing ready 
for the Editor, and FREE me advice. 
Furthermore, we will ghost-write your speeches, lectures, 
theses and oendiotion ackheneth manuscripts. Modest 
rates, 


CONTINENTAL WRITERS’ & SPEAKERS’ BUREAU 
Main P. O. Box 627 Dept. WD Montreal, Canada 











SONG POEMS 
Set to Music 


Send your poems teday fer free examination to 
J. CHAS. McNEIL, A. B. 
Master of Music 
510 M So. Alexandria Ave., Los Angeles 5, Calif. 











EXPERIENCED TYPIST 


Neat, dependable, service. Appreved editor’s style on 16-Ib. 
or 20-lb. bond paper. Extra first and last pages. One 
carbon free copy. Corrections in spelling, grammar, Pr 


tuation, etc. All work proofread and mailed to _you F 4 
40c per thousand words, PLUS POSTAGE. ities and 
typing complete $1.00 per thousand words. (New Electric 


typewriter.) 
AGNES CAMPBELL 
868 South Pearl, Suite #2 Denver 9, Colorado 











CASH FOR FILLERS 
“PEN MONEY” lists over 400 paying markets for 
fillers, brief items, and ‘‘shorticles’’ of all types, 
besides presenting instructive articles en how to 
write salable filler material. Published twice yearly. 
Send 50c for sample copy to 


PEN MONEY, Dept. WD, Upland, Indiana 
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Climb on Board! 


Are you at sea with your writing? 
Experienced navigator for many years in 
helping writers make port is WRITER'S 
DIGEST. In charting the course, Writer's 
Digest advances: 


SALES 


Latest detailed market requirements steer writers 
directly to sales. 


GROWTH 
Your writing may click in one of the more spe- 
clalized fields which are fully described in Writer's 
Digest articles each month. 


EXPERIENCE 


The "shop talk" in the various columns and fea- 
tures sharpens the writers’ general know-how. 


ENCOURAGEMENT 


WRITER'S DIGEST is fun to read. Slick writers 
take 5-cent-a-word time to see what's new in 
WRITER'S DIGEST. Pulpsters stop the cent-a-word 
mill long enough to take a look. And dewy-eyed 
hopefuls, heart-in-mouth, just HAVE to finish their 
copies before they go back to the desk to finish 
their "best story-so--far." 


Don't Drift---Subseribe How 


A specially reduced introductory subscription is 
offered below on our usual money-back guaran- 
tee. If you don't like the first three issues, drop 
us a card and we'll refund your money in full. 








sen, 
Writer's Digest ; 
22 E. 12th St. 

Cincinnati 10, Ohic 


( ) Send me the next {5 issues of WRITER'S 
DIGEST at the special rate of $3.00. 


( ) Send four issues of WRITER'S DIGEST for 
the enclosed $1.00. 








Straight Or Off-Trail 


(Continued from page 22) 


“IT have been to California three times; 
been broke in the desert and earned my 
way out by going up the old burro trail 
to write two radio plays for the owner of 
the stage lines, and by writing up a dude 
ranch near Hoover Dam. I’ve fished in 
the Cunnison country and sold _ those 
stories; roamed over Salt Lake City; stood 
spellbound in Fire Valley in the heart of 
the desert; stayed at Goldfield and Tono- 
pah, where, in the back room of an old 
ore store, miners, 20-Mule-Team drivers, 
rich prospectors, and ‘desert rats’ gave me 
stories I am now selling to magazines and 
newspapers—all of which picture the rich- 
ness of our country.” 


Many Destinations 


Whether you write the off-trail piece 
or the straight travel story—if you have a 
subject that is unique and of interest to 
either a wide or specific audience (you 
might be rolling down the road in a trailer, 
and have a good story for Trailer-R-News), 
if you can tell it well, you are likely to 
find your vacation, or that year set aside 
for roaming, pay off in dollars. But because 
editorial requirements are so varied in this 
field, it is more than ever important that 
you study the markets you are slanting for 
before you write up your article. The 
market list on page 23, will give you some 
specific suggestions for particular magazines. 
Most of the larger publications prefer 
queries, others would rather see a finished 
script. 

We have not included newspapers, but 
Pearl Anoe has found these a ready market 
for her travel features: 

“Travel articles for newspapers should 
be 250, 500 or 750 words, mailed from four 
to six weeks in advance of publication. Due 
to limited space, their rates vary, from 20 
cents to 55 cents per inch, but theirs is a 
steady market once you begin selling to it. 
Magazines buy pieces from 1000 words to 
3000 or even 5000 words, with varying 
rates of payment. They often want material 
four to six months ahead of publication 
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date. I find the greatest factor is timeliness 
—a tie-in with special vacation issue—for 
all four seasons.” 

Both writers have found that a story 
may be sold after several trips. Leslie 
Kennon writes: 

“Marketing the travel story often needs 
a great deal of perseverance. The only way 
to stop wasting a lot of postage is to study 
the markets very thoroughly. And don’t 
give up too easily. 

“Keep in mind the tremendous volume 
of travel markets and the fact that some 
of these magazines may have already used 
a piece on this particular area and just 
can’t buy—but there are also magazines 
which have not had it, so give them a 
chance to look yours over. 

“To give you examples of what I mean, 
my piece, ‘A Page Out of the Past’ (On 
Virginia), was remailed six times before 
Trailer Topics snapped it up and published 
it in their September, 1954, issue; ‘Go 
East, Young Man,’ went out seven times 
before This Day magazine decided to buy 
the piece on New Jersey; and “Tobacco- 
land or Touristland’ (on North Carolina) 
was sent out nine times before The High- 
way Traveler sent a check for $75.” 

For those of you, whose heart and liveli- 
hood is with fiction, Pearl Anoe has a part- 
ing word: 

“The travel writing road is fascinating to 
you who may want to try it, and not only 
is there article material found along the 
way, but people—and people make fiction 
stories. You will find them in unusual set- 
tings, in scenic spots you can use for your 
fiction background. Travel stories do not 
bring in big money, unless you hit the top 
brackets, but, along with the long, hard 
work, study and perseverance—there’s the 
joy of achievement in writing what one can 
see and enjoy in every state in our own 
U. S. A. so that readers all over the world 


can enjoy it with us.” 


Friends and Envy-mes 


Write and the world laughs at you 
Sell and you smile alone. ‘. 
—E.izasetu Denison 





Beginners 
Only > 


ox 


N THE 15th of each month, WRIT- 

ER'S DIGEST enrolls a selected 
group of students in its Beginners Indi- 
vidual Course in Short Story Writing. 
Experienced students or writers with a 
good record of MS sales are not eligible. 
A monthly group of sincere students will 
be accepted and trained. 


The purpose of this Beginner's Course 
in Writing is to show plainly the elements 
in writing and painstakingly explain how 
to write short stories. The course lasts 
four months. 


iy pao of the Beginner's Course 
in writing will not suddenly become 
professional writers, nor will they be able 
to do stories offhand for the smoothpa 
magazines. They WILL, however, under- 
stand a few secrets of professional writ- 
ing and be able to compose good, 
readable English in the approved editorial 
form. Only sincere students desired. 
The price of this course is quite reason- 
able.* You will have opportunity to study 
under experienced, professional editors, 
who will e tndn den pow a in your 
rogress. te details and an out- 
fine of the Beginner's Course in Writing 
that will intrigue and inspire you, await 
sincere inquiries. 
We invite you to reply at once. 





WRITER’S DIGEST 
22 East 12th Street 
Cincinnati 10, Ohio My. 5. 

Kindly send details of the Byipeer *s Course in Writ- 
ing. This puts me under no obligation. 
oR, es J oD ie bik ad bbastwbacacas 
Ns 55 25 G a5 Deh PERE ea bbe k wae ON Ov Seeweesevk 
ie es or Sarees 








* We believe this to be the lowest priced short 
story course sold by a reliable institution. Money 
back agreement on ALL enrollments. 
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WILL YOU SEND US 
YOUR LAST 
REJECTED 
MANUSCRIPT? 


HE very next time you receive a rejected 

manuscript send it to us. Find out why 
your manuscript was rejected. Certainly there 
was a reason. It wasn’t sent back for fun. 



























We will read your manuscript carefully and 
tell you point blank why your script was re- 
jected, where its greatest fault lies, where it 
must changed, where it must be sold, and 
how it can be bettered. You will find our 
criticism constructive, friendly, honest, and 
eminently satisfactory. 


For over a decade the Criticism Department 
of WRITER’S DIGEST has been our most 
important division. It’s our business to help 
writers sell. We know the current magazine 
market trends and we know how to make you 
understand where your faults are and how to 
correct them. 


If you have never before patronized the 
Criticism Department of WRITER’S DIGEST, 
do so this month. Send us your manuscript, 
and, if you wish, the rejection slip of the last 
magazine to which you sent it. Our fees are 
most reasonable. We guarantee satisfaction. 


Possibly we can re-route your talents for 
you, and direct your literary energies to a 
different type of work. The commercial lit- 
erary field is so broad that a talented failure 
at articles may prove a famous success at 
novels. We are interested in your own indi- 
vidual problems. Let us help you to a firm 
literary success. Write TODAY. 


















The rate for a complete constructive criti- 
cism, revision suggestions and specific mar- 
ket information about your own individual 
manuscripts are: 


Stories and articles up to 3,000 words, $4.00 
Add $1 for each additional 1,000 words. 


Radio and Television Plays: 
$ 6.00 for 30-minute or one-act play; 
$15.00 for one-hour or three-act play. 
WR iis onbaiieass { ten cents a line 
minimum $1 per poem 
Typewritten Novels: 
A “Biue-Pencii" criticism of entire mss.: 
$1 each per 1,000 words. 





Criticism Department 


WRITER'S DIGEST 


22 East 12th Street Cincinnati 10, Ohio 
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Plotting from Background 
(Continued from page 17) 


his shipping clerk, a Japanese student of 
mathematics who was working his way 
through Columbia by walking dogs; a 
police detective (obligatory), an assistant 
medical examiner, and a serologist at the 
morgue. 

The serologist started out by being just 
another example of the queer professions 
New Yorkers follow, but when I dropped 
in at the Bellevue morgue in Manhattan to 
check the background, he became a real 
person who made an ingenious contribution 
to my plot. I mention him in the book 
by name—Dr. Alexander Wiener—because 
he showed me his techniques by which per- 
spiration and other body secretions can 
often be typed the same as blood, a bit of 
serological lore I used in my solution of 
the murder. 


The Birth of Dr. Coffee 


This visit to the Manhattan morgue be- 
gan an entirely new tack in my writing 
career. Curiously enough, although, I had 
often been through morgues as a news- 
paper reporter, I had never been inside 
Bellevue. And it was my luck to go there 
with Dr. William McKee Germain, a 
distinguished Cincinnati pathologist now 
living in Florida. For the first time, then 
I could watch an autopsy through scientific 
eyes, and realized how misleading had been 
the descriptions by so many of my col- 
leagues. I was determined to give my 
reader a more accurate view. I wrote: 


In the impersonal white-tiled vastness of 
the main laboratory hall, half a dozen ca- 
davers lay on white metal tables, waiting 
with naked resignation for the examiner’s 
knife to lay bare the cause of their death 
. . . Ever since his undergraduate days 
when he had conquered the sick horror of 
watching his first autopsy, Barney had been 
fascinated by the opening of a dead body. 
He never ceased to marvel at the morbid 
beauty, the blue-gray labyrinthine symmetry 
of the human viscera when the silken veil 
of the peritoneum is drawn aside . 


Since that time I have gone back to 
Bellevue many times, and from Dr. Wiener, 
from Dr. Gonzales, who was chief medical 
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NEED WE SAY MORE? 


A client writes: “You are the first agent whe ever 
did anything constructive for me. All others went 
off on a tangent with beautiful theories none of 
which were practical.” (Name upen request.) 
NOVELS — SHORT STORIES — ARTICLES — PLAYS 
Write for TELEVISION and RADIO. PLAYS read 
by Broadway producers. 

ANALYSIS, CRITICISM, GUIDANCE, REPRESEN- 
TATION. Reading fees: $4.00 up to 5,000 werds, 
ever 5,000 and up to 10,000, 75¢ per thousand, 
10,000-40,000, $10.00. Full length nevels and 
plays $15.00. Manuscripts typed. 20c per page. 
Send for FREE BOOKLET “TO THE NEW WRITER.” 


NEW YORK LITERARY AGENCY 








910 Riverside Drive New York 32, N. Y. 


MUSIC SERVICE 


Song Poems set to music. FREE EXAMINATION. 

Send Poems today. No obligation. Songs revised. 

arranged, music printed. Copyrights obtained. 
PHONOGRAPH RECORDS MADE 


Five Star Music Masters 
457 Beacon Bidg. Boston, Mass. 


MANUSCRIPT SERVICE 
Reliable—Accurate—Prompt 


Your manuscript correctly typed on bond, one 
carbon, minor corrections. 50¢ per 1000 words. 


GOLDIE C. HYNES 
825 Linwood St. 








Dayton 5, Ohio 











ARTICLES AND STORIES WANTED 
Manuscripts edited and marketed. No course of study 
but lots of personal help and guidance. 

Write for FREE copy of 
“Article Writing for Beginners." 
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examiner until last year; from Dr. Helpern, 
his successor, and from the forensic medical 
men of the Armed Forces Institute of 
Pathology in Washington, I have obtained 
the wealth of background and plot ma- 
terial which enabled me to write the Dr. 
Coffee stories during the past eight years. 


The Richness of New York 


But to get back to my smuggled plati- 
num foxes: Aside from the morgue back- 
ground and its resultant serological gim- 
mick, I milked the phone-answering serv- 
ice dry for drama, added a dial-phone code 
and a few Manhattan staples like the sub- 
way, brownstones, self-checking lockers, the 
dressing-rooms at Grand Central, and ge- 
fiilte fish with red horse radish. 


To complicate the story I had, of course, 
to establish cross-relationships between the 
characters. Having decided to kill off the 
bridge teacher, I made two female char- 
acters fall in love with him, preduced an 
estranged husband, a jealous suitor, and an 
irate father out of the cast already men- 
tioned. Then, for red-herring purposes, I 
tossed in a no-good brother with a police 
record, a loving secretary, and a fairly 
honest fur retailer. 


Result: See You at the Morgue sold 
40,000 copies in hard covers (Duell, Sloan 
& Pearce, and Books, Inc.), 400,000 in 
paperback reprints by Dell, besides achiev- 
ing American newspaper syndication, a 
British edition, and an Italian translation. 

In the same manner I fashioned four 
novels and numerous short stories of India. 
Blow Down came out of the banana plan- 
tations of Central America, Midnight Sail- 
ing was the result of twenty-seven days on 
a Japanese freighter between San Francisco 
and Yokohama. Recipe for Homicide (re- 
cently reprinted by Dell was cooked up in 
the vast kitchens of the country’s No. 1 
canned soup manufacturer. _, 

So try digging into bachavennds next time 
you're looking for plot ideas. Thar’s ura- 
nium in them hills! 
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J. G. Doar 


‘After the first few 
lessons I felt I knew 
what a short story 
is. My success (see 
below) will not af- 
fect my study of the 
Palmer Course.” 





A. B. Aretz 


“ec 


A. E. Van Vogt 


“From the time I 
finished your course 
my entire income 
has been from writ- 
ing. Your course 
was a milestone in 
my career.’’ (Mr. 
Van Vogt’s suc- 
cesses listed below. ) 


. was a would- 
be writer, and a 
work -a-day Joe, 
with no college and 
no trave 

did as Palmer in- 
structed and bo 
selling . . .” (See 
below. ) 





Let’s find out if you can 
make real money writing 


The fact that you are reading Writer’s Digest indicates your interest in writing, 
that you have ambition to succeed—to develop your ability to write for the really big 


money. 


Lots of other people have succeeded . 


. and we are proud of the fact that 


over the last 35 years we have trained so many of them. 


Little to Lose! Much to Gain! 


Writing is not easy. You know that! And 
learning to write for big money is even harder. 
But if you have latent ability, and if you are 
prepared to give our course everything you’ve 
got, then we may be able to accomplish worth- 
while results working together. 


Learn from Professional Writers 


Your instructor, a professional writer himself, 
will soon find out if you can make it! If you 
can’t, it will show up pretty quickly, and we'll 
tell you, and cancel your enrollment if you wish. 


Palmer Students Hit Big Leagues 


That’s the way we explained the situation to 
A. E. Van Vogt, who is now one of America’s 
top writers in the science-fiction field. That’s the 
way we put it to Graham Doar, who sold one 
story plot to (1) The Post, (2) CBS Radio and 
(3) NBC Television. That’s what we told Adam 
B. Aretz, who sold two stories for $255 before 
completing the course, and Keith Monroe, who 
has regular assignments from The Post, Collier’s, 
Reader’s Digest, and other top pay magazines. 
And many others who are succeeding. 


Famous Authors 
Recommend Palmer 
Training 
Rupert Hughes writes: “Since 
authorship is essentially a mat- 
ter of home work, it is one of 

the few arts of which much can 
be taught by correspondence. I have found 
Palmer Institute’s instruction material most inter- 
esting, intelligent and helpful. 
(Other famous authors who endorse Palmer 
Institute are: Katherine Newlin Burt, Edward 
Thompson, and Gertrude Atherton.) 





Earn While Learning At Home 


Many Palmer students earn while learning at 
home, receiving small but welcome checks for 
material that may be turned out quickly, pro- 
vided the writer has the ability and is prepared 
to study the technique. Then, Palmer training is 
unique and prepares the students for not just one 
field of writing, but for all . . . short stories, mys- 
teries, articles, radio, Television, Motion Pictures. 

The Palmer Institute of Authorship offers you 
complete training in all fields of creative writing. 


First Step Is Yours 


There’s only one way to find out how we can 
help you get into the big money. The first step 
is for you to send for free booklet explaining the 
unique features of our complete instruction for 
all fields of creative writing, and for free typical 
lesson showing how we make it easier to learn. 
If you have a sincere desire to make good money 
writing, and want to find out if you are one of 
those with the potential for an exciting future, 
write today . don’t waste any more time! 


Palmer Institute of 





Authorship, Since 1917 | “°P°’s* 
Approved National Home Study for 
Council 
Veterans 


1686 N. Sycamore, Desk J-55 
Hollywood 28, California 


3 R E E Barton A. Stebbins, Pres. 
Palmer Institute of Authorship 

i 1680 N. Sycamore 

' L E Ss s 2) N Hollywood 28, Calif., Desk J-55 
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An Encore For 


LOUIS CARROZZI 


A "first book" author who is now a 
recognized on two continents MR. CARROZZI 


N the October (1954) issue of Writer's Digest | told you about Louis 
Carrozzi, whose remarkable book Adventurer of the Pampas saw pub- 
lication following my revision. Now, we have more good news. 


The publishing firm of Editorial Kraft in Buenos Aires, Argentina, 
has made a contract to issue a pocket edition of this book in Spanish. The 
first printing will consist of 15,000 copies. Royalties will be paid on all 
copies sold, starting with a substantial cash advance. 


This is good fortune for Mr. Carrozzi, but it is not “luck.” His success 
did not begin with the sale of first or second rights; it began in my studio 
when I[ was planning the revision. 

The real money in books now lies in subsidiary rights, and a competent 
revisionist understands this and develops all facets of a story to their fullest 
capacity. Thus, the success of Mr. Carrozzi or anyone else is not a matter of 
“getting the breaks’—it is the result of constructive, long-range planning. 

There isn’t space here to list the many services | employ in bringing 
your manuscript to a professional level. Let’s just say I provide what it 
needs, and that each help is specially planned to fit a special requirement. 
I will be glad to explain how these aids apply to your manuscript if you 
will send it along for me to read. 


First of all, write for my free descriptive 
folder entitled LITERARY HELP. It tells 
you who I am, what I have written, how I 
have helped others and what I can do for you. 


CHARLES Iie ae eae 


MANHATTAN BEACH, CALIF. 











